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Recommend  an  ideal  range  for  your  customers 


*  Cream  with  a  vanishing  base, 
rapidly  absorbed 

^  Ointment  for  dry  irritated  conditions 

*  Suppositories  for  a  measured  dose 
of  internal  medication 
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Anusol  is  a  trade  mark 


Piles  and  associated  anal  irritation  are  very  common  ailments,  as  every 
retail  pharmacist  knows.  With  Anusol,  you  can  recommend  the  most  suitable 
presentation  from  a  medically-prescribed  range  of  treatments  -  all  of  them 
soothing  and  effective,  and  a  thoroughly  professional  recommendation. 

To  help  your  shyer  customers,  SJSjfJt 
there's  a  compact  display  unit  for    wmF4m1& mmamt 
Anusol    please  let  us  know  if  you  L^U^fU3EF2fT 
would  like  one. 

the  name  people  feel  better  with 
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The  fourth  week  in  July  has 
proved  to  be  quite  a  heady 
one  for  pharmacy.  First  the 
Pharmaceutical 
Services  Negotiating  Committee  entered 
the  public  arena  to  fight  for  the  principles 
enshrined  in  its  new  contract  proposals 
with  a  bold  exposition  of  the  pharmacist's 
future  role.  And  then  Health  Minister 
Kenneth  Clarke  announces  that  a 
settlement  has  been  reached  with  PSNC  on 
the  payments  to  pharmacy  contractors. 
Goods  news  indeed! 

Now  that  the  new  contract  negotiations 
are  under  way  it  is  as  well  that  most 
outstanding  matters  on  the  present 
contract  have  been  settled.  As  Kenneth 
Clarke  says:  "I  am  confident  this  augers 
well  for  the  negotiations  on  the  new 
contract..."  And  it  is  appropriate  that  while 
PSNC  negotiates  in  secret  with  the 
Government  the  details  of  that  new 
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COMMENT' 


contract,  it  publicly  boasts  about  tne 
pharmacist's  real  worth  to  society. 

While  the  new  settlement  stops  short  of 
wiping  the  slate  clean  the  net  effect  is  a 
balance  in  pharmacy's  favour.  The 
outstanding  amount  secured  by 
pharmacists  through  drug  discounts  from 
October  1980  to  the  present  time  is 
£39. 2m.  This  will  be  recovered  through  a  9 
per  cent  surcharge  commencing  on 
September  1,  by  which  time  the  legality  of 
such  retrospection  is  expected  to  have 
been  ensured  (The  Health  and  Social 
Security  Bill  should  receive  Royal  Assent 
by  then). 

The  new  discount  scale  recovers 
another  V2  per  cent  from  contractors  to 
bring  the  average  to  around  6  per  cent.  Is 
the  Government  ever  going  to  act  to 
prevent  this  fruitless  exercise  in  shuffling 
public  money? 

Monies  due  to  contractors  to 


December  31  this  year,  as  determined  by 
the  labour  and  overhead  costs  inquiry, 
amount  to  some  £51. 2m.  This  will  be 
repaid  at  the  same  time  as  the  discount 
surcharge  is  recovered.  And  a  7p  increase 
in  the  professional  fee  per  script  will  tend 
to  counterbalance  the  new  sting  in  the 
discount  scale.  Rota  fees,  urgent  fees,  and 
oxygen  fees  have  increased  along  with 
other  monies  available. 

So  the  scene  is  set  for  a  stunning  new 
contract  to  reward  the  pharmacist  for 
filling  a  substantial  role  in  healthcare.  In 
any  case  he  has  successfully  filled  a  large 
part  of  that  role  for  many  years  at  little  cost 
to  the  Government.  A  better 
pharmaceutical  service  may  cost  the 
Government  money  in  the  short 
term  but  financial  savings 
will  accrue  together  with  a 
sound  balance  in 
healthcare. 
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Discount  clawback 
formula  agreed 

The  Pharmaceutical  Services  Negotiating  Committee  and  the 
DHSS  have  reached  agreement  over  repayment  of  discounts 
outstanding  since  1980,  and  the  amounts  owed  to  contractors  as 
a  result  of  the  labour  and  overheads  costs  inquiry.  From 
September  1 ,  for  four  months,  contractors  in  England  and 
Wales  will  pay  a  9  per  cent  discount  surcharge,  but  will  receive 
a  supplementary  fee  of  £0.36  per  script  to  reimburse  costs.  The 
professional  fee  rises  from  £0.40  to  £0.47.  and  a  new  discount 
scale  averaging  5.96  per  cent  is  being  introduced. 


The  Minister  for  Health,  Mr  Kenneth 
Clarke,  announced  the  settlement  on 
Tuesday.  The  revisions  to  the  discount 
scale  will  not  be  introduced  until  after 
Royal  Assent  has  been  given  to  the  Health 
and  Social  Security  Bill,  but  this  is 
expected  on  July  31. 

Announcing  the  details  Mr  Clarke 
said:  "I  am  very  glad  to  announce  that 
these  long  outstanding  issues  have  now 
been  resolved  in  this  amicable  manner.  I 
am  confident  that  this  augers  well  for  the 
negotiations  on  the  new  contract  and  I  feel 
sure  that  they  will  in  due  course  be 
concluded  in  the  same  pleasant 
atmosphere.  I  share  the  profession's 
concern  about  such  big  debts  building  up. 
I  hope  the  new  contract  will  ensure  that  it 
cannot  happen  again." 

The  Department  of  Health  believes  it 
would  be  in  the  best  interests  of  all  parties 
if  the  new  discount  scale  were  introduced 
as  guickly  as  possible  so  that  the  surcharge 
can  be  phased  over  the  longest  possible 
period  of  time.  The  higher  rate  will 
therefore  apply  for  four  months  from 
September  1  up  to,  and  including, 
prescriptions  dispensed  on  December  31. 

On  the  basis  of  the  1983  discount 
inguiry,  the  total  over-reimbursement  to 
August  31,  1984  is  approximately  £39. 6m 
in  England  and  Wales,  taking  into  account 
the  £15m  already  withheld  and  £1.4m  for 
stock  loss  compensation.  The  Department 
estimates  that  total  net  ingredient  cost  will 
be  £438. 6m  over  the  period  September  to 
December  inclusive  and  the  discount 
surcharge  for  that  period,  therefore,  is  9 
per  cent. 

In  accordance  with  assurances  given 
m  January  the  revised  scale  will  apply  in 
full  only  to  pharmacists  in  contract  at 
October  1,  1980.  Those  who  entered  into 
business  after  that  date  will  be  surcharged 
at  a  reduced  rate  depending  on  when  they 
started  trading  (le,  if  they  entered  into 
contract  in  the  last  guarter  of  1980  they  will 


be  surcharged  15/16  of  9  per  cent, 
reducing  by  1/16  for  each  guarter  until  the 
second  guarter  of  this  year). 

Pharmacists  who  entered  into  contract 
after  October  1,  1980  should  apply  to  the 
PSNC  for  relief  from  the  surcharge. 
Application  forms  should  be  returned  by 
August  31. 

The  Department  emphasises  that  this 
procedure  is  in  no  way  detrimental  to 
contractors  who  were  in  contract  before 
1980.  The  application  of  the  surcharge  is 
an  administrative  matter  and  discussions 
are  taking  place  with  the  Prescription 
Pricing  Authority.  The  Department  adds 

MAIN  POINTS 

■  9  per  cent  discount  surcharge 
from  September  1  to  December  31 

■  New  discount  scale  averaging 
5.96  per  cent  being  introduced 
September  1 

■  Basic  professional  fee  increased 
from  September  1  by  7p  to  £0.47  per 
prescription 

■  Special  addition  fee  of  £0.36  per 
prescription  from  September  1  to 
December  31  reflecting  results  of 
labour  and  overheads  inquiry  | 

■  Rota  fees  up  j 

■  Urgent  fees  up 

■  Monies  available  for  Essential 
Small  Pharmacy  Scheme  increased 

■  Pre-registration  training  grant  up 
to  £2,000  per  student 

■  Oxygen  fees  up 

the  "the  exclusion  from  these  provisions, 
on  this  occasion,  of  contractors  who 
entered  into  contract  after  October  1980  is 
entirely  without  prejudice  to  the 
Government's  position  should  any  similar 
situation  arise  in  the  future." 

The  revised  discount  scale  averaging 
5.96  per  cent  (up  from  the  present  5.44  per 


cent)  results  from  the  discount  inguiry 
which  reported  in  June  1983.  It  will  apply 
to  prescriptions  dispensed  from 
September  1. 

The  Government  owes  contractors  a 
sum  of  £51. 2m  following  the  outcome  of 
last  year's  labour  and  overheads  costs  and 
claims  made  by  PSNC  up  to  December  31 
this  year.  Adjustments  will  be  made 
through  an  increase  in  the  professional 
fee. 

Two  rates  have  been  calculated  —  a 
formal  increase  in  the  basic  fee  with  effect 
from  September  1  of  7p  to  £0.47  per 
prescription,  which  reflects  the  true  "sums 
due"  for  1984,  and  a  special  additional  fee 
of  £0.36  per  prescription  for  the  period 
September  1  to  December  31  inclusive, 
which  reflects  the  accrued  underpayment 
to  August  31. 

The  additional  fee  is  graduated  to 
reflect  the  date  of  entry  of  those  admitted 
to  contract  since  January  1,  1983.  It  falls  by 
6p  for  every  three  months  after  April  1983 
that  the  contract  was  entered  into. 

However  the  Department  regards  it  as  a 
"matter  of  great  regret  and  considerable 
concern  that  the  results  of  the  overheads 
inguiry  cannot  be  finalised  since  nine 
accounts  are  still  outstanding...  We  cannot 
accept  the  principle  that  having  agreed 
upon  a  sample  size  it  is  acceptable  to 
proceed  on  the  basis  of  a  smaller  sample, 
and  we  hope  that  some  more  satisfactory 
arrangements  for  the  future  can  be 
agreed." 

Mr  Alan  Smith,  PSNC  chief  executive, 
told  C&D:  "If,  as  both  sides  hope, 
remuneration  is  to  be  settled  on  an  annual 
basis  it  is  important  to  have  the  utmost  co- 
operation from  contractors  and  their 
accountants  in  order  to  ascertain  the  facts 
on  which  to  base  a  claim."  If  pharmacists 
do  not  respond  voluntarily  then  it  is  likely 
there  will  have  to  be  a  mandatory 
mechanism  if  the  annual  review  is  to  work 
effectively,  he  warned. 

Due  to  the  "unusual  circumstances" 
which  prevail  this  year  the  Department  has 
accepted  the  provisional  figures  produced 
so  far  as  final,  with  the  proviso  that  any 
outstanding  balance  which  might 
subseguently  derive  from  the  missing 
accounts  be  carried  forward  to  the  next 
round  of  negotiations  in  1985. 

Similar  criteria  will  apply  to  the  Boot's 
figures  used  to  derive  labour  costs  and  the 
appropraite  parts  of  the  retail  prices  index, 
since  they  will  not  be  available  until  after 
the  end  of  the  calendar  year  (see  pl89). 
The  Government  forecast  of  the  movement 
of  RPI  in  1984  is  about  4.5  per  cent  and 
that  figure  has  been  applied  to  non-pay 
elements  in  the  balance  sheet. 

Unaccepted  endorsements,  and  profit 
and  interest  on  capital  invested  are  being 
looked  at  by  the  Pharmacy  Review  Panel. 
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"We  do  not  want  to  pre-empt  in  any  way  the 
findings  of  the  Panel  on  these  subjects,"  the 
Department  says.  Any  findings  or  views 
will  receive  urgent  consideration,  but 
provisionally  the  status  quo  ante  is 
assumed  to  prevail. 

Rota  fees,  urgent  fees,  the  pre- 
registration  training  grant,  oxygen  fees 
and  money  available  for  the  Essential 
Small  Pharmacies  Scheme  have 
increased. 

Rota  fees  go  up  with  effect  from  August 
1  to  £5.50  per  hour  for  weekdays  and  £13 
per  hour  for  early  closing  days,  Sundays 
and  public  holidays. 

The  fee  per  call  out  for  urgent 
prescriptions  for  a  resident  pharmacist 
between  closing  time  and  11pm  rises  to 
£4.25,  and  between  11pm  and  opening 
time  (or  Sundays  and  public  holidays)  to 
£5.75.  For  non-residents  the  fees  rise  to 
£10.50  and  £12.50  respectively.  Urgent 
fee  increases  are  backdated  to  July  1 . 

The  Department  did  not  accept  that  an 
urgent  claim  should  be  paid  on  the  basis  of 
an  urgent  fee  plus  individual 
reimbursement  of  mileage  travelled  by 
non-resident  contractors. 

The  global  sum  available  in  1984  for 
the  Essential  Small  Pharmacies  Scheme 
rises  by  £16,000  to  £381,000.  The  total  pre- 
registration  training  grant  increases  by 
£51,000,  giving  a  rise  per  student  from 
£1,850  to  £2,000. 

Increased  professional  fees  for  the 
oxygen  therapy  service  have  been  offered 
by  the  Department,  using  a  mileage 
allowance  of  32.05p  per  mile.  Acceptance 
by  the  PSNC  of  the  offer  will  add  £656,700 
to  the  1984  balance  sheet  in  respect  of  the 
motoring  element  and  £660,407  in  respect 
of  out  of  hours  work  done  by  working 
proprietors. 

The  PSNC's  acceptance  of  these  terms 
represents  the  final  settlement  of  the 
Government's  indebtedness  to  the 
profession  (in  respect  of  costs  incurred  in 
1983  and  1984)  and  the  profession's 
indebtedness  to  Government  (in  respect  of 
over-reimbursement  of  drug  costs  accrued 
since  October  1980)  subject  only  to  items 
which  are  to  be  resolved  in  the  1985 
balance  sheet  :- 

1.  The  revaluing  of  the  1983  and  1984 
balance  sheets  in  respect  of  the  nine 
outstanding  accounts,  should  these 
produce  a  different  figure  for  amounts 
due. 

2.  The  revaluing  of  the  1984  balance  sheet 
in  respect  of  movements  in  Boots'  labour 
costs  and  RPI,  should  they  be  different  to 
these  assumed. 

3.  Implementation  of  decisions  resulting 
from  the  advice  of  the  Pharmacists'  Review 
Panel. 

See  Comment.  pl43 
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'No  dispute  on 
notional  salary 

The  Pharmacists  Review  Panel  has 
turned  down  a  request  by  the 
Pharmaceutical  Services 
Negotiating  Committee  to  consider 
the  proprietor  pharmacists'  notional 
salary. 

The  panel  told  PSNC  it  was  premature 
to  do  so  at  this  stage  and  that  the  DHSS 
should  be  allowed  more  time  to  discuss  the 
Committee's  proposals  before  a  state  of 
dispute  could  be  said  to  exist. 

If,  however,  after  a  reasonable  time  for 
consideration  and  negotiation  the  DHSS 
and  PSNC  are  unable  to  reach  agreement 
on  the  subject,  the  panel  would  be 
prepared  to  reconsider  the  possibility  of 
taking  a  reference,  the  Committee  heard 
at  its  July  meeting.  In  doing  so  it  would  not 
feel  constrained  by  the  existence  of 
negotiations  on  a  new  contract.  Indeed, 
the  panel  was  a  little  surprised  by  the 
DHSS's  definition  of  its  role  in  the 
correspondence  on  this  subject,  having 
regard  to  its  terms  of  reference  and  its 
understanding,  when  it  was  set  up,  that 
disputes  involving  changes  in  the  contract 
could  be  referred  to  it  if  negotiations 
failed. 

The  Committee  was  also  informed  that 
an  oral  hearing  on  the  profit  margin  issue 
would  take  place  before  the  Panel  on  July 
25,  1984. 

Oxygen  service.  It  was  agreed  that  a 
letter  be  sent  to  all  local  pharmaceutical 
committee  secretaries  suggesting  that, 
where  they  had  a  special  arrangement 
with  their  counterpart  on  the  local  medical 
committee,  they  should  point  out  that 
DHSS  is  considering  the  transfer  of  the 
oxygen  therapy  service  from  pharmacy 
contractors  to  a  monopoly  supplier.  LMCs 
should  be  asked  for  support  in  confirming 
to  MPs,  and  other  influential  groups,  the 
advantage  of  retaining  the  oxygen  therapy 
service  with  pharmacy  contractors. 
Joint  Meetings  with  PSGB.  The 
Committee  held  two  joint  meetings  with 
the  Society  in  July. 

At  the  first,  the  draft  guide  terms  on  the 
supply  of  parallel  imported  drugs  on  NHS 
prescriptions,  mobile  pharmacies, 
24-hour  services  and  drugs  personally 
administered  by  general  medical 
practitioners  were  discussed.  National 
distributor  proposals  were  discussed  at  the 
second,  which  was  attended  additionally 
by  representatives  of  the  National 
Pharmaceutical  Association,  Company 
Chemists  Association  and  the  Co- 
operative Wholesale  Society. 
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PSNC  champions 
pharmacists' 
healthcare  role 

The  Pharmaceutical  Services 
Negotiating  Committee  launched 
its  "Pharmacists'  Charter,"  calling 
for  an  extension  of  his  role  in  the 
provision  of  healthcare,  to  the 
public  on  Tuesday. 

Chief  executive  Alan  Smith  outlined 
the  recommendations  of  the  Charter  (see 
C&D  July  21,  pl03).  It  is  important  that  the 
pharmacist's  expensively  acquired 
knowledge  is  utilised  to  its  best  advantage, 
he  said. 

The  Charter  calls  for  provision  of 
counselling  areas  within  pharmacies, 
rational  location,  the  setting  up  of  a 
domiciliary  service,  increased  drug 
security,  the  availability  of  a  second 
pharmacist  and  legislation  to  allow 
pharmacists  to  provide  emergency 
supplies  of  drugs. 

Suggestions  that  a  Pharmacists' 
National  Formulary  be  established  and  a 
triple  prescription  form  be  introduced 
excited  most  comment  from  assembled 
journalists.  The  British  Medical 
Association  had  given  its  support  to  the 
idea,  Mr  Smith  said,  but  it  had  not  been 

Gibbs  reply  to 
shampoo  claim 

Elida  Gihbs  the  manufacturers  of 
Sunsilk  shampoo,  this  week  angrily 
denounced  the  Animal  Liberation 
Front's  accusations  that  they  use 
live  animals  in  the  testing  of  their 
products  and  appealed  to  them  to 
stop  putting  innocent  members  of 
the  public  at  risk. 

The  statement  came  after  three  bottles 
of  Sunsilk  shampoo  in  Boots  stores  in 
London,  Southampton  and  Leeds  were 
found  to  have  been  contaminated  with 
bleach. 

Boots  found  the  bottles  after  the 
Sunday  Mirror  received  a  letter  from  the 
Animal  Liberation  Front  claiming  that 
Elida  Gibbs  tested  their  products  on  live 
rabbits  using  the  Draize  eye-test,  causing 
untold  suffering.  ALF  said  it  had 
contaminated  the  shampoo. 

A  spokesman  for  the  company  replied: 
"Neither  Sunsilk  nor  any  other  shampoo 
currently  manufactured  by  Elida  Gibbs 
has  been  tested  by  the  Draize  eye-test.  We 
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He  described  the  proposals  as  not  so 
much  an  extension  but  a  resurrection  of 
the  pharmacist's  role  in  the  treatment  of 
self-limiting  diseases,  and  emphasised  that 
there  was  no  intention  to  take  over  the 
doctors'  job.  "We  do  not  anticipate  any 
complaints  from  doctors  because  there  is 
nothing  here  that  is  different  from  the 
pharmacists'  traditional  role." 

Apart  from  contractors  the  Charter  has 
been  sent  to  MPs,  members  of  the  House  of 
Lords,  and  other  groups  of  opinion 
formers  such  as  community  health 


have  already  produced  an  alternative  to 
the  test  which  doesn't  involve  the  use  of 
live  animals.  We  look  forward  to  the  time 
when  the  use  of  animals  in  safety  testing 
can  be  dispensed  with  altogether." 

In  order  to  find  the  contaminated 
bottles  which,  said  the  ALF,  were  marked 
with  an  "X,"  Boots  conducted  the 
mammoth  task  of  checking  several 
thousand  bottles  of  the  shampoo.  They 
withdrew  stocks  of  Sunsilk  and  urged 
customers  who  had  bought  the  bottles  from 
stores  in  the  three  areas  to  return  them. 

Elida  Gibbs  say  the  testing  operation  is 
now  complete  and  that  stocks  are  now 
back  on  the  shelves. 

■  There  are  no  plans  to  introduce 
legislation  to  regulate  use  of  human 
volunteers  in  drug  testing,  Health  Minister 
Kenneth  Clarke  said  in  a  written 
Commons  reply  last  week. 

■  G.R.  Lane  Health  Products  are 
sponsoring  research  into  the  level  of 
vitamin  B  found  in  mothers  with  post-natal 
depression.  The  project  is  being 
conducted  by  Pauline  Markovits  BSc.  It  is 
hoped  to  discover  whether  low  levels  of 
vitamin  B  are  a  contributory  factor  in  post- 
natal illness. 


three  minute  taped  interview  between  Ray 
Chandler  and  Alan  Smith  which  is  being 
forwarded  to  selected  local  radio  stations 
in  England  and  Wales. 

The  Charter  has  already  been 
criticised  in  the  medical  Press.  Dr  John 
Lewis,  chairman  of  the  BMA's  rural 
practices  subcommittee  has  said  the  BMA 
would  oppose  the  Charter.  According  to 
Pulse  he  claims  chemists  are  not 
adequately  trained  to  carry  out  the 
proposals.  The  Press  Association  wired  out 
a  story  two  hours  after  its  release. 


CRCs  a  must  for 
household  lines 

Child  resistant  containers  are  to  be 
made  mandatory  for  dangerous 
household  products.  Mr  Alex  Fletcher, 
Corporate  and  Consumer  Affairs 
Minister  announced  last  week  that 
proposals  would  be  put  to  Parliament  in 
the  Autumn. 

The  proposed  legislation  will  cover 
products  like  white  spirit,  paint  stripper, 
oven  and  drain  cleaner,  strong  bleach  and 
disinfectant  and  soldering  flux. 

In  the  USA  a  compulsory  scheme  has 
reduced  child  poisonings  by  40  per  cent, 
Mr  Fletcher  said,  and  manufacturers  in 
most  Western  European  countries 
voluntarily  fit  child  resistant  closures  on 
such  household  products. 

"I  am  opposed  to  unnecessary 
regulation  of  industry.  But  in  this  instance 
no  other  course  is  left  open  to  me." 

If  by  making  CRCs  mandatory  we  can 
reduce  child  poisoning  by  anything  like  40 
per  cent  then  it  will  be  well  worthwhile,  he 
said. 
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Labour  call  for 
drug  ad  control 

Stricter  control  of  drug  advertising 
is  called  for  in  a  resolution  which 
the  Bristol  North  West  constituency 
Labour  Party  has  submitted  for 
debate  at  the  Blackpool  Party 
conference  in  October. 

The  resolution  advocates  legislation  to 
make  it  illegal  for  drug  firms  to  advertise 
their  products  independently,  and  for  all 
information  on  drugs  intended  for 
circulation  to  medical  practitioners  to  be 
compiled  by  an  independent  review  body 
of  appropriate  qualified  medical  scientists. 

Concern  about  the  problems 
associated  with  the  export  of  drugs  to 
Third  World  countries  is  expressed  in  a 
number  of  resolutions.  Harrow  East 
constituency  wants  the  next  Labour 
Government  to  exert  pressure  on 
manufacturers  to  a)  switch  research, 
production  and  marketing  away  from  non- 
essential medicines  into  low  cost  generic 
drugs  to  meet  real  needs  in  Britain  and  the 
Third  World;  b)  improve  labelling  and 
packaging  to  encourage  safe  and  effective 
use;  c)  apply  worldwide  the  standards  that 
are  applied  in  Britain. 

State  ownership  of  the  pharmaceutical 
industry  is  urged  in  many  of  the  30 

Health  on  the 
telephone 

The  College  of  Health  has  this  week 
set  up  a  Healthline  information 
service.  It  allows  people  to  listen  to 
a  tape  on  one  of  more  than  150 
health  topics  over  the  telephone. 

The  service  will  be  available  initially  in 
London,  Exeter  and  Gloucester.  If 
successful  the  College  says  it  could  extend 
nationwide. 

A  similar  service  in  the  US,  called 
Telmed,  is  already  well  underway  with 
some  400  centres  dealing  with  300  million 
calls  a  year,  says  the  College. 

Topics  covered  by  Healthline  include 
drug  abuse  and  agencies  for  help, 
pregnancy  and  childbirth,  bowel  and 
bladder  disorders,  cancer,  contraception, 
dental  health,  diabetes  and  venereal 
diseases.  The  tapes  last  between  two  and 
six  minutes. 

The  London  number  (01-980  4848)  is 
available  from  6pm  to  10pm  seven  days  a 
week,  the  Exeter  service,  on  Exeter  59191, 
is  available  24-hours  a  day,  seven  days  a 
week  and  the  Gloucester  Healthline,  on 


resolutions  on  the  National  Health  Service, 
headed  by  a  demand  from  Plymouth 
Sutton  constituency  Labour  Party  for  the 
nationalisation  of  "all  supply  industries  to 
the  NHS,  with  compensation  according  to 
proven  need."  Denton  and  Reddish 
constituency  calls  for  the  abolition  of  all 
private  medicine  and  the  abolition  of  all 
prescription,  dental  and  optical  charges. 
Wakefield  constituency  urges  "a  complete 
socialist  health  service  with  the  abolition  of 
private  medicine  and  the  nationalisation  of 
the  pharmaceutical  industry  under 
democratic  workers'  control."  Torafen 
constituency  also  calls  for  the  ending  of  all 
prescription  charges  and  nationalisation  of 
the  pharmaceutical  industry  "in  order  to 
make  health,  not  profit,  our  priority  and  to 
end  the  over  pricing  and  unnecessary 
duplication  of  drugs." 

A  resolution  from  Islwyn  constituency 
calls  on  the  party  to  campaign  for  "all 
British  manufacturers  and  importers  to  be 
made  strictly  liable  for  defective  products, 
and  for  the  next  Labour  Government  to 
legislate  accordingly." 

A  motion  put  forward  by  the  Socialist 
Health  Association  calls  for  a  commitment 
to  control  doctor  deputising  services.  It 
says  out-of-hours  cover  should  be 
provided  by  GPs  combining  in  groups, 
and  any  deputising  provided  by  suitably 
trained  doctors  employed  by  family 
practitioner  committees  for  the  purpose. 


Gloucester  503655,  is  open  8am  to  8pm 
Monday  to  Saturday. 

A  directory  of  tapes  costs  £1  from 
Healthline,  PO  Box  499,  London  E2  9PU. 


24-hour  cover  for 
oxygen  supplies? 

The  need  for  a  24-hour  emergency 
cover  will  be  taken  into  account 
when  the  Government  considers 
BOC's  proposals  for  a  home 
delivery  service  for  medical 
oxygen. 

In  a  written  Commons  answer  last 
week,  Health  Minister  Kenneth  Clarke 
said  BOC's  proposal  was  only  one  of  a 
range  of  options  being  considered  for 
improving  the  domiciliary  oxygen 
scheme.  "Our  aim  is  to  get  a  scheme 
which  retains  an  acceptable  level  of 
service  to  patients,  including  emergency 
cover,  and  is  cost  effective." 

Since  announcing  the  Government's 
intention  to  secure  a  good,  cost  effective 
service  100  representations  have  been 
received,  mostly  from  MPs  on  behalf  of 
pharmacists  inquiring  about  the  continued 
involvement  of  pharmacists  in  the  scheme. 

In  the  last  five  years  Mr  Clarke  said 
about  40  representations  have  been  made 
that  concentrators  should  be  available 
through  the  Family  Practitioner  Services 
as  a  cost  effective  alternative  to  cylinders. 

Concentrators  first  came  to  the 
Department's  notice  in  October  1969,  Mr 
Clarke  said. 

B  Labour  MP  lack  Ashley  has  this  week 
been  asking  a  series  of  questions  in  the 
Commons,  related  to  Debendox.  His  early 
day  motion  tabled  last  week  had  50 
signatures  as  C&D  went  to  press. 


Miss  Radox  Bouquet  1984  —  Elizabeth  lones  from  Bromley,  Kent  and  Junior  Miss  Radox 
Bouquet  1984  —  Jenny  McLoughlin  from  Ainiree,  Liverpool,  pictured  here  celebrating 
their  win  with  two  judges  of  the  contest  Lee  Johns  (centre)  from  the  pop  group  Imagination 
and  Duncan  Goodhew,  (right)  Olympic  swimmer.  Joining  in  the  fun  is  Kelly  Temple  (left) 
Capital  Radio  DJ  who  compered  the  finals  of  Miss  Radox  Bouquet.  Nicholas  Laboratories 
Ltd,  225 Bath  Road,  Slough,  Berks SL1  4AU. 
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By  Xrayser 


Insulin  update 
appeal  by  BDA 

The  British  Diabetic  Association  is 
appealing  to  community 
pharmacists  for  help  in  identifying 
diabetics  still  treated  with  20.  40 
and  80  unit  strength  insulins  to  aid 
the  change-over  to  100  unit 
strength. 

Pharmacists  should  tell  patients 
presenting  scripts  for  U20  syringes,  U20, 
U40  or  U80  insulin  that  these  strengths  will 
soon  be  going  out  of  use  and  that  there 
may  be  delay  in  dealing  with  future 
prescriptions  if  patients  stay  on  "old 
strength"  for  more  than  a  limited  time.  All 
such  diabetics  should  be  notified  to  the  co- 
ordinating hospital  physician  for  the  local 
district  change-over  programme  or  the 
local  district  pharmaceutical  officer  — 
chief  administrative  or  area 
pharmaceutical  officer  in  Scotland  and 
Northern  Ireland. 

Once  the  local  district  change-over  is 
near  completion  there  should  be  no  reason 
to  keep  stocks  of  20,  40,  or  80  unit  insulin 
above  an  "emergency  level,"  says  the 
BDA.  The  DPhO  will  know  when  this  point 
is  reached. 

The  BDA  estimates  that  at  least  three 
quarters  of  diabetics  known  to  the  hospital 
services  (nearly  140,000)  have  been 
changed  to  U100  insulin,  though  the 
proportion  varies  greatly  from  district  to 
district.  Most  of  the  remainder  will  have 
been  changed  by  the  end  of  the  year.  The 
BDA's  target  is  to  complete  the  whole 
programme  by  Summer  1985. 

CD  ban  for  Lanes 
pharmacist 

A  Lancashire  pharmacist  has  been 
banned  from  dealing  with 
Controlled  Drugs  by  the  Home 
Secretary, 

William  James  Collins,  MPS,  of 
Chatham  Avenue,  St  Anne's  on  Sea, 
Lancashire,  has  been  prohibited  from 
possessing,  manufacturing,  compounding 
and  supplying  and  from  supervising  and 
controlling  the  manufacture, 
compounding  and  supply  of  any 
Controlled  Drug  within  the  meaning  of  the 
Misuse  of  Drugs  Act  1971 . 

The  direction  came  into  force  on  June 
27  and  follows  certain  offences  under  the 
Act.  It  does  not  cover  anything  which 
might  be  done  lawfully  without  being  a 
pharmacist. 


O2...U2?  

PSNC  too.  After  my  piece  last  week  it  is 
good  to  learn  that  our  negotiating  body 
has  been  jumping  around  doing  what  it  is 
set  up  to  do  —  negotiating,  and  with 
vigour  —  this  time  over  the  supply  of 
oxygen. 

I  hope  my  experience,  and  yours  will 
add  weight  to  their  arguments  on  real 
service,  as  opposed  to  what  BOC  say  they 
can  do.  We  have  enough  knowledge  of  the 
results  and  frustration  which  come  from 
dealing  with  that  company,  especially  in 
an  emergency.  I  recall  one  occasion  when 
they  had  the  gall  to  offer  a  special  delivery 
of  six  cylinders  for  an  extortionate  delivery 
charge,  when  I  knew  they  had  a  van  in  the 
area  due  that  day.  Monoliths  are 
inflexible.  Monopolies  are  intolerable. 

Maybe  if  PSNC  can  get  a  contract  rate 
for  oxygen  concentrators,  we  might  be 
able  to  draw  them  from  depots  in  our  local 
wholesalers?  Or  hire  them  from  PSNC?  Or 
buy  them,  so  many  to  an  area,  based  on 
the  known  throughput  of  oxygen  at 
present?  Present  oxygen  contractors  could 
put  money  into  a  group  purchase  fund,  so 
that  contractors  with  a  script  could  draw 
from  the  supply  when  needed,  without 
perhaps  actually  having  to  own  the  full 
number  which  might  be  called  for  any  one 
time.  I  think  it  would  make  sense. 

One  has  to  assume  that  when  BOC, 
(British  Oxygen)  brought  out  the  last  of  the 
English  oxygen  manufacturers  it  allowed 
for  a  time  lapse  before  bringing  in  the  full 
weight  of  its  world-wide  organisation  to 
take  over  aU  facets  of  distribution  and 
contracting.  Such  a  concentration  of 
resources  is  insupportable  in  a  country  of 
55  millions,  which  says  it  prides  itself  on 
free  enterprise.  I  find  myself  rapidly 
vaccilating  between  Socialist  and  Tory. 
Socialist  so  the  monopoly  would 
nationalised;  Tory  so  it  could  be  sold  off 
again,  but  in  a  split-up  form  (to  our  pals,) 
to  ensure  some  sort  of  competitive  force 
would  apply.  In  the  meantime  it  might  be 
worth  asking  who  supplies  02  on  the 
Continent  and  in  the  USA,  to  see  just  how 
the  competition  there  has  resolved 
distribution,  and  whether  we  would 
actually  want  such  a  system  here?. . . 


Compute-g-gain 

Dick  Whittington!  Or  in  this  case,  D.R. 
Walker  of  Unichem,  who  in  his  pleasure  at 
my  interest  in  the  IBM  used  in  their  new 
Prism  system,  has  given  me  just  the 
information  I  needed.  Not  to  join? 

From  what  he  has  told  us  the  upgraded 
IBM  PC  has  128K  resident  available 


memory,  and  I  suspect,  two  Hitachi 
double-sided  double-density  disc  drives, 
nominally  1,000K,  giving  about  800K 
formatted  each?  Presumably  it  has  a 
modem  as  well.  As  I  may  have  hinted  my 
interest  has  been  taken  by  a  Ferranti  made 
MSDOS  IBM  look-alike,  with  a  8086  chip 
(an  advance  on  the  IBM)  which  has  twin 
400K  discs  and  128K  internal  memory.  It  is 
called  the  Advance  86B  and  is  being 
marketed  by  W.H.  Smith  at  £1,300,  claims 
to  run  any  PC  IBM  program,  and  comes 
complete  with  word  processing, 
dactacalc,  etc,  programs,  and  a  year's  free 
service  guarantee. 

IBM  gave  only  a  measly  six  months 
cover  when  I  last  spoke  to  their  agent. 
Question:  Since  I  think  it  unlikely  that 
Unichem  are  looking  for  a  rake-off  from 
the  IBM  deal,  how  would  they  react  to 
members  who  already  had  one,  or  a 
compatible,  who  wanted  to  join  by  buying 
the  appropriate  software. .  .Interesting? 
They  might  get  me  yet? 


Problems  

The  day  started  badly.  On  the  bench,  "For 
my  attention"  a  note  from  the  locum  who 
had  given  me  a  day  off  to  attend  to  some 
business.  It  said  there  had  been  a  row  over 
tablets  I  had  dispensed  and  collected  by 
the  customer  in  my  absence.  It  seems  he 
kicked  up  an  almightly  fuss  because  the 
generic  now  ordered  by  the  doctor  came 
in  a  bottle  of  100  loose  tablets,  whereas  the 
branded  ethical  previously  given  had 
been  foil  packed.  No  amount  of  telling, 
could  make  him  accept  we  really  had  no 
hand  in  the  matter,  nor  was  he  interested 
in  the  fact  of  a  pound  or  so  saving  to  the 
government  in  this  switch.  He  had  left 
vowing  to  take  his  business  elsewhere. 

I  knew  this  chap  was  a  bit  fiery  but  also 
knew  his  wife  was  not  well,  taking  seven  or 
eight  different  products,  while  he  kept 
going  on  no  less  than  nine  items  himself.  I 
felt  the  problem  was  not  as  straightforward 
as  it  seemed,  so  rang  him.  Yes  he  was 
upset,  yes  he  understood  the  financial 
thing,  but. .  .he  was  over  80,  had  to 
supervise  his  wife's  tablets,  and  his  own. 
He  found  he  couldn't  remember  which 
tablets  he  had  taken  from  the  bottles.  With 
the  separate  foil  pack,  he  simply  punched 
out  the  medicine,  so  he  could  check  how 
many  things  had  been  taken.  "Right"  I 
said,  "IH  sort  this  out." 

I  rang  the  practice,  told  them  what  it 
was  about  and  had  them  confirm  that  from 
now  on  the  patient  would  receive  the  pack 
he  was  used  to.  I  endorsed  the  script,  and 
amended  his  re-order  card  when  he  came 
in  to  collect  the  "right"  tablets.  I  hope  an 
old  customer  will  not  have  to  face  any 
more  of  this  nonsense  in  the  future. . . 
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COUNTERPOINTS 


Elite:  thinner  and 
better  say  LRC 

Elite  —  the  "ultimate  Durex"  —  is  a  new 
line  being  launched  by  LRC  Products  Ltd. 
It  is  the  thinnest  spermicidally  lubricated 
Durex  sheath  available  and  was  developed 
after  a  two-year  research  programme. 

Consumer  research  suggested  that, 
although  Durex  was  a  well-known  and 
trusted  brand,  men  thought  there  was  a 
need  for  a  product  with  a  greater 
sensitivity  whereas  women  were  more 
concerned  with  safety. 

A  process  has  been  developed  to  make 
the  latex  thinner  while  maintaining  its 
strength  and  the  level  of  spermicide, 
nonoxynol  9,  in  the  lubricant  has  been 
increased  to  what  is  believed  to  be  the 
optimal  level  without  risk  of  allergic 
reactions.  The  product  meets  the  safety 
requirements  necessary  to  bear  the  British 
Standards  Institution  kitemark. 

LRC  believe  that  Durex  Elite  offers 
benefits  which  will  result  in  it  achieving 
brand  leadership  within  12  months. 

Elite  is  a  clear,  straight-sided  sheath 
available  in  packs  of  three  (£0.69)  and  12 
(£2.76)  in  outers  of  one  gross.  The  same 
profit  margins  apply  as  for  other  Durex 
brands. 

A  plastic  display  unit,  in  pale  blue  to 


■ 


match  the  packs,  has  three  tiers  which  can 
be  stacked  vertically  or  horizontally,  each 
tier  occupying  an  area  of  only  9  by  9V£in. 
The  unit  can  be  used  to  display  all  Durex 
brands  together  and  comes  with  Elite  pre- 
packed in  one  tier.  There  is  a  detachable 
headboard  and  a  dispenser  for  leaflets 
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explaining  the  benefits  of  the  sheath  and 
describing  the  Durex  range.  Window 
display  material  and  shelf  strips  and  also 
available. 

The  launch  will  be  supported  with  a 
Press  campaign,  worth  £200,000,  that 
starts  at  the  end  of  September  and  runs 
through  to  December.  LRC  say  that 
although  many  women  are  the  prime 
motivators  in  the  choice  of  contraception, 
70  per  cent  of  sheath  purchases  are  made 
by  men  so  advertisements  will  appear  in 
the  national  daily  Press  and  Sunday 
supplements  as  well  as  women's 
magazines.  Publications  used  will  be 
Woman's  Own,  Woman's  Realm,  Family 
Circle,  Good  Housekeeping, 
Cosmopolitan,  Living,  Sun,  Sunday 
People,  Sunday,  Sunday  Times  Magazine 
and  Readers  Digest. 

Promotional  activity  will  also  be  aimed 
at  medical  professionals  to  encourage 
them  to  recommend  Durex  to  their 
patients. 

Commenting  on  the  competition 
offered  by  Warner-Lambert's  recently 
introduced  Lifestyles  Ultrasure  (C&D, 
June  16,  pi  154),  Mr  Mike  Broadbridge, 
LRC's  marketing  controller,  said  Elite  was 
likely  to  compete  well  because  of  its  lower 
price,  its  kitemark  and  the  reliability  of  the 
Durex  name.  He  welcomed  the 
competition  because  with  two  companies 
advertising  heavily  the  total  sheath  market 
would  expand.  LRC  Products  Ltd,  North 
Circular  Road,  London  E4  8QA . 


Autumn  looks 
and  lipcare 

Helena  Rubinstein  have  named  their 
Autumn  collection  after  the  Faubourg  St 
Honore  —  a  Parisian  street  famous  for  its 
chic  and  stylish  boutiques. 

The  range  comprises  three 
eyeshadows,  mauve  cachemire,  beige 
moire  and  bleu  charme  (£4.95);  gris 
automatic  eyeliner  (£5.25);  amber  rose 
powder  blush  (£6.75);  four  lipsticks,  rose 
pimpant,  rouge  chic,  gala  brown  and 
dandy  rust  (£3.95)  —  all  except  the  latter 
are  also  available  in  shiny  nail  lacquer 
(£3.95)  —  and  cendre  fluide  mat  (£8.75). 

The  company  has  also  formulated  a  lip 
repair  cream,  which  "improves  the 
condition  of  the  hps  and  surrounding  skin, 
while  controlling  the  problem  of  lipstick 
'bleeding'". 

Enriched  with  lenacyl  for  moisture 
retention  and  a  sun  filter,  the  lip  cream  is 
packaged  in  a  lightweight  tube  with  a 
retail  price  of  £4.95.  Helena  Rubinstein, 
Central  Avenue,  West  Molesey,  Surrey 
KT8  ORB. 


R-V:  sizing  up 
the  Delph  image 

Richardson  Vicks  have  given  Lemon 
Delph  skin  freshener  and  cleansing  milk  a 
new  look  and  new  size  (125ml,  £1.50)  as 
the  first  move  in  a  complete  relaunch. 

The  new  pastel-shade  packs  are 
designed  to  give  Delph  a  more  attractive, 
modern  image. 

Company  research  suggests  that  many 
Delph  users  are  currently  extremely  loyal 
to  one  of  the  products,  but  never  try  its 
partner.  Richardson  Vicks  hope  to  solve 
this  problem  with  an  October  promotion 
offering  consumers  a  free  full-size  skin 
freshener  banded  to  the  cleansing  milk. 

New  additions  are  promised  for  the 
range  soon.  Richardson  Vicks  Ltd, 
Rusham  Park,  Whitehall  Lane,  Egham, 
Surrey  TW20  9NW. 

ON  TV 
NEXT  WEEK 


Ln  London                    WW  Wales  &  West     We  Westward 
M  Midlands                    So  South                     B  Border 
Lc  Lanes                       NE  North-east            G  Grampain 
Y  Yorkshire                  A  Anglia  EEireann 
Sc  Scotland                  U  Ulster                    CI  Channel  Is 
Bt  Breaklast  Television    C4  Channel  4 

Anadin  Extra: 

Ln,G,Y,NE,A,So 

Arrid  Extra  Dry: 

Ln,C4 

Bisodol  indigestion  remedy: 

Ln 

Cidal  soap: 

Bt,C4 

Colgate  pump  dispenser: 

All  areas 

Crookes  One-a-day: 

All  areas 

Crookes  Sport: 

All  areas 

Elastoplast: 

All  areas 

Harmony: 

All  areas 

Haze  Pomander 

All  areas 

Hedex: 

All  areas 

Immac  hair  remover: 

Ln,M,Lc,Y,NE 

Jaap's  Health  Salts: 

So 

Kleenex  Velvet: 

Lc.Y.NE 

Mafu: 

Bt(Ln.So) 

Mycil  athlete's  foot  preparat 

ons: 

Ln,Lc 

,Sc,WW,Se,B,G 

Optrex: 

All  areas 

Simple  soap  &  skincare: 

Ln,M,A,C4,Bt 

Super  Softies: 

Bt 

Sweetex  Plus: 

All  areas 

Temana  Colourfresh: 

C4 

Tramil: 

M,Y,A,So 

Wilkinson  Sword  Retractor: 

All  areas 
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WHOOPS 


Now  they  have  refastenable  tapes  Cosifits 
will  really  move. 

They  come  in  small,  standard  or  economy 
packs.  As  well  as  in  3  sizes  for  any  size  baby. 

The  Cosifits  people  are  obviously  out  to 
make  life  easier  for  mothers. 

And  for  you.  Their  national  advertising 
sees  to  that. 

(A  recent  poll  showed  Cosifits  com- 
mercials were  the  most  popular  in  Britain). 

Tins  year  they're  spending  £3  million 
with  a  fresh  TV  and  press  campaign. 

The  first  burst  will  have  mothers  every- 
where trying  new  refastenable  Cosifits. 

They'll  fasten  and  refasten.  You'll  stock 
and  restock. 


GOTCHA 


Chesterfield 


ITS.  FOR  MOTHERS  WHO 
)  LIE  STILL  FOR  A  CHANGE. 


gap 


Koffami  ©Srasffl®,  Vfewiins  '< 
Minerals 

100  tablets 

180  g<>' 


Today's  customers  are  increasingly  discern- 
ing and  far  more  aware  of  healthy  living  than 
at  any  time  in  the  past:  for  this  reason  they 
look  to  you  for  guidance  and  product  assur- 
ance; assurance  you  can  give  for  Gerimax 
with  confidence  because  Gerimax  is  pro- 
duced under  the  strictest  pharmaceutical 
conditions  and  the  active  constituents 
conform  to  the  British  or  European  Pharma- 
copea  standards  and  is  available 
through  Pharmacies. 

2000  years  experience  with  ginseng  formed 
the  basis  of  the  development  work  which  has 
made  it  possible  to  combine  Panax  Ginseng 
with  an  adequate  dose  of  all  necessary  vita- 
mins and  minerals  including  Selenium  as  well 
as  18  amino-acids  -  all  in  one  tablet. 

To  obtain  your  supplies  of  Gerimax  and 
details  of  special  offers  contact  your  local 
Pharmaceutical  Wholesaler. 


GERIMAX 


VITALIA  LIMITED 

Hemel  Hempstead,  Herts  HP2  4ND. 
Tel:  0442-49607.  Telex:  826327. 


3HBH 

TABLET  DECLARATION. 

GINSENG  EXTRACT  85mg 

(from  250wg  of  standardized  Panax  Ginseng) 
C  A  .  MEYER,  finest  Korean  Ginseng 

Vitamin  A  (Retinol  USP)  :  3000i.  u 

VitaminBj  (Thiamin-monirrate  USP)   l:5rhg 

Vitamin  B2         (Riboflavin  Ph.  Eur)  1.8mg 

Vitaminfi6         (Pyridoxine  Hydrochloride  Ph.  Eur)  2.0mg 

Vitamin Bi2        (Cyanocobalamin  Ph.  Eur)  ;.:  .3,0mcg 

Folic  Add  Ph.  Eur  lOOmcg 

Niacin  (Nicotinamide  Ph.  Eur)   18mg 

Pantothenic  Acid  (Calcium  Pantothenate  Ph.  Eur)  lOmg 

Rutin  DAB  20mg 

Vitamin  C  (Ascorbic  Acid  Ph.  Eur)   45mg 

Vitamin  D  (Ergocalciferol  Ph.  Eur)   400i.u. 

Vitamin  E  (d-alpha  tocopheryl  acetate  Ph.  Eur)  12mg 

Iron  (Ferrous  Fumarate  Ph.  Nord)   18mg 

Zinc  (Zinc  Oxide  Ph.  Eur)  ..'  15mg 

Copper  (Cupric  sulphate  Ph.  Nord)   ,2-Omg 

Manganese        (Manganese  sulphate  DAK)   3.8mg 

Molybdenum      (Sodium  Molybdate  BP)   ,.  .  .250mcg 

Iodine  (Potassium  Iodide  Ph.  Eur)  150mcg 

Selenium  (Sodium  selenite  Ph.  Nord)   125mcg 

Chromium         (Chromium chloride)  125mcg 

In  addition  there  are  small  amounts  of  Biorin, 
Choline  Inositol  and  18  amino  acids. 

Gerimax  is  produced  under  strict  pharmaceutical 

conditions  and  the  active  constituents  conform 

to  the  strict  British  or  European  Pharmacopea  standards. 
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A  day  at  the 
races  with  Care 

A  "Photo-finish  sweepstakes"  trade 
promotion  with  a  horse  racing  theme  has 
been  launched  by  Care  Laboratories. 

A  number  of  tokens  are  being  supplied 
with  each  product  pack.  With  every  ten 
tokens  the  retailer  will  receive  a 
scratchcard  which  provides  instant  stake 
money  of  £5,  £10  or  £20.  To  claim  the  prize 
the  card  has  to  be  returned  to  the 
company.  The  promotion  culminates  in  a 
Grand  Draw  on  October  15  in  which  12 
winners  —  one  from  each  sales  area  — 
and  their  partners  will  be  invited  to  see  the 
Mackeson  Gold  Cup  at  Cheltenham  on 
November  10. 

Tokens  are  available  on  Savlon 
antiseptic  liquid,  cream,  dry  antiseptic 
first  aid  spray,  lipcare,  babycare  range, 
Cepton  skincare  lines,  Cedarwood,  Aqua 
Manda  and  Goya  bodysprays. 

Activity  on  Savlon  babycare  includes 
the  introduction  of  Savlon  change-time 
specials  —  a  series  of  special  price  offers 
on  selected  items  in  the  range.  They  are 
Savlon  baby  lotion  (rrp,  £1.40,  offer  price 
£0.79),  baby  powder  (rrp,  £1.10,  offer 
price,  £0.75)  and  baby  oil  (rrp,  £0.95, 
offer  price  £0.65).  Stickers  are  available 
featuring  the  offer  details. 

For  Savlon  antiseptic  disinfectant  the 
company  is  introducing  money-off  tear 
strips  of  lOp  and  15p  for  the  500ml  and 
750ml  bottles  respectively.  Care 
Laboratories  Ltd,  Badminton  Court, 
Amersham,  Bucks. 


Savlon  Lipcare  sticks  are  available  in  this 
new  gravity-feed  dispenser.  It  contains  48 
units,  and  carries  the  message  "Show  your 
hps  you  love  them".  Care  Laboratories 
Ltd,  Badminton  Court,  Amersham,  Bucks. 


Tiki  lotion 


The  Tiki  range  of  cosmetics  is  now 
complete  with  the  addition  of  an  enriched 
moisturising  lotion  containing  vitamin  E 
(75ml,  £2.45),  say  G.H.  Lane  Health 
Products  Ltd,  Sisson  Road,  Gloucester 
GL1  3QB. 

Summer  push 
for  first-aid 

Johnson  &  Johnson  and  the  St  John 
Ambulance  will  again  be  running  their 
Band-Aid  "first-aider  of  the  year" 
competition  this  Summer. 

The  competition  aims  to  encourage 
members  of  the  public  to  learn  the  basics 
of  first-aid.  Each  of  the  160  entrants  will 
receive  a  Band- Aid  first-aid  kit.  Johnson  & 
Johnson  Ltd,  Brunei  Way,  Slough,  Berks. 


Where's  those  famous  smiles  then?  Momentarily  serious,  here  we  have  the  six  winners  of 
Savlon's  "smile  of  the  year"  competition  .  .  .  plus  a  friend.  Entrants  to  the  competition  — 
which  ran  in  Parents  magazine  —  were  required  to  send  in  a  crowner  from  a  pack  of  Savlon 
Babycare. 


Fancy  a  holiday 
on  the  Algarve? 

The  Confirm  Winter  sunshine  competition 
offers  chemists  and  their  assistants  a 
holiday  for  two  on  the  Algarve. 

Entrants  are  asked  to  answer  six 
questions  on  the  use  of  home  pregnancy 
testing  kits.  There  are  four  major  prizes  of 
one-week  or  two-week  holidays  in  a  luxury 
apartment  at  Vistamar/Tempomar,  a 
holiday  complex  in  the  fishing  vihage  of 
Burgau.  Everyone  who  enters  the 
competition  will  be  entitled  to  £20  per 
head  off  listed  holiday  prices  there. 

The  competition,  exclusive  to 
pharmacists  and  their  assistants,  begins  on 
August  6,  and  will  be  judged  on 
November  7.  Holidays  can  be  taken  any 
time  between  January  and  March  next 
year.  Che  faro  Proprietaries  Ltd, 
Cambridge  Science  Park,  Milton  Road, 
Cambridge  CB4  4BH. 


Available  from  October  is  this  British- 
made  product  designed  to  take  the  hard 
work  out  of  bathtime  for  mum  and  making 
it  safer  for  the  infant  at  the  same  time.  Four 
legs  each  with  rubber  suction  cups  to 
secure  the  frame  to  the  bath  are  attached  to 
a  smooth  plastic  ring  in  which  the  baby 
sits.  The  Baby  Sitter  (£5.99),  which  is 
designed  for  babies  aged  around  six 
months,  can  also  be  used  as  a  high  chair 
and  fastened  to  a  laminate  worktop.  It  is 
available  from  Lee  Rom  Agencies  Ltd,  17 
Gainsborough  Close,  Wilmslow, 
Cheshire  SK92NP. 
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Seven  Seas 
50  years  on  . . . 

Seven  Seas  are  celebrating  the  50th 
anniversary  of  their  cod  liver  oil  with  the 
publication  of  a  booklet  "The  First  50 
Years."  Free  copies  are  available  from  SO 
Years,  Seven  Seas  Freepost,  Hull. 
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Cooking  in  the 
great  outdoors 

Jovan  are  running  a  Pagan  Man  consumer 
competition  for  the  Summer  which,  they 
say,  is  "guaranteed  to  bring  out  the  pagan 
in  any  man." 

Entrants  have  to  list  in  order  of 
preference  eight  features  of  the  Kook-out 
barbecue  for  the  chance  to  win  one  of  ten 
barbecue  sets  available.  The  competition 
will  run  until  the  end  of  January  next  year. 

The  Pagan  Man  Summer  parcel  will 
also  include  an  added-value  splash-on 
(200ml  for  the  price  of  100ml).  Jovan, 
Beecham  House,  Great  West  Road, 
Brentford,  Middlesex  TW8  9BD. 


The  staff  at  R.&J.A.  Brown's  Pharmacy, 
Latchford,  Warrington,  Cheshire,  hit  the 
jackpot  when  they  won  the  £250  first  prize 
in  Unichem's  Golden  Dozen  assistants' 
draw  for  May. 

Pictured  from  left  to  right  are  assistants 
Eleanor  Allen,  Pauline  Ellwell  and  Joan 
Dale,  pharmacist  Robin  Brown,  MPS,  who 
received  the  cheque  on  behalf  of  his  staff, 
Joe  Harris,  manager  Unichem  Preston, 
and  assistants  Joan  Yates  and  Diane 
Skelland . 


Aussie  ointment 
for  psoriasis 


Thames  Laboratories  soon  hope  to 
introduce  a  Pharmacy  only  ointment 
indicated  for  psoriasis. 

Psorin  (50g,  £5.30  basic  NHS)  was 
originally  developed  in  Australia  by  retail 
pharmacist  Bruce  Wallace  of  Melbourne. 
Further  research  and  development  was 
done  by  Professor  Graeme  Blackman  at 
the  Institute  of  Drug  technology  in 
Melbourne.  The  product  is  being  licensed 
to  Thames  Laboratories  by  its  Australian 
manufacturers  Cambden 
Pharmaceuticals. 

Psorin  contains  dithranol  0.16  per 
cent,  crude  coal  tar  1  per  cent  and 
salicylic  acid  1.6  per  cent  in  an  emollient 
base. 

Patients  should  have  24-hour  skin  test 


before  using  the  product  which  is  applied 
morning  and  evening  for  seven  days.  If  no 
redness  appears  it  may  be  applied  more 
liberally  twice  each  day.  The  ointment  is 
contraindicated  in  those  with  unstable 
psoriasis  which  tends  to  deteriorate  in  the 
sunlight,  and  where  the  skin  is  hot  to  the 
touch  and  itchy.  Patients  sensitive  to  the 
ingredients  should  not  use  the  ointment. 

Thames  Laboratories  hope  Psorin  will 
be  available  in  the  next  two  or  three  weeks. 
More  new  products  in  the  OTC  sector  are 
planned  over  the  coming  year,  say 
Thames  Laboratories  Ltd,  Thames 
Building,  206  Upper  Richmond  Road 
West,  London  SW14  8 AH, 

TV  campaigns 
about  to  break 

The  second  phase  of  television  advertising 
for  Unican  home  wine  and  beer  kits 
breaks  August  13  for  four  weeks. 

The  wine  commercial  runs  in  all 
regions  except  London,  Anglia,  Ulster, 
Border  and  Channel  Isles  and,  for  the  beer 
kits,  an  advertising  campaign  that  was 
tested  in  Harlech  in  the  Spring  will  roll  out 
to  Midlands,  Tyne  Tees,  Lancashire  and 
Yorkshire  to  run  concurrently  with  the 
wine  campaign. 

A  second  burst  of  advertising  for 
Sweetex  Plus  runs  throughout  August  in 
all  regions  and,  from  August  1-September 
10,  Haze  Pomander  will  be  advertised 
nationally. 

Running  for  6  weeks  nationally  from 
luly  28  is  a  commercial  for  Wilkinson 
Sword  Retractor  razor. 

Combe  are  to  repeat  their  burst  of 
television  advertising  for  Lady  Grecian 
2000  in  the  Granada,  Tyne  Tees,  Yorkshire 
and  Central  regions  on  ITV  and  Channel 
4.  The  campaign  commences  August  6  for 
four  weeks. 


THE  RETAIL  CHEMISTS  EXHIBITION 
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COUNTERPOINTS 


Mars  duo  go 
medicated 

Blackcurrant  Tunes  and  menthol 
eucalyptus  Lockets  are  Mars 
Confectionery's  first  launches  in  the 
medicated  sector  for  over  ten  years. 

Mars  hope  the  new  flavours  will 
consolidate  their  position  as  leader  in  this 
very  competitive  £45m  market.  Tunes  and 


Lockets  currently  account  for  about  35  per 
cent  of  medicated  sweets  sales. 

Available  from  the  August  15,  the  new 
variants  should  be  in  the  shops  in  time  for 
the  peak  Winter  sales  period. 

Support  of  over  £4m  is  planned,  some 
of  which  will  go  on  national  television 
advertising.  Extra-value  offers  are  also 
available  for  the  retailer.  Mars 
Confectionery,  Dundee  Road,  Slough, 
SL1  4JX. 


August  offers 
from  Unichem 

The  eighth  Unichem  Golden  Dozen 
promotion  will  run  throughout  August. 
Products  included  are:  Libra,  Lil-lets,  Poly 
Hi-lights,  Polyblonde,  Polycolor  and 
Polytmt,  Soft  "n  Pure  cotton  wool, 
Steradent,  Sure  aerosol  and  roll-on,  and 
Wilkinson  Handy  and  Swivel  razors.  All 
products  will  be  featured  on  price  cards, 
shelf  barkers  and  posters. 

The  members  offers  promotions  also 
running  throughout  August  includes  All 
Fresh  clean-up  sguares,  Aptamil,  Bic 
razors  and  ladyshaver,  Bisodol  tablets, 
Bristows  hairspray,  Codis,  Color  Glo, 
Corimist  styling  mousse  and  spray  tonic, 
Cream  Silk  conditioner,  Cuticura  soap, 
talc  and  hand  cream,  Dextrosol,  Diocalm, 
Discover  2  pregnancy  test  kit,  Dr  White's 
Contour,  Empathy  shampoo,  Erasmic  stick 
and  super  foam,  Freestyle,  Fresh  'n  Dry 
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roll-on,  Germolene  footspray,  Grecian 
2000  cream  and  lotion,  Henara  Jojoba, 
Immac,  Kotex  Freedom,  Lanacane,  Linco 
Beer  shampoo,  Marigold  gloves,  Oil  of 
Ulay  and  Night  of  Ulay,  Ponds  cream, 
Radox  herbal  bath,  Sensodyne,  Soft  'n 
Gentle,  Solmin,  SR  toothpaste,  Summer 
Blonde,  Solarcaine,  Triadol,  Vitapointe, 
Vivas  bodyspray,  Whistling  Pops  and 
Wilkinson  Sword  WII  and  Profile. 
Sundries  on  offer  are  Wisdom 
toothbrushes,  Unichem  manicure  range, 
feeding  bottle  and  bottle  cleaning  brush, 
Wilkinson  Sword  scissors,  Unichem 
soothers,  teats  and  shaving  brushes. 
Unichem  Ltd,  Unichem  House,  Cox  Lane, 
Chessingion,  Surrey. 


About  Face  for 
Health  &  Diet . 


Health  and  Diet  Food  have  launched  a 
vitamin  supplement  capsule. 

About  Face  capsules  (60,  £2.99) 
contain  vitamins  E  and  A,  folic  acid, 
calcium  pantothenate,  sulphur,  PABA, 
nicotinamide  and  a  herbal  root  extract, 
Echinacea  purpurea.  The  preparation  is 
claimed  to  aid  all  skin  types  in  promoting  a 
good  complexion.  The  recommended 
dose  is  two  capsules  each  day. 

Super  vitamin  A  tablets  (60,  £1.05) 
each  containing  7,500iu,  and  Super 
vitamin  D  tablets  (60, £0.99)  each 
containing  400iu,  have  been  added  to 
Health  &  Food  Diet  Co's  dietary 
supplements  range. 

The  company  has  also  introduced 
Super  selenium  tablets  (30,  £1.95)  which 
contain  160mcg  selenium  together  with 
vitamin  E  and  bif lavanoids  which  are 
claimed  to  aid  absorption. 


•  • .  while  Head 
High  is  updated 

Health  &  Diet  have  also  redesigned  and 
reformulated  the  Head  High  haircare 
range. 

The  cleanser  and  conditioner  now 
contain  aloe  vera.  Retail  prices  for 
cleanser  and  conditioner  have  been  cut 
from  £3.30  to  £1.69,  while  volume  has 
been  increased  from  135ml  to  150ml.  This 
has  been  made  possible  by  a  change  in  the 
supplier  of  raw  materials,  the  company 
says.  At  the  same  time  the  vitamin  and 
protein  capsules  have  been  reduced  from 
£2.25  to  £1.99. 

The  relaunch  will  be  backed  by  an 
£80,000  Press  spend,  in  the  Mail  on 


Sunday,  Sunday  Express,  Good 
Housekeeping,  She,  Woman  &  Home, 
and  Woman's  Journal,  as  well  as  a  range 
of  specialist  health  publications.  Trial  size 
bottles  are  soon  to  be  available.  Health  & 
Diet  Food  Co  Ltd,  Seymour  House,  79 
High  Street,  Godalming,  Surrey. 


Schwarzkopf  are  expanding  theii  Corimist 
range  with  the  addition  of  extra  care  sham- 
poo (£0.89)  and  conditioner  (£0.99). 

The  new  arrivals  —  designed  to 
"enhance  the  brand's  reputation  as  a  com- 
plete haircare  range"  —  will  be  backed  by 
a  £600,000  spend  carrying  the  "don't  get  it 
wet  for  anything  less"  theme.  Schwarzkopf 
Ltd,  Penn  Road,  Calilornian  Trading 
Estate,  Aylesbury,  Bucks. 


K-C  stay  on  air 

Kimberly-Clark  are  continuing  their  radio 
support  for  Kleenex  facial  tissues  with  the 
creation  of  four  new  advertisements. 

Two  feature  Kleenex  For  Men,  with 
one  each  pushing  Super  3  and  pocket 
packs.  All  carry  the  theme  "Soften  them 
up".  The  company  promises  at  least  two 
new  commercials  for  the  Autumn. 
Kimberly-Clark  Ltd,  Larklield,  nr 
Maidstone,  Kent. 

Tinaderm  packs 

Tinaderm  powder  in  new  style  livery  is 
temporarily  out  of  stock.  Orders  will  be 
met  with  powder  in  the  old-style  pack 
graphics. 

The  shortage  is  due  to  increased 
demand  and  subseguent  supply 
difficulties  on  printed  packaging,  say 
Kirby-  Warrick  Pharmacueuticals  Ltd, 
Mildenhall,  Bury  St  Edmunds,  Suffolk. 

Newtons  Laboratories  are  at  PO  Box  789, 
111  Wandsworth  High  Street,  London 
SW18  and  not  as  published  in  C&D  last 
week 
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Supplementing 
a  healthy  life 

English  Grains  are  introducing  a  range  of 
supplements  aimed  at  keep  fitters,  runners 
and  athletes  under  the  Surf  City  banner. 

Products  included  are  super  B 
complex  plus  PABA  tablets  (60,  £2.15), 
Aerovite  mineral  salt  drink  (330ml,  £0.38), 
S.O.D.  tablets  5,000  units  (36,  £3.89), 
L'Ornithine  tablets  275mg  (60,  £3.25), 
choline  and  inositol  tablets  275  (50,  £3.25), 
milk/egg  protein  powder  (330g,  £1.99). 

Two  products  have  been  added  to  the 
company's  Golden  Health  range:  chelated 
iron  plus  vitamin  C  containing  30mg  iron 
and  50mg  vitamin  C  (60,  £2.15)  and 
chelated  zinc  plus  vitamin  A  containing 
40mg  zinc  and  200  iu  vit.  A  (50,  £2.15). 

Big-vit  C  tablets  550mg  are  now 
available  in  a  tangerine  variety  and  kids  vit 
C  tablets  lOOmg  (£1.19)  have  also  been 
introduced.  English  Grains  Ltd,  Swains 
Park,  Oversea!,  Burton-on-Trent . 

M&S  stop  baby 
rusks  test 

After  two  weeks  of  test  marketing  Marks  & 
Spencer  have  decided  not  to  sell  own- 
brand  baby  rusks. 

The  rusks  were  tested  in  30  stores 
nationwide  but  did  not  reach  M&S's  pre- 
set sales  level,  a  company  spokesman  told 
C&D.  "Although  reasons  for  stopping 
sales  were  manyfold."  The  rusks  were  seen 
as  an  extension  of  biscuit  business. 

Earlier  this  year  M&S  tried  out 
disposable  nappies  —  they  too  have  been 
discontinued. 


Melbrosia  update 

Melbrosia  a  natural  pollen  product  from 
Austria  has  now  been  re-packaged  in 
bottles  of  30  (£5.40)  which  replaces  the 
blister  packs  of  15.  The  in-pack  leaflet  has 
also  been  revised.  Distributors  are  The 
Health  &  Diet  Food  Co,  Seymour  House, 
South  Street,  Godalming,  Surrey. 


Vitalia  stocks 

Unichem  say  they  have  not  agreed  to  stock 
or  supply  any  of  the  Vitalia  range  of 
vitamins  at  present  being  distributed  by 
Farillon.  Managing  director  Peter  Dodd 
says  Unichem  have  no  intention  of  taking 
in  the  range  at  present. 


Ilube  eye  drops 

Manufacturer  Duncan,  Flockhart  &  Co 
Ltd,  700  Oldfield  Lane  North,  Greenford, 
Middlesex  UB6  0HD 
Description  Clear,  colourless,  sterile 
solution  containing  acetylcysteine  5  per 
cent  w/v  and  hypromellose  0.35  per  cent 
w/v,  preserved  with  benzalkonium 
chloride 

Indications  These  artificial  tears  have 
mucolytic  and  lubricant  properties, 
suitable  for  relief  of  dry  eye  syndromes 
associated  with  deficient  tear  secretion, 
impaired  or  abnormal  mucus  production 
Administration  One  or  two  drops  instilled 
into  the  affected  eye  three  or  four  times 
daily 

Contraindications  Known 
hypersensitivity  to  ingredients 
Warnings  Should  not  be  used  to  treat 
patients  who  wear  soft  contact  lenses 
because  of  the  benzalkonium  chloride 
content.  Discontinue  use  if  discomfort, 
increased  reddening  or  irritation  occurs 
and  persists 

Pharmaceutical  precautions  Store  below 
25°C.  Protect  from  light.  Discard  four 
weeks  after  first  opening 
Packs  Amber  glass  bottle  containing  15ml 
solution  with  separate  glass  dropper  (£4.96 
basic  NHS).  The  drops  have  a  two  year 
shelf  life 

Supply  restrictions  Prescription  only 
Issued  July  1984 

Dicxlar  forte 
syrup  

Lagap  Pharmaceuticals  have  introduced  a 
5mg  in  5ml  presentation  of  their  branded 
diazepam  syrup. 

Dialar  forte  syrup  is  presented  in  100ml 
bottles  (£1.25  trade).  Lagap 
Pharmaceuticals  Ltd,  Old  Portsmouth 
Road,  Peasmarsh,  Guild  Ford,  Surrey. 

Tegaderm  on 
Drug  Tariff  

Tegaderm  film  dressing  (10,  £6.50  trade)  is 
now  available  on  the  Drug  Tariff.  It  is 
indicated  for  skin  protection  and 
prevention  and  treatment  of  pressure 
sores. 

The  semi-permeable  polyurethane  film 
is  presented  sterile  in  individual  peel-open 
envelopes.  A  three-step  liner  system  offers 
the  dressing  in  a  flat  crinkle  free  state  for 
application  to  the  skin,  say  makers  3M. 
The  liner  system  includes  a  "frame"  which 


holds  the  film  flat  and  is  removed  after  the 
dressing  is  smoothed  into  place. 

The  film  allows  the  wound  site  to  be 
seen  so  the  condition  can  be  managed 
without  taking  the  dressing  off.  It  can  be 
left  in  place  for  up  to  two  weeks,  say  3M, 
and  is  more  likely  to  be  painless  on 
removal. 

Designated  "1626  DTS"  Tegaderm  is 
supplied  as  10cm  x  12cm  pieces,  ten  to  a 
box.  3MUKplc,  3MHouse,  POBoxl, 
Bracknell,  Berks  RG 12 1JU. 

Prempak-C 
triple  pack  

Prempak-C  is  now  available  in  a  triple 
pack  both  strengths  (£11.31  basic  NHS). 

It  consists  of  three  blisters  each 
containing  28  tablets  of  Premarin  0.625mg 
plus  12  tablets  Norgestrel  0.15mg,  or  three 
blisters  each  containing  28  tablets  of 
Premarin  1.25mg  plus  12  tablets 
Norgestrel  0. 15mg  which  gives  a  three 
month  supply.  Ayerst  Laboratories  Ltd, 
South  Way,  Andover,  Hants  SP10  5LT. 

Roche  changes 

Rocaltrol  capsules  0.5mcg  are  now  azo- 
free.  Starting  with  batch  B0091  the 
capsules  will  be  brown  red  opaque  instead 
of  red  opaque. 

Prostigmin  ampoules  0.5mg  and  2.5mg 
are  to  be  chlorocresol-free  starting  with 
batch  numbers  493200  and  463100 
respectively. 

Pethidine  Roche  tablets  blister  packs  of 
500s  consisting  of  10  x  50  tablets  in  a 
labelled  outer  carton  are  replaced  by 
10  x  50  tablets  in  an  unlabelled  shrink 
wrap.  The  packaging  of  50  tablets  in  a 
labelled  transparent  plastic  carton  has 
been  replaced  by  a  labelled  card  carton. 

Erythrosine  has  been  removed  from 
Bactrim  Roche  tablets  and  the  colour 
changes  from  pale  yellow  to  greenish 
yellow.  Roche  Products  Ltd,  Broadwater 
Road,  Welwyn  Garden  City,  Herts. 

Fletchers 
Enemette  

Fletchers  Enemette  microenema  from 
Pharmax  contains  90mg  dioctyl  sodium 
sulphosuccinate  in  5ml  (25,  £7.25  trade). 

The  Pharmacy  Only  microenema  is 
indicated  for  routine  treatment  of 
constipation,  pre-  and  post-operative 
cleansing  of  the  bowel  in  obstetrics  and 
prior  to  proctoscopy,  sigmoidoscopy  or  X- 
ray.  Pharmax  Ltd,  Bexley,  Kent. 
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Unpacking  a  case  of  Classic 


could  mean  packing  a  case 

to  Paris. 


Before  you  open  a  case  of  Classic,  just  make  sure 
that  your  passport's  in  order. 

Because  you'll  have  the  chance  to  win  a  long 
weekend  in  Paris  for  two,  worth  £1,000. 

Yet  even  if  you're  not  the  lucky  winner,  you'll  still 
find  every  case  is  worth  points.  Points  you  collect 
towards  other  valuable  prizes. 

From  silver  plate  to  Wedgewood.  Webb  Crystal  to 
carriage  clocks. 

Just  send  in  the  coupon  or  see  your  Cussons  sales- 
man, to  find  out  how  one  case  could  lead  to  another. 

This  promotion  is  underway  now  and  all  orders  received  by  31.12.84  will  qualify. 
Gifts  must  be  redeemed  by  31.1.85. 


Name. 


Address. 


For  further  information  complete  coupon 
ii  i.  i  send  in 

Mike  Fallon.  Chemists  Division.  Sales 
Manager.  Cussons  UK  Ltd.  Kersal  Vale. 
Manchester  M7  OGL.  or  Tel:  061-792  6111. 


*5cotties  with  kind  permission  of  Bowater  Scot 


Macarthys  PDT  (Portable  Data  Terminal) 
heralds  a  new  era  in  fast  computerised  stock 
ordering. 

Although  it  won't  zap  you  aboard  a 
starship,  it  will  put  you  in  direct  communication 
with  Macarthys  central  computer.  It's  compact, 
self  powered  and  fully  portable,  the  simple 
keypad  is  as  easy  to  use  as  a  calculator.  Via 
your  shop  or  home  telephone,  you  can  contact 
Macarthys  at  any  time  during  the  day. 

With  the  facility  to  input  data  either 
digitally  or  via  its  light  pen  attachment  the  PDT 
is  fast,  powerful  and  configured  to  utilise 
Chemist  and  Druggist  PIP  and  Bar  Codes. 


Memory  is  fully  retentive  and  fully 
protected.  Stored  in  partitioned  sections, 
which  you  can  nominate  yourself,  orders  for 
galenicals,  ethicals,  OTCs  -  can  be  held 
indefinitely,  ready  to  be  sent,  checked  back  or 
amended  as  and  when  you  choose.  As  a 
further  aid  all  Macarthys  invoices  and 
statements  are  PIP  coded  for  cross  reference. 

Whichever  way  you  'beam'  your  orders, 
you  can  be  sure  we  will  process  and  despatch 
them,  perhaps  not  at  the  speed  of  light,  but 
certainly  with  lightening  speed. 


Every  PDT  is  supplied  as  a  complete 
package.  Each  package  contains  an  easy  to 
follow  Operating  Guide  and  a  range  of  PIP 
Coded  reference 5  material. 


More  than  just  technology,  Choice  gives 
you  the  options  to  suit  your  business  needs. 

Computers  apart;  Macarthys  continuing 
determination  is  to  provide  the  fast,  efficient 
and  essentially  personal  service  that 
technology  was  never  meant  to  replace. 

If  you  wish  to  know  more  about  Choice 
please  write  to: C.B.Thomson  MPS,  Macarthys 
Limited,  Chesham  House,  Chesham  Close, 
Romford,  Essex. 


Macarthys 


choice 


More  than  just  technology 


POINTS  OF  LAW  EXTRA 


Planning  permission: 
what  you  need  to  know 

Are  you  proposing  to  alter  or  modernise  your  premises,  install 
a  new  shop  front  or  perhaps  change  the  use  of  a  building  to 
form  a  new  shop?  If  so,  did  you  know  planning  permission  may 
be  required  for  these  proposals? 


Town  Planning  is  a  very  complex  subject, 
but  all  property  owners  or  people  who 
manage  property  should  at  least  know 
when  planning  permission  is  needed,  and 
how  to  make  an  application. 

Generally  speaking,  planning 
permission  is  required  when  any  of  the 
following  are  contemplated :- 

a)  the  erection  of  new  premises 

b)  extensions  and  additions  to  premises 

c)  alterations  which  will  materially  affect 
the  external  appearance  of  existing 
premises,  eg  a  new  shop  front 

d)  change  of  use  of  a  building,  for 
example  the  use  of  a  house  as  a  shop 

Internal  alterations  and  normal 
decoration  do  not  require  planning 
permission. 

All  initial  enquiries  about  planning 
should  be  made  to  the  planning 
department  of  your  local  Council.  As  a 
rule,  four  copies  of  the  application  form 
are  required  to  be  completed  and  these 
must  be  accompanied  by  plans  or 
drawings  giving  details  of  your  proposal. 

A  lot  of  people  are  under  the 
impression  that  these  plans  must  be 
prepared  by  a  qualified  architect  or 
surveyor,  but  this  is  not  the  case.  Although 
the  plans  must  be  drawn  in  a  reasonably 
neat  and  intelligible  manner  there  is  no 
necessity  for  you  to  have  them  prepared 
professionally.  If  you  are  capable  of 
drafting  out  the  appropriate  details 
yourself  then  there  is  no  reason  why  you 
should  not  do  so. 

Having  filled  in  the  necessary 
application  forms  and  prepared  your  plans 
you  must  complete  a  simple  form  known  as 
a  Section  27  certificate.  On  this  form  you 
will  be  required  to  declare  your  interest  in 
the  land  or  property  concerned.  If  you  are 
the  owner  you  must  sign  a  declaration  to 
this  effect.  If  not,  then  you  are  required  to 
notify  the  owner  in  writing  of  your 
intentions. 

Fees  are  now  charged  for  planning 
applications  and  these  are  payable  at  the 
time  of  application.  The  scales  of  charges 
are  prescribed  by  regulations  and  these 
vary  according  to  the  types  of  application. 

The  fees  quoted  below  are  intended  to 
serve  as  examples  and  relate  to  the  most 
common  types  of  applications  applicable 
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to  various  business  premises. 

For  new  commercial  property  the 
present  fee  is  based  on  the  amount  of  new 
floorspace  provided.  Less  than  40sq  m 
attracts  a  fee  of  £24,  for  40  to  75sq  m  the 
fee  is  £47,  and  £47  for  every  extra  75sq  m 
up  to  £2,350.  Alternations  not  involving 
additional  floorspace  —  such  as  the 
installation  of  a  new  shop  front  —  are 
charged  a  set  fee  of  £24.  The  fee  for  a 
change  of  use  application  is  £47. 

If  you  disagree  with  your  planning 
authority  about  the  amount  of  fees  charged 
then  discuss  the  matter  with  a  senior 
officer  so  that  points  of  view  can  be  fully 
aired. 

Completed  applications  should  then 
be  deposited  at  the  local  planning  office, 
and  in  a  day  or  two  you  should  receive  an 
offical  acknowledgment. 

In  due  course  your  applications  will  be 
considered  by  the  appropriate  committee 
of  the  planning  authority  and,  if 
everything  is  in  order,  approval  will  be 
granted.  Planning  permissions  may  be 
issued  unconditionally  or  with  conditions. 
A  typical  condition  to,  say,  an  application 
for  a  new  shop  is  one  requiring  samples  of 
materials  to  be  submitted  for  approval  by 
the  local  planning  authority  before  work 
commences. 

On  the  other  hand,  if  there  are 
objections  to  your  proposal,  then  it  will 
probably  be  refused.  The  refusal  notice 
must  state  the  reasons.  It  is  useful  to  note, 
however,  that  if  your  application  is  refused 
—  or  granted  with  conditions 
unacceptable  to  you  —  then  you  are 
entitled  to  lodge  an  appeal  against  the 
authority's  decision.  Details  on  how  to 
lodge  an  appeal  are  usually  printed  on  the 
back  of  the  refusal  notice. 

Most  people  are  anxious  to  know  how 
long  it  is  likely  to  take  before  they  can 
expect  a  decision  to  their  application.  The 
length  of  time  you  will  have  to  wait  will 
depend  largely  on  the  nature  of  the 
application  and  the  administrative  set-up 
of  the  planning  authority.  However,  there 
is  a  statutory  period  of  eight  weeks  within 
which  you  should  receive  a  decision.  This 
period  may  be  extended  at  the  request  of 
the  planning  authority  and  with  the  written 
agreement  of  the  applicant. 


Looki 
Great. 


Britain's  No.  1  Lady  in 
Haircare  .  .  .  Lady  Jayne. 
New  colourful  high  impact 
packaging.  Unique 
fashion  accessories. 
Ponytailers,  hairslides, 

bobbles,  regularly 
introduced  to  the  range. 
Keep  ahead  of  fashion 
trends.  Stock  the  brand 
leader 
Lady  Jayne. 


The  Lady  Jayne  range  of 
Hair  Fashion  Accessories 
includes  the  very  latest 
decorations,  styles  and 
colours,  and  some  new 
and  exciting 
developments  too! 


Laughton  and  Sons 
Limited,  Warstock  Road, 
Birmingham 
021-474  5201 
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yVe  may  be  able  to  boast  95%  of  the 
market,  but  that's  no  reason  to  bag  an 
equally  big  share  of  your  counter 

Which  is  why  we  re  BBfiHj 
sure  you'll  welcome  dflHH 
our  new,  wonderfully  jfl^^B^ 
flexible  display  unit.  '^SKEr" 

Your  displays  have  e  lu|  wM 
never  been  a  better  fit.  BiHIl 

That  s  because  the  unit  has  been 
specially-tailored  to  take  up  the  very 
minimum  of  space,  yet  still  have  the 


maximum  of  impact.  Al  

pre-packed  with  all  the  three  main 
Diirex  bra^ 

side  and  still  look  equally  impressive 
So  one  thing's  for  sure  in  '84,  our 
sales  will  be  on  the  up  and  up. 


Now  you  can  have  your 
Durcx  any  size  you  Ulm> 


OPEN  SHOP 


BOOKS' 


A  dime  store  off 
24th  Street? 


An  encounter  with  a 
professional'  French 
pharmacy  caused  a  Southern 
Counties  proprietor  to  ponder 
anew  the  service  he  offers 
back  in  Angieterre.  On 
balance  he  decides  his 
customers  get  a  better  deal. 

While  on  holiday  recently  in  France,  I 
found  my  tummy  was  decidedly  off  colour 
due,  I  assure  you,  to  a  bug,  rather  than 
alcoholic  gastritis.  For  a  couple  of  days  I 
felt  completely  unable  to  pursue  the 
gastronomic  delights  of  the  region  and 
confined  myself  to  the  delicious  fish  soups 
on  the  menus  of  most  restaurants.  On  the 
second  day  I  still  had  no  real  appetite  and 
was  feeling  rather  weak;  I  thought  a  few 
calories  in  the  form  of  Dextrosol  tablets 
might  help,  and  stopped  at  the  next 
pharmacie  I  encountered. 

Immaculate  professionalism 

This  was  in  a  small  market  town  of  perhaps 
4,000  souls  —  certainly  no  centre  of 
commerce,  industry  or  tourism. 
Nevertheless,  the  interior  of  the  pharmacie 
was  truly  an  example  of  immaculate 
professionalism.  Clinically  clean, 
uncluttered  with  stock  and  with  polished 
floors  and  gleaming  glass  counters 
containing  only  a  few  medicines,  tastefully 
arranged.  The  lady  assistant  who  inquired 
of  my  needs  was  absolutely  in  keeping  with 
her  environment.  Courteous,  correct  and 
professional  in  her  approach  and  her 
appearance  acceptable  on  the  cover  of 
Harpers.  The  overall  impression  made  my 
local  GP's  surgery  look  like  a  run  down 
turf  accountant's  shop. 

Despite  all  this,  I  did  not  get  my 
Dextrosol.  Such  a  mundane  item  does  not 
feature  on  the  inventory  of  an  ethical 
French  pharmacie  (although  to  be  honest, 
I  did  not  find  it  in  any  other  French  shop  or 
supermarket  I  visited). 

I  had  thought  of  introducing  myself  to 
my  fellow  pharmacist,  who  was  working  in 
the  background  —  in  the  cloistered  calm 
of  his  equally  ethical-looking  dispensary.  I 
hesitate  to  use  the  latter  word,  as  it  bore  no 
resemblance  to  the  usual  "snug"  type  of 
British  dispensary.  The  description 
"clinical  laboratory,"  would  better  describe 
it.  Finally  I  funked  the  intro'  because  I  felt 


we  had  so  little  in  common  and  I  retired 
feeling  slightly  depressed. 

Back  home  I  stood  at  the  door  of  my 
shop  and  surveyed  the  interior.  I  sternly 
refuse  the  blandishments  of  reps  to  allow 
them  to  place  stickers  on  my  glass  door,  on 
the  showcases,  window  or  till.  I  reject  my 
wholesaler's  suggestion  to  fill  my  window 
with  cut  price  cards  and  posters.  I  refuse  to 
sell  copper  bangles  and  ear-rings,  but  the 
overall  appearance  to  me  at  that  moment, 
was  of  a  dime  store  off  24th  Street  New 
York. 

There  are  fluffy  toys,  a  foam  bath  in  a 
beer  mug  for  Dad  and,  in  a  space  rocket 
for  the  kiddies,  whistling  lolly  pops  and  a 
whole  counter  of  perfumery  offers  "£2  off 
while  stocks  last."  I  was  despondent. 
Unless  I  swept  the  whole  shop  clear  and 
started  again,  there  was  little  to  be  done. 

Later,  relaxing  in  an  arm  chair  at 
home,  it  occurred  to  me  that  my  pharmacy 
serves  a  more  socially  useful  function.  One 
seldom  sees  a  French  pharmacy  crowded 
with  customers  and  I  doubt  if  one  would 
leave  with  much  change  from  a  50  franc 
note.  My  shop  sees  a  constant  stream  of 
customers,  many  seeking  the  odd  word  of 
advice  and  a  little  reassurance.  Old  Mrs 
Penny  drops  in  for  a  "tiny  bottle  for  my 
Yorlcy  (terrier)  with  a  tummy  upset."  I  know 
she  wants  a  30ml  bottle  of  mist  kaolin  and 
expects  to  pay  30p  for  it.  I  rather  think  she 
might  get  short  shrift  in  my  fine  French 
pharmacy.  Every  day  there  are  many  such 
transactions  which  are  not  truly  economic 
if  one  costs  the  time  element  —  they 
represent  a  service. 

Reward  satisfactory 

One  the  whole,  I  find  my  financial  reward 
is  satisfactory  although  I  realise  it  falls  far 
below  that  of  our  French,  German  and 
Swiss  colleagues.  I  do  regret,  however, 
that  we  do  not  enjoy  the  same  status  as  our 
brother  pharmacists  across  the  Channel: 
and  I  do  believe  my  clientele  may  not 
appreciate  what  is  on  offer. 

Many  of  our  patients,  with  whom  we 
spend  valuable  time  discussing  the 
incontinence  of  Grannie  or  little  Dick's 
rash,  restrict  their  visits  to  bringing  in  their 
prescriptions,  and  routinely  jump  into  the 
car  and  drive  several  miles  to  the 
hypermarket  for  their  toiletries.  And  freely 
tell  you  so! 

C'est  la  guerre  .  .  . 


Index  Nominum  1984.  Softback 
XIV+ 1026pp.  Swiss  Pharmaceutical 
Society,  Binzmuhlestrasse  40,  CH-8050 
Zurich,  Switzerland. 
Updated  every  two  years  since  1957,  the 
Index  lists  synonyma  of  therapeutic 
compounds  on  an  international  scale.  The 
12th  edition  follows  the  format  of  previous 
editions.  Entries  are  based  on  International 
Non-proprietary  Names  recommended  by 
WHO. 

The  index  includes,  only  single- 
component  preparations  ie  with  one  active 
ingredient,  in  clinical  use  or  on  trial. 
Chemical  names  and  structural  formula 
for  each  compound  are  given  along  with  a 
brief  description  of  the  therapeutic  class. 

Biopharmaceutics  and  Clinical 
Pharmacokinetics,  third  edition,  Milo 
Gibaldi.  Hardback  330pp  +  x  £20.15.  Lea 
&  Febiger,  Quest  Publishing  Agency,  145a 
Croydon  Road,  Beckenham,  Kent. 
The  books  gives  an  introduction  to 
pharmacokinetics,  and  looks  at 
gastrointestinal  absorption,  prolonged 
release  medication  and  drug  disposition. 
There  are  also  chapters  on  the  effect  of 
disease,  weight,  age,  sex,  genetic  factors 
and  drug  interactions  on  pharmacokinetic 
variability. 

Drug  Round  Companion,  Jill  A.  David. 
Softback  vii+  167pp  £4.95.  Blackwell 
Scientilic  Publications  Ltd,  Osney  Mead, 
Oxford  OX20EL. 

Aimed  primarily  at  nurses  and  student 
nurses  the  Companion  looks  at  drug 
action,  interactions  and  side  effects,  and 
has  a  disease-oriented  listing  of 
indications.  The  book  seeks  to  relate  the 
practices  of  pharmacology  to  the  clinical 
field  to  produce  a  practical  guide  based 
on  pharmacological  understanding.  It 
gives  a  full  list  of  additional  information 
sources.  Compliance  and  self -medication 
are  discussed  as  well  as  legal  aspects  of 
supply  ordering  and  storage  of  medicines. 

Handbook  of  Clinical  Pharmacology, 
second  edition,  Felix  Bochner,  George 
Carruthers,  Jens  Kampmann  and  Janice 
Steiner.  Softback  352pp  +  xiii  £12.40. 
Little,  Brown  &  Co,  Boston,  Quest 
Publishing  Agency,  145a  Croydon  Road, 
Beckenham,  Kent. 
Ten  introductory  chapters  on  the 
theoretical  basis  of  rational  drug  therapy 
together  with  guidance  on  planning 
therapy  for  children,  the  elderly,  for 
patients  during  pregnancy  and  lactation, 
and  those  with  renal  and  hepatic  disease. 
The  remainder  of  the  book  lists  drug 
profiles  in  dictionary  form.  Each  profile 
includes  information  on  absorption, 
distribution,  elimination,  dosage, 
therapeutic  concentration,  adverse 
reactions  and  interactions. 
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ket. 


Progress  is  a  very  important  new 
arrival  for  you.  It  is  a  new  kind  of  baby 
milk  specially  made  for  babies  from 
4-6  months  and  older  wh< )  have  started 
solid  feeding. 

Because  it's  more  suitable  than 
cow's  milk  for  their  babies,  mothers 
will  now  be  cancelling  those  extra 
pintas  in  favour  of  Progress. 

And  to  make  sure  they  hear 


^f.ll^s^u  v\rc 

laurvcmn^      mpalgn. . 
^Thospitalsand 

clinics  the  Wyeth 
Sales  Force  will  be 

telling  Doctors, 

Nutritionists  and 

i   Health  Visitors 

about  Progress. 

A  major  press 

will  be  persuading  mothers  about  the 
benefits  of  Progress  over  cows  milk. 

So,  if  you're  not  expecting  a 
delivery  of  this  veiy  important  new 
baby  milk,  then  call  us  today  on 
06286  4377. 


FROM  4  TO  6  MONTHS  ONWARDS 

More  suitable  than  cow's  milk 
for  older  babies. 

Wyeth  Laboratories,  Huntereombe  Lane  South, 
LTaplow,  Maidenhead,  Berks.  SL6  OPH. 

'Trade  marks        Pn  >gress  is  n<  >t  intended  tc  >  replace  breastfeeding, 


Contributed  by  a  Barrister 


Checking  deliveries, 
goods  and  invoices 

The  heart  of  fraud  prevention  is  a  good  checking  system.  If  you 
don't  see  deliveries  yourself,  make  sure  a  senior  member  of 
staff  counts  them  all  in. 


There  is  increasing  fraud  in  relation  to  goods 
delivered  to  businesses,  and  invoices  and 
statements  received  through  the  post. 

The  amounts  involved  at  any  one  time  in 
a  particular  business  may  not  be  large,  but 
over  the  course  ol  a  year  or  two  they  can 
mount  up.  It  is  therefore  worth  considering 
precautions  that  can  be  taken  against  the 
most  common  types  of  fraud. 

The  first  such  type  is  a  shortfall  in 
delivery.  This  can  come  about  through  the 
dishonesty  of  the  delivery  driver,  either  ac- 
ting on  his  own  or  with  your  staff. 

There  are  any  number  of  cases  where 
goods  are  delivered  and  the  package  is 
either  not  checked  at  all  or  the  numbers 
casually  looked  at  by  a  junior  member  of 
staff.  The  goods  are  then  put  into  store  and 
by  the  time  a  shortfall  is  discovered  —  if  at 
all  —  it  is  too  late  to  do  anything  about  it. 

It  is  important,  therefore,  to  operate  a 
proper  system  of  check  by  a  trusted  member 
of  staff  on  all  goods  delivered.  Merely  that  a 
system  is  seen  to  be  operating  can  act  as  a 
deterrent  against  both  dishonest  employees 
and  dishonest  delivery  men. 

The  other  type  of  fraud  is  where  an  in- 
voice is  sent  to  a  busmess  m  respect  of  goods 
that  have  never  been  supplied.  This  hap- 
pens, mainly  with  items  such  as  stationery, 
which  are  ordered  on  a  routme  basis.  An  in- 
voice or  statement  arrives  and  is  paid  with  a 
batch  of  others  without  a  proper  check. 

In  these  cases  steps  should  be  taken  to 
ensure  invoices  or  statements  due  for  pay- 
ment are  accompanied  by  a  duplicate  writ- 
ten order  signed  by  an  authorised  person. 
Alternatively  there  should  be  some  evidence 
-  even  a  short  signed  statement  —  that 
goods  have  actually  been  received. 


Shifting  your 
location ' 


Many  businesses  these  days  are  moving 
location.  If  you  are  in  this  position,  you  may 
wish  to  know  how  you  stand  in  respect  of 
existing  staff. 

Even  though  the  distance  you  have 
moved  is  relatively  short,  you  could  be  liable 
for  redundancy  payments  to  members  of 
staff  who  do  not  wish  to  move  with  you. 

When  you  close  down  business  premises 
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at  one  particular  location  then,  at  law,  your 
employees  are  redundant.  If  they  have 
worked  for  you  for  two  years  or  more,  then 


they  may  be  entitled  to  a  redundancy 
payment.  Although  the  Government's 
central  redundancy  fund  will  meet  41  per 
cent  of  this,  you  will  have  to  find  the 
remainder  —  and  this  can  be  expensive. 

It  is  possible  for  you  to  avoid  making 
payment  if  you  offer  workers  employment  at 
the  new  premises  on  terms  and  conditions  no 
less  favourable  than  at  the  old  premises.  If 
the  employee  unreasonably  refuses  to 
accept,  no  redundancy  payment  arises. 

Once  more  we  come  up  against  the 
guestion  —  what  is  "reasonable"? 

Under  the  law  whether  or  not  an  offer  of 


This  new  air 
is  realhj  going  t< 

jj   I  nlike  the  general  public,  the  manu- 
facturers  of  air-fresheners  are  going  to 
hate  Neutradol. 

Because  until  now,  most  air- 
deodorisers  have  neutralized 
unwanted  odours  by  simply 
masking  or  covering  them. 

New  Neutradol  however, 
does  much  more  than 
this,  because  it  works  in 
a  different  way. 

Neutradol  is  a  form- 
ulation of  over  50 
|     different  chemicals, 
each  one  targetted  tc 
destroy  a  specific  ode 
molecule,  completely 
Without  the  need 
leave  a  lingering  smell. 
No  roses,  no  pine, 
no  sandlewood,  no  fruits 
no  herbs,  nothing.  Just  cleai 
pure  air. 

We're  going  to  change  the  way  people  srne 

Now  just  imagine  the  profound  effect  that  Neutradol  is 
going  to  have  on  your  customers.  Customers  who  always 
thought  that  an  air-deodoriser  was  only  working  effectively, 
when  they  could  smell  its  odour. 

However  overpowering  it  needed  to  be. 
At  last  they  can  have  a  completely  different  answer  to  th> 
problems  of  unwanted  odours.  Nothing. 

How  we  will  lead  them  by  the  nose. 
Obviously  we  don't  intend  to  keep  this  amazing  new 
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employment  is  reasonable  must  be  looked  at 
from  the  point  of  view  of  the  employee. 

Take  the  example  of  an  employee  who 
would  need  to  move  home.  Even  though  you 
are  prepared  to  meet  the  cost  of  removals,  he 
might  have  two  children  at  local  schools 
approaching  critical  O  or  A  level  exams.  If, 
in  the  opinion  of  the  school,  it  would  harm 
their  education  to  change  schools  this  might 
be  considered  reasonable  grounds  for  a 
refusal  to  move. 

Again,  if  the  employee  had  a  spouse 
regularly  attending  a  specialist  hospital  for 
medical  treatment  difficult  to  obtain  in  the 


Chemist  &  Druggist  28  July  1984 


new  area,  this  might  be  reasonable  grounds 
for  refusal. 

Obligation  to 
report 

Over  the  past  year,  there  have  been  changes 
in  the  regulations  requiring  employers  to 
notify  the  Health  and  Safety  Executive  of 
accidents  to  employees. 

A  great  deal  of  requirements  have  been 
abolished,  but  it  is  important  for  businesses 


to  see  the  remaining  regulations  are 
followed. 

Employers  are  still  required  to  notify  the 
HSE  of  accidents  involving  death  or  major 
injury,  and  any  injury  where  an  employee 
has  to  be  taken  to  hospital  should  be  treated 
as  major.  A  similar  obligation  exists  where 
there  is  an  accident.  A  telephone  report 
should  be  followed  by  written  notification 
within  seven  days. 

Records  should  also  be  kept  of  all 
incidents  leading  to  more  than  three  days 
absence  from  work.  In  cases  of  injury 
leading  to  more  than  thirteen  weeks 
absence,  employers  must  supply  relevant 
information  on  request  from  the  DHSS. 

It  should  be  noted  that,  in  addition  to 
keeping  records  of  all  accidents  involving 
more  than  three  days  absence,  an  employer 
with  more  than  10  workers  must  keep  an 
accident  book  where  employees  can  record 
details  of  injuries  received. 

New  use  of 
premises 

As  was  reported  some  time  ago,  a  High 
Court  judge  recently  made  a  decision  in  a 
case  relating  to  a  sex  shop  that  had  an 
important  bearing  on  the  use  of  all  business 
premises.  The  decision  of  the  judge  has 
since  been  upheld  in  the  Court  of  Appeal. 

What  happened  was  this:  A  shop  selling 
goods  installed  coin  operated  booths  for 
customers  to  view  films.  The  local  council 
considered  this  to  be  an  unauthorised 
development  in  breach  of  the  plannmg  laws. 

It  served  an  enforcement  notice  on  the 
owners  to  cease  operating  the  booths,  and 
the  effectiveness  of  this  has  now  been  upheld 
by  the  courts. 

During  the  course  of  the  hearings  it  was 
laid  down  that  where  a  building  was  being 
operated  for  the  retail  trade,  this  meant  that 
the  mam  purpose  for  usmg  that  building  was 
for  the  sale  of  goods  or  articles.  If  there  was 
another  activity  carried  out  as  a  mam 
purpose  and  not  ancillary  to  the  retail  use, 
then  this  was  a  development  and  needed 
planning  permission. 

This  meant  that  if,  for  example,  a  shop  or 
store  used  part  of  the  premises  as  a 
stockroom  or  as  an  office  or  as  a  workshop  to 
service  goods  on  sale  in  the  premises,  this 
was  in  order. 

If  on  the  other  hand  the  storing  of  stock 
became  the  main  use  of  the  premises  and 
very  little  retail  selling  was  done,  then  a 
development  had  taken  place  which 
required  planning  permission. 

If,  therefore,  you  wish  to  change  the 
nature  of  your  business,  you  should  check 
with  the  local  planning  authority. 

For  more  on  plannmg  permission  see  pl59 
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eodoriser 
ause  a  stink 


Dduct  a  secret. 

We  shall  be  telling  every- 
ie  about  it  with  a  hefty  IV 
mpaign. 

Telling  them  that  new 
?utradol  is  effective,  unique 
d  a  world  apart  from 
dinary  air-fresheners. 

And  we  haven't  stinted 
in-store  merchandising 
her  There's  an  exciting 
ige  of  space-saving,  highly  visible  display  material  available,  to  help 
em  to  see  it,  and  you  to  sell  it. 

And  our  selling-in  deals  are  nothing  to  sneeze  at  either. 
How  to  get  the  scent  of  success. 

Neutradol  is  available  in  three  forms. 

Neutradol  pump-action  spray,  containing  500  metered  applications, 
fast  and  convenient  effect. 

Neutradol  Gel,  guaranteed  to  work  consistently  and  effectively,  for 
least  8  weeks,  in  an  average-sized  room. 

Neutradol  concentrate,  in  a  one-drop  bottle;  ideal  for  pet  litters, 
ltrays,  waste  bins,  and  wherever  unavoidable  odours  are  likely  to 
:ur. 

And,  as  even  the  concentrated  form  is  non-toxic  and  non-allergenic, 
'utradol  may  be  used  virtually  anywhere. 

Contact  us,  at  the  address  below,  to  find  out  more,  about  the 
liting  opportunities  with  m>Mjm&  mmtftik  A  At 

•utradol  NO  tiM  AFmm 

ro  make  sure  that  you  1  1  ww^/Uf%£%% 

,oy  thesmeii  of  success  by  you  wont  believe  your  nose. 

Aim  Sales  &  Marketing  Ltd.,  Foster  House,  Maxwell  Road, 
Borehamwood,  Herts  WD6  1 JH  Tel.  01-207  4848. 


Neutradol  is  a  registered  trademark 


Of  warts 
&  witches 

Treating  warts  is  an  area  in 
which  pharmacists  can  achieve 
a  good  success  rate,  save 
doctors  time  and  the  Health 
Service  money,  according  to 
Noel  Baumber,  a  community 
pharmacist  from  Grantham, 
who  looks  at  some  treatments 
and  success  rates  for  the 
condition. 


Warts  are  one  of  the  most  common 
conditions  presented  to  a  pharmacist  for 
assessment  and  advice  regarding  their 
treatment.  Some  five  million  people  (8-10 
per  cent  of  the  population)  in  the  UK  suffer 
from  warts  and  many  of  them  pressure  the 
family  doctor  or  visit  the  dermatology  chmc 
in  search  of  a  cure. 

Pharmacists  can  claim  as  good  a  success 
rate  as  anyone  against  this  infection,  except 
perhaps  witches.  A  little  more 
understanding  of  the  problem  and  the 
psychology  should  make  referral  to  the 
general  practitioner  a  rare  event. 

According  to  Dr  Ian  Sneddon,  honorary 
dermatologist  at  the  Royal  Hallamshire 
Hospital,  Sheffield,  20  per  cent  of  new 
referrals  to  clinics  are  for  the  treatment  of 
warts  and  80  per  cent  of  those  need  not  have 
been  referred  if  simple  salicyclic  acid 
remedies  had  been  recommended  for  at 
least  three  months  prior  use  at  home. 

Surprisingly,  most  warts  spontaneously 
regress  and  disappear  completely  without 
treatment.  In  a  review  of  warts  in  1,000 
children,  53  per  cent  showed  clearance 
within  one  year  and  67  per  cent  within  two 
years.  {Modern  Medicines,  Vol  29  No:  3, 
March  1984,  pl4). 

At  present  15  types  of  human  papilloma 
virus  (HPV)  have  been  isolated  as  causal 
agents.  Allied  to  this  is  a  residual  block  of 
families  with  low  resistance  to  infection,  or 
with  existing  skin  diseases  which  reduce  the 
ability  to  recover  and  hence  are  rarely 
curable. 

Most  of  the  methods  of  eradication  used 
in  hospital  clinics  are  painful  and  potentially 
dangerous,  ranging  from  the  interlesional 
injection  of  bleomycin,  through  sensitization 
to  dinitrochlorbenzene,  to  the  use  of 
systemic  aromatic  retinoids  (Tigason)  and 
cryotherapy  (freezing  with  liquid  nitrogen). 

It  is  expensive  for  the  National  Health 
Service   to   treat   warts   and  largely 


unnecessary  to  refer  in  the  first  instance.  Dr 
Mary  Bunney  of  the  Royal  Infirmary, 
Edinburgh  has  shown  that  67  per  cent  of 
hand  warts  and  84  per  cent  of  plantar  warts 
respond  to  salicylic  acid  paint. 

A  favourite  Lincolnshire  formula  for 
plantar  wart  paint  is  salicyclic  acid  15  per 
cent  dissolved  in  acetone  10  per  cent  and 
formaldehyde  5  per  cent  in  flexible 
collodian.  Formalin  is  also  useful  as  a  foot- 
soak  to  relieve  the  mfectivity  and  pain  of 
plantar  warts.  Pharmacists  should  remind 
users  to  apply  soft  paraffin  between  the  toes 
as  a  means  of  protection  in  prolonged 
treatment. 

Anogenital  warts  are  referrable  and  may 
be  classed  along  with  sexually  transmitted 
diseases  (STD).  Both  adults  and  children 
may  be  treated  with  15  per  cent 
podophyllum  in  spirit  for  this  condition  and 
the  success  rate  is  astonishingly  high  after 
only  one  application.  However,  the  toxicity 
of  podophyllum  should  be  remembered  and 
it  is  inadvisable  for  a  patient  to  apply  the 
paint.  The  paint  should  also  be  washed  off 
within  eight  hours. 

Elastoplast  can  be  used  to  prevent  cross- 
infection  especially  in  swimming  pools. 
Advice  to  the  salicyclic  acid  paint  user 
should  always  encourage  persistence  with 
treatment  and  the  use  of  an  abrasive  (eg  a 
pumice  stone)  to  remove  the  surface  film 
before  re-application  of  the  paint. 

A  positive  approach  to  treatment  and 
counselling  should  follow  diagnosis  by 
pharmacists  and  can  do  much  to  improve 
patient/pharmacist  relationships  and  reduce 
GP  workloads  and  NHS  costs. 


Script  statistics 
for  Scotland 

Average  cost  of  prescriptions  dispensed 
by  chemists  and  appliance  suppliers  in 


Scotland,  in  March. 

Pence 

Ingredient  cost  348.219 

Oncost  43.877 

Dispensing  fee  33.453 

Interim  allowance  12.980 

Container  allowance  3.798 

Other  misc  costs  1.272 

Gross  cost  443.599 

Less  charges  32.274 

Net  cost  411.325 


Total  number  of  prescriptions:  3,407,862. 
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The  subscriber  who  sent  these  prescrip- 
tions in  from  Somerset  is  not  claiming  a 
1984  record  for  the  most  items  on  a  single 
form,  but  when  one  considers  both  forms 
are  for  the  same  patient,  from  the  same 
doctor,  and  presented  a  mere  fortnight 
apart  .  .  . 
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Tramil500  Packs  more  Profit 


Tramil500  is  the  fast-selling  pain 
reliever,  with  500  nig  of  paracetamol 
in  a  capsule.  It's  the  modern  effective 
answer  to  pain-relief  problems, 
opening  up  a  dynamic  new  market 
among  young  men  and  women. 

Tramil500  is  highly  responsive  to 
advertising,  and  since  the  January 
launch  of  its  powerful  new  TV 


commercial  has  increased  sales  by  an 
average  of  12%  in  TV  advertising  areas. 

Now  it's  back  on  TV  in  the 
North  West,  North  East,  South  and 
East,  but  everybody  gets  the  benefit 
of  the  new  Tramil''""  hi  h-  n  i!  illii 
blister  packaging.  ICC  are  supporting 
this  brand  in  a  big  way,  so  see  their 
representative.  Now... 


ICC  Ltd,  11  Chenies  St.,  London  WC1E  7ET  Sales  Dept.  01-636  8080 


? PUSHERS 


The  Vantage  own  label  range  is  a  sure  way  to  push  your 
sales  on  a  pace.  Every  Vantage  product  has  the  value 
and  quality  which  generates  customer  loyalty.  It's  an 

expanding  range  that  includes  everything  from  glucose 
drink  to  hand  and  body  lotion.  Vantage  is  all  set  to  give 
your  sales  a  very  healthy  look  indeed. 


Vestric 

Packed  with  sales  potential 


The  Original 

Vitalia 
Fibre  Tablets 

STILL  UNBEATEN  FOR 
QUALITY  AND  VALUE 

VITALIA  FIBRE  TABLETS  CONTAIN  UP  TO  50%  MORE  FIBRE  THAN 


COMPARE  THE  DIFFERENCE! 

Vita  Fiber 

Vitalia  Fibre 

100 
tablets 

200 
tablets* 

100 
tablets 

200 
tablets 

Consumer  Price 

£1 .99 

£3.19 

£1.75 

£2.99 

1     Unit  Trade  Price 

£1.30 

£2.08 

£0.90 

£1.60 

•     Gross  Profit  £ 

£0.43 

£0.68 

£0.62 

£1.00 

\     Gross  Profit  % 

25% 

25% 

41% 

38% 

Dietary  Fibre 
Content 

60% 

90% 

FOR  YOUR  SAKE  AND  YOUR  CUSTOMERS 

CHOOSE  VITALIA  FIBRE  TABLETS 

Figures  from  present  Chemist  &  Druggist  Price  List. 
'  Based  on  250  tablets  size-Retail  price  £3.99  Retail  margin  £0.87 

'ANY  SIMILAR  BRANDED  PRODUCTS. 


Vitalia  Limited.  Hemel  Hempstead.  Herts  HP2  4ND 
Telephone:  (0442)  49607 


TV,  RADIO  &  PRESS  ADS  TO  BACK  YOUR  SALES 

A  hard  hitting  National  Publicity  Campaign  with 
full  colour  advertisements  will  be  appearing 
throughout  the  Summer 
to  back  your  sales! 


VITALIA  FIBRE  TABLETS  -  NOW  AVAILABLE  THROUGH  YOUR  WHOLESALER 


PSGB  STATUTORY  COMMITTEE  hb 


Keighley  man 
struck  off  for 
drug  offences 

A  Keighley  pharmacist  who 
received  a  suspended  prison 
sentence  last  year  for  drug  offences 
was  last  week  ordered  to  be  struck 
off  the  Register. 

John  Buchanan,  Bridgehouse  Lane, 
told  the  Society's  Statutory  Committee  he 
turned  to  drugs  because  of  business 
pressures  and  family  problems. 

He  admitted  being  convicted  at 
Bradford  Crown  Court  in  July  last  year  on 
three  counts  of  unlawful  possession  of 
Controlled  Drugs  —  including  cocaine — 
for  which  he  was  given  a  nine  month 
prison  sentence,  suspended  for  two  years. 

A  month  earlier,  Mr  Buchanan  had 
pleaded  guilty  at  Keighley  to  offences  of 
driving  and  being  in  charge  of  a  car  while 
under  the  influence  of  drugs.  The 
magistrates  fined  him  a  total  of  £200  and 
banned  him  from  driving  for  three  years. 

He  said  that  after  he  was  arrested  in 
May  last  year  he  was  remanded  in  custody 
and  then  transferred  to  Airedale  General 
Hospital  for  psychiatric  treatment. 

Name  not 
restored 
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He  said  he  had  not  taken  drugs  since, 
and  he  believed  the  chances  that  he  would 
commit  similar  offences  in  the  future  were 
extemely  remote. 

Mr  Buchanan,  a  director  and 
controlling  shareholder  of  nine 
pharmacies  in  the  Keighley  and  Bradford 
area,  said  the  rapid  expansion  of  his 
business  interests  had  taken  its  toll.  As  well 
as  pressures  of  work,  his  marriage  broke 
down  and  he  had  problems  gaining  access 
to  his  children. 

But  since  his  convictions  he  had  cut 
down  on  his  workload  considerably,  and 
he  and  his  wife  were  now  reunited. 

Mr  Josselyn  Hill,  solicitor  for  the 
Society,  had  earlier  told  the  Committee 
that  when  Mr  Buchanan  was  first  arrested 
in  February  last  year  small  quantities  of 
five  drugs  were  found  wrapped  in  toilet 
tissue  in  his  sock. 

Drug  squad  officers  and  an  inspector 
of  the  Society  later  found  discrepancies 
when  they  checked  his  Controlled  Drugs. 
He  had  tampered  with  the  stock  of  cocaine 
at  one  shop  by  adding  some  ammonia- 
based  substance  to  cover  up  the  loss. 

On  another  occasion,  said  Mr  Hill,  Mr 
Buchanan  was  found  one  night  over  the 
driving  wheel  of  his  Mercedes  parked  at 
an  angle  of  45  degrees  to  the  kerb  at 
Skipton  Road,  Keighley.  Large  quantities 
of  drugs  were  strewn  about  the  car  in  some 
disorder,  said  David  Phillips,  a  former 


Jeremy  Lane  and  Garry  Sukacz,  between 
August  and  December,  1982.  At  the  time, 
Mr  Nelson  was  working  in  a  pharmacy  at 
Looe,  where  all  the  thefts  took  place. 

On  December  15,  1982,  police  arrived 
at  Mr  Nelson's  flat  with  a  search  warrant, 
and  found  a  packet  of  cocaine  under  the 
carpet.  He  admitted  supplying  drugs  to  Mr 
Lanse  and  Mr  Sukacz  and  consuming 
drugs  himself.  There  were  no  entries  made 
in  the  Controlled  Drugs  register  at  the 
pharmacy,  and  no  blame  could  be 
attached  to  the  owners,  added  Mr  Hill. 

Detective  Constable  Nicholas  Rogers 
of  the  Devon  and  Cornwall  Drugs  Squad 
said  Mr  Nelson  was  a  somewhat  lonely 
man.  He  was  46  at  the  time,  and  tried  to 
buy  the  friendship  of  much  younger  men. 

He  said  Mr  Sukacz  who,  like  Mr  Lane, 
was  about  20  at  the  time  of  the  offences, 
was  the  kind  of  person  who  would 
influence  a  man  like  Mr  Nelson.  The 
chemist  was  a  weak  character,  and  would 
not  have  taken  the  drugs  unless  the  addicts 
requested  them.  He  did  not  think  Mr 
Nelson  stole  the  drugs  for  financial  gam. 

Mr  Hill  said  that  Mr  Nelson  was  sent  a 
letter  of  caution  by  the  Committee  in  1978 
as  a  result  of  his  conviction  at  Birkenhead 
on  a  charge  of  procuring  men  for  an  act  of 
gross  indecency. 


constable  with  the  West  Yorkshire 
Metropolitan  Police  Force. 

Mr  Peter  Greenwood,  an  inspector  of 
the  Society,  said  he  examined  the 
Controlled  Drugs  cabinets  of  eight 
pharmacies  owned  by  John  Buchanan 
(Bmgley),  and  one  owned  by  an  associate 
company,  Purcell  and  Hudson,  in 
February  and  March  last  year,  and  found 
serious  shortages. 

Mr  Buchanan  said  he  never  considered 
his  conduct  was  dangerous  to  the  public 
because  he  had  not  been  actively  involved 
in  dispensing  for  several  years.  "I  admit 
that  I  have  brought  the  profession  into 
disrepute,"  he  said.  "But  I  consider  that  I 
have  received  punishment  enough 
because  being  on  drugs  is  a  personal  hell 
and  being  in  prison  for  however  short  a 
time  is  not  a  pleasant  experience." 

The  chairman,  Sir  Carl  Aarvold  said 
the  case  had  been  a  very  sad  and  painful 
experience.  Pity  for  Mr  Buchanan  and  fear 
for  the  safety  of  the  public  had  combined 
with  a  feeling  of  shame  for  a  pharmacist 
who  allowed  himself  to  lose  his  self-control 
and  judgment  through  taking  drugs  so  that 
these  convictions  had  followed. 

"We  are  quite  sure  that  we  would  be 
doing  very  much  less  than  our  duty  if  we 
did  not  direct  that  the  name  of  John 
Buchanan  be  removed  from  the  Register." 

Mr  Buchanan  has  three  months  in 
which  to  appeal. 


%A  public  danger' 

A  Glasgow  chemist,  accused  of 
being  drunk  while  running  a 
pharmacy,  was  ordered  to  be  struck 
off  the  Register  last  week. 

Statutory  Committee  chairman  Sir 
Carl  Aarvold  said  that  to  allow  Mr  James 
Pyne  to  continue  practicising  would  be 
against  the  interests  of  the  profession,  and 
a  danger  to  the  public. 

"Although  it  is  not  within  the 
jurisdiction  of  this  Committee  to  put  an 
end  to  his  practice  straight  away,  we  feel  it 
is  our  duty  to  put  an  end  to  such  conditions 
at  the  earliest  possible  moment,"  said  Sir 
Carl.  He  added  that  the  order  would  not 
take  effect  until  the  expiration  of  the  three 
month  period  in  which  an  appeal  can  be 
lodged.  Sir  Carl  said  the  Committee  had 
had  to  face  a  difficult  situation,  because 
Mr  Pyne  had  not  appeared  before  them  to 
give  an  explanation  or  excuse  for  his 
conduct.  The  allegations  against  him  were 
such  that  if  true  they  clearly  involved  a 
serious  risk  to  the  public. 

Three  police  witnesses  said  they  had 
found  Mr  Pyne  under  the  influence  of 
drink  when  they  visited  the  pharmacy  in 
Springfield  Road  on  separate  occasions. 

17! 


A  pharmacist  who  supplied  cocaine 
and  heroin  to  two  young  addicts 
from  his  flat  in  Looe  failed  to  attend 
a  Pharmaceutical  Society  Statutory 
Committee  hearing. 

The  Committee  was  told  that  Keith 
Nelson,  formerly  of  Higher  Market  Street, 
Looe,  was  released  from  a  two-year  prison 
sentence  last  month  following  his 
conviction  at  Bodmin  Crown  Court  on  four 
theft  charges  and  ten  offences  of 
supplying  Controlled  Drugs. 

Mr  Josselyn  Hill,  solicitor  for  the 
Society,  said  Mr  Nelson's  name  was 
removed  from  the  Register  for  non- 
payment of  fees  in  May  last  year.  The 
Committee  decided  that  he  would  not  be 
restored  to  the  Register  until  they  so 
directed. 

Mr  Hill  said  the  theft  charges,  to  which 
Mr  Nelson  pleaded  guilty,  involved  lOg  of 
cocaine  hydrochloride,  five  ampoules  of 
heroin,  ten  Filon  tablets  and  four  Pethidine 
tablets. 

They  were  supplied  to  two  addicts, 


Our  new  disc  will  be 
a  great  hit.  Stock  it  now! 


Our  new  Tudorcolor  TR  high  resolution 
colour  print  film  is  now  available  in  the  latest 
disc  format. 

So  your  customers  will  be  getting  all 
the  film  quality  and  features  they're  looking 
for,  m  the  format  that's  the  fastest  growing  in 
the  market. 

The  revolutionary  new  disc  format  is 
easy  to  load,  compact  to  carry  and  foolproof 
to  use 

And  whatever  your  customer's 
individual  photographic  ability  Tudorcolor  TR 
guarantees  quality  prints  every  time. 

The  film  uses  a  special  new  emulsion 
technology  which  produces  sharper 
negatives  with  improved  contrast  and 
authentic  colour  reproduction 

And  this  superior  colour  negative  film 
is  specially  balanced  to  provide  excellent 
results  even  in  the  poorest  lighting  conditions. 

In  distinctive  new  packs,  specially 
designed  to  attract  your  customers,  you '  11  find 
Tudor's  generous  profit  margins  attractive  too! 

Stock  up  quickly  with  our  new  disc 
format  Tudorcolor  TR  high  resolution  film 
It's  the  disc  that's  going  straight 

toNo.l 


Tudor 

Better  by  definition 


Tudor  Photographic  Group  Ltd  , 
30-32  Oxgate  Lane  Industrial  Estate,  London  NW2  7HU 
Telephone:  01-450  8066.  Telex:  8814535  Tudor  G 


The  illustration  shown  is  a  simulation  of  our  disc  film  negative  with  colour  prints 


■  STATUTORY  COMMITTEES 


Reprimand  for  unlawful 
sales  of  medicines 

A  former  London  superintendent  pharmacist  convicted 
of  unlawfully  selling  medicinal  products  was 
reprimanded  last  week  by  the  Pharmaceutical 
Society's  Statutory  Committee. 

Mr  Frederick  Bristow,  78,  of  London  Wl,  was  found  guilty  of 
professional  misconduct  by  the  Statutory  Committee  in  May.  The 
hearing  was  then  adjourned  to  enable  Mr  Bristow  to  appear  in 
person  and  explain  his  failure  adequately  to  supervise 
dispensing  services  at  Tendbrook  Ltd,  Bayswater. 

The  Committee  was  told  that  another  director  of  the  company 
sold  Benylin  and  Codeine  in  the  absence  of  a  qualified  chemist 
in  March  1982.  He  and  the  company  were  both  convicted  at 
Marylebone  Magistrates  Court  in  February  last  year.  Fines 
totalled  £150,  with  a  total  of  £150  costs. 

At  this  week's  resumed  hearing  in  London,  Mr  Bristow  told 
the  Committee  that  he  was  assured  by  the  other  director  that 
arrangements  were  being  made  to  employ  locums  at  the  shop.  "I 
always  impressed  on  him  that  if  a  locum  did  not  turn  up  he  would 
have  to  close  up  the  shop,"  said  Mr  Bristow. 

The  chairman,  Sir  Carl  Aarvold,  said  there  was  no  doubt  that 
there  was  a  serious  failure  by  Mr  Bristow  in  exercising  his 
responsibilities  and  no  doubt  about  his  misconduct  as  the 
superintendent  pharmacist. 

Mr  Bristow  had  produced  references  from  men  of  high  repute 
and  standing  who  had  written  in  most  glowing  terms  about  his 
character  as  a  pharmacist.  Clearly,  said  Sir  Carl,  his  failure  to 
carry  out  his  responsibilities  seemed  to  have  been  caused  by  ill 
health  and  perhaps  by  the  passage  of  time,  and  the  Committee 
did  not  think  it  right  to  impose  the  final  penalty  of  removing  his 
name  from  the  Register. 


Voluntary  removal  chance 

A  90  year  old  widow  was  given  the  opportunity  of 
voluntarily  removing  herself  from  the  Register  of 
Pharmaceutical  Chemists  or  face  the  risk  of  being 
struck  off  in  12  months  time. 

The  Society's  statutory  Committee  decided  to  further  adjourn  to 
July  1985,  the  case  of  Mrs  Beatrice  Sparling,  joint  owner  with  her 
younger  sister  of  a  chemist's  shop  in  Stainbeck  Road,  Chapel 
Allerton,  Leeds.  Mrs  Sparling  faced  allegations  that  she  was 
incompetent,  forgetful  and  unaware  of  the  changes  which  had 
affected  pharmacy  in  recent  years. 

The  Committee  postponed  judgment  in  January  after 
accepting  an  undertaking  by  Mrs  Sparling's  solicitor  that  she 
would  not  practise  as  a  pharmacist  or  involve  herself  in  the 
business.  They  were  told  then  that  conditions  at  her  pharmacy 
had  deteriorated  and  there  had  been  illegalities  in  the  keeping  of 
records,  particularly  those  concerning  Controlled  Drugs. 

It  was  also  alleged  that  Mrs  Sparling  was  liable  to  supply, 
without  question,  medicines  which  could  be  abused  and  had  not 
prevented  the  business,  including  its  professional  aspects,  being 
to  a  large  extent  directed  by  her  88  year  old  sister,  who  was  not  a 
pharmacist. 

The  Committee  was  told  that  Mrs  Sparling  had  not  taken  an 
active  part  in  the  business  since  December  1982,  and  had  no 
intention  of  practising  as  a  chemist  in  future.  She  had  also 
formally  resigned  as  a  director  and  the  business  was  to  be  sold. 
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Britain's  top  selling  toothbrush 
range:  priced  and  designed  to 
meet  every  consumer  need. 


ORAL  HYGIENE 


When  dentures 
came  by  post .  . 


C&D  is  125  years  old  this  year. 
Dentures,  however,  date  back  a 
little  further  -  to  nearly  700BC 
in  fact.  There  was  a  time  when 
they  were  made  from  human 
teeth,  and  they  could  be 
ordered  through  the  post  in  the 
18th  century.  Reckitt  &  Colman 
take  a  peek  back  into  history 
with  the  help  of  John 
Woodfords'  book  "The  Strange 
Story     of     False  Teeth". 

The  part  played  by  dentures  in  social  history 
is  a  neglected  and  largely  unknown  area, 
often  thought  to  be  of  little  interest.  However, 
then,  as  now,  the  wearing  of  dentures  has  in- 
fluenced the  psychological  and  general 
well-being  of  owners,  and  in  several  in- 
stances may  have  affected  the  course  of 
history.  Elizabeth  I,  for  example,  used  rolls  of 
cloth  to  pad  out  her  lips.  Lord  Palmerston's 
false  teeth  were  notedly  always  on  the  point 
of  falling  out  and  George  Washington  was 
tormented  with  toothache  and  denture  pro- 
blems throughout  the  revolutionary  war. 

If  our  current  leaders  are  troubled  by 
such  problems,  the  product  development  in 
this  market  has  —  together  with  modern 
dental  techniques  —  gone  a  long  way  to 
satisfy  the  needs  and  helped  to  alleviate  the 
discomfort  and  unnecessary  embarassment 
of  today's  denture  wearers. 

The  very  beginnings  of  dentures  can  be 
traced  back  to  the  Etruscans,  Greeks  and 
Romans  employing  devices  made  of  gold 
wire,  ivory  and  human  teeth  as  early  as 
700BC.  Dental  skill  was  purported  to  have 
deteriorated  after  the  collapse  of  the  Roman 
Empire  throughout  Europe,  being  advanced 
by  the  Persians  and  Arabians  through  the 
1100-1200's. 

It  was  not  till  the  15th  century  that 
barber-surgeons  in  England  —  the  main 
drawers  of  teeth  —  were  becoming  com- 
mon, sited  at  fairs  and  markets.  They  pulled 
teeth  to  the  accompaniment  of  loud  music  to 
drown  the  cries  of  their  patients. 

It  is  clear  that  restoring  the  face  after 
tooth  loss  was  not  regarded  very  seriously  in 
England  well  into  the  18th  century  —  one 
has  only  to  examine  the  toothless  portraits 
from  the  period. 

Such  dentures  that  did  exist  could  be 


ordered  by  post  and  must  have  been  ex- 
crutiatmg  to  wear.  Human  teeth  for  this  pur- 
pose were  claimed  from  graveyards  and 
battlefields  and  the  poor,  willing  to  sacrifice 
teeth  for  money.  Up-market  models  were 
available,  made  of  silver,  mother  of  pearl, 
enamelled  copper  or  porecelain. 

To  the  Georgians,  the  fan  was  a 
necessary  piece  of  equipment,  not  only  for 
flirtatious  functions,  but  for  concealing 
squalid  mouths.  If  Oscar  Wilde  had  had  the 
use  of  a  fan  he  might  not  have  had  to  resort  to 
furtive  expressions.  How  responsible  was  the 
dental  condition  of  the  wits  of  the  18th  and 
early  19th  centuries  for  their  dry,  ironic, 
unsmiling  manner? 

Significant  strides  in  denture  making  did 
not  occur  until  the  introduction  of 
anaesthesia  and  the  discovery  of  vulcanite 
by  Charles  Goodyear,  within  a  few  years  of 
each  other  in  the  1840's. 

The  Goodyear  Rubber  Company  levied 
a  royalty  of  two  dollars  for  each  denture  con- 
taining six  or  more  teeth  —  to  the 
widespread  annoyance  of  the  profession. 
Indeed  the  treasurer  of  the  Hard  Rubber 
Company  of  Boston  —  who  had  amassed 
over  $3m  from  this  source  —  was  murdered 
in  a  San  Francisco  hotel  bedroom  by  an  irate 
dentist! 

Today's  dentures  were  brought  within  the 
range  of  all  by  the  introduction  of  ICI's 
acrylic  resin  forty  years  ago,  making  den- 
tures comfortable,  functionally  satisfactory 
and  lifelike,  thus  meeting  a  genuine 
psychological  need. 

Dental  technology  has  made  huge 
strides  both  in  material  science  and  clinical 
procedures  in  recent  decades.  Nowadays 
products  exist  for  denture  care  and  hygiene 
that  enable  the  denture  wearer,  in  associa- 
tion with  his  dentist,  to  maintain  his  teeth  and 
mouth  in  good  health  and  give  him  cause  to 
reflect  how  fortunate  he  is  not  to  have  lived 
100  years  ago. 


From  lohn 
Wood- 
ford's 
book,  how 
to  insert 
false  teeth 
with 
springs... 


Hum  « j  Inn  ufe 


...and  the 
sprung  set 
in  place 
correctly 
(far  left) 
and  in- 
correctly 
(right) 
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ORAL  HYGIENE  ■■■ 


Cleaning  up  time 


The  denture  products  market  is  little 
different  from  last  year,  standing  at  around 
£20m  to  £23m  at  rsp  according  to  trade 
sources. 

Boots  appear  to  be  increasing  their  share 
accounting  for  some  33  per  cent  of  sales  last 
year.  Other  chemists  took  around  16  per 
cent  which  is  slightly  down.  Grocery  outlets 
took  about  29  per  cent.  One  large  multiple 
expects  the  market  as  a  whole  to  decline  in 
the  future  but  predicts  that  chemists  will 
maintain  their  share. 

However,  Reckrtt  &  Colman  believe  there 
has  been  an  increasing  grocery  orientation 
of  sales  of  denture  care  and  oral  hygeme 
products.  The  company  says  the  major 
multiples  have  been  taking  a  larger  share  of 
denture  care  sales,  particularly  with  the 
development  of  own-label  denture 
cleansers. 

The  cleanser  sector,  worth  about 
£21m-£22.5m  at  rsp,  is  dominated  by  Reckitt 
&  Colman  who  claim  a  70  per  cent  value 
share  for  their  Steradent  brand.  More 
denture  wearers  are  becoming  aware  of  oral 
hygeine  and  the  products  on  the  market, 
says  Reckitt's  dental  care  division,  which 
estimates  that  around  70  per  cent  of  wearers 
would  claim  to  use  a  specialist  cleaning 
product. 

From  this  month  the  Steradent  range  is 
supported  by  an  on-pack  promotion  offering 
consumers  a  free  writing  pack  in  return  for 
three  proofs  of  purchase  from  Steradent 
powders,  tablets  and  Deep  Clean.  The 
writing  pack  consists  of  paper,  envelopes,  a 
Steradent  pen  and  a  50p  book  of  stamps.  It 
will  have  a  high  perceived  value  among 
consumers,  says  the  company,  which  is 
expecting  a  high  redemption  rate.  The  offer 
continues  for  one  year  and  is  being  run  in 
conjunction  with  the  Post  Office's  current 
"Write  it"  campaign. 

Additional  support  is  to  be  given 
through  video  spots  on  a  television  service 
installed  in  510  High  Street  Post  Offices 
nationwide,  with  leaflets  m  the  same  outlets. 

Stafford-Miller  claim  their  rsp  brand 
share  through  independent  chemists  and 
drug  stores  for  Dentu-creme  rose  to  12.3  per 
cent  after  television  support  in  February  and 
March.  A  second  five-week  burst  scheduled 
for  August  and  September  completes  the 
year's  £500,000  television  campaign  for  the 
product. 

The  company  claims  brand  leadership  in 
the  fixative  sector  with  a  total  share  of  about 
77  per  cent  at  rsp.  Its  products  all  received 
promotional  support  this  year.  The  next 
campaign  is  scheduled  for  August,  when 
Super  Poligrip  is  to  receive  £400,000  of 
television  backing. 
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Sales  of  denture  products 
appear  to  be  worth  only  a 
little  more  than  last  year  with 
cleansers  making  up  the  bulk 
of  sales. 


On-pack  promotion  for  Denclen  (above) 
features  free  television  licence  stamps. 
POS  material  will  be  available  and  15ml 
samples  are  to  be  distributed  via  dentists 


J.  GREENWOOD, 

DLNTISI   lO  I  HI.  LATE  PRESIDENT 
GEORGE  WASHINGTON, 


Jnfunis  the  T.iblK,  ili. i  lit  continues  to  pcif nm  -itiy  operation  incl 
[Idll  to  the  I  LI.  I  U  anil  GUMS,  fiom  ihc  fixing-incl  .1  (ingle  looil 
In  a   c.  in  lilc  fit.      I  l.i   apprtlu          which  the  lite   I L LUSTJtlODJ 

Washington  was  p'ulcd  tn  bellow  on  li'm,  lit  fl.uters  lu.nlclf,  is  1 
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In  addition,  Dentu-creme,  Super 
Wernets  and  Super  Poli-grip  are  to  offer  a 
free  regional  cookery  book  in  the  Autumn, 
worth  £3.95. 

Detailing  to  the  dental  profession 
continues  and  1985  will  show  an  even 
stronger  promotional  support,  say  Stafford- 
Miller. 

Richardson-Vicks  too  are  supporting 
their  denture  products  in  the  second  half  of 
the  year.  Denclen  carries  an  on-pack  offer  of 
£1  television  licence  stamps  with  3  x  62ml  or 
2  x  100ml  special  pack  proofs  of  purchase. 
Shelf  edgers,  window  posters  and  showcards 
will  be  available  to  support  the  promotion. 
There  will  also  be  on-going  distribution  of 
100,000  15ml  samples  via  dentists,  says  the 
company. 

Dengnp  carries  an  on-pack  promotion  oi 
15p-off  next  purchase  coupon.  Again 
100,000  cream  and  powder  samples  are  to 
be  distributed  via  dentists.  Both  offers  are 
expected  to  run  through  to  September. 


Electric  sales 

The  electric  toothbrush  market  has 
remained  fairly  static  for  the  past  few  years, 
according  to  Braun,  standing  at  about  £1 .5m 
at  rsp. 

Braun  claim  to  dominate  the  electrical 
oral  hygeine  market  with  35  per  cent  of  unit 
sales  and  50  per  cent  of  value.  They  claim  to 
be  particularly  strong  in  the  rechargeable 
sector,  with  70  per  cent  of  unit  sales. 

The  company  launched  a  new  range  at 
the  Home  Appliances  International 
exhibition  this  year,  including  two 
rechargeable  brushes,  the  MD3  dental  water 
jet  and  OC3  dental  care  centre  combining  a 
water  jet  and  toothbrush. 

The  water  jet  market  is  still  unexploited 
in  the  UK  which  Braun  think  is  partly  due  to 
a  lack  of  consumer  education.  Independent 
chemists  currently  take  about  10  per  cent  of 
sales  but  the  company  sees  an  enormous 
potential  for  further  sales  through  this  sector. 

The  key  to  success  is  education. 
Research  shows  that  some  70  per  cent  of 
sales  are  self  purchase  and  in  many  cases 
prompted  by  the  dentist.  In  recognition  of 
this  Braun  say  they  are  spending  a  great  deal 
of  time  and  money  exposing  their  products 
to  the  dental  profession.  Support  includes 
colour  advertisements  in  dental  journals 
running  through  to  October. 

Bridge  House  Laboratory  also  agree  that 
dental  recommendation  is  a  key  factor  and 
are  advertising  their  Swiss-made  water  jet 
and  rechargeable  toothbrush  combined  in 
dental  journals.  The  Kitty  Dentafit  is  portable; 
the  rechargeable  toothbrush  motor  doubles 
as  a  slave  unit  to  drive  the  oral  irrigator. 

The  rechargeable  toothbrush,  also 
available  separately. 
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Which  three  products  are  cleaning  up 
on  mouth  treatment  ? 


Listerine,  Listermint  and  Oraldene 


With  an  overwhelming  66%  brand  share,  the  'Big  Three'virtually  are  the  mouthwash  market. 
At  Warner-Lambert  Health  Care,  we  have  many  other  successes  for  you. The  established  loyalty 
that  Benyhn,  Anusol  and  Veganin  enjoy  in  the  pharmacy.  Fast-moving  new  products  like  Sinutab, 
Poly  Hi-Lights  and  Lifestyles  And  the  consistent  growth  of  the  Poly  Hair  care  range  which  has  brought 
so  much  business  to  the  pharmacy. 

Our  expanded  Sales  Force  is  always  ready  to  help  and  advise  you  on  our  products.  Or,  if  you  wish, 
contact  our  Sales  Services  Department  at  any  time  on  Eastleigh  (0703)  619791 
We'll  be  pleased  to  hear  from  you. 

R84025 


the  name  people  feel  better  with 


c  I  if  II  House.  So 


npton  Road.  EdstleiRh.  Hints  S05  5RY 
All  brand  names  are  trade  mai  ks 


ORAL  HYGIENE— 

Toothpaste  profits 
to  spread? 


A  display  stand  for  Denivit  toothcream  is 
available  with  a  header  board  featuring 
stills  from  a  television  commercial 


Estimates  of  the  toothpaste 
market  size  vary  from 
manufacturer  to  manufac- 
turer, ranging  from  about 
£72m  at  rsp  to  around  £95m. 
Independents  appear  to  have 
hung  on  to  their  share,  taking 
around  4  per  cent  as  they  did 
last  year.  Grocery  outlets  still 
take  the  lion's  share  with 
around  65  per  cent. 

One  trade  source  indicates  the  market 
has  shown  a  7  per  cent  growth  to  £80m  over 
the  last  year.  Volume  growth  has  stabilised 
and  tonnage  is  not  expected  to  grow 
significantly.  Despite  this  advertising  spends 
continue  their  upward  trend.  Beecham 
estimate  that  £7m  was  spent  on  toothpaste 
advertising  in  1980,  in  1983  it  had  risen  to 
£18m.  That  follows  from  the  stream  of  laun- 
ches and  relaunches  over  the  past  year  in- 
cluding Colgate's  blue  mmty  gel  and  pump 
dispenser,  Proctor  &  Gamble's  Crest  gel, 
Beechams  relaunch  of  Macleans  and 
Aquairesh  and  introduction  of  sensitive  teeth 
formula  and  the  launch  of  Oral  B  Zendium 
combining  fluoride  with  an  anti-plaque  en- 
zyme system. 

The  last  of  these  may  point  the  way  to 
future  developments.  Preliminary  results 
from  a  double  blind  cross-over  trial  which  is 
being  done  at  Bristol  Dental  Hospital  in- 
dicate that  Zendium  produces  a  significant 
reduction  in  caries  and  gingivitis. 

Announcing  the  findings  at  a  recent 
Oral  B  Laboratories  symposium  Marshal 
Midda,  a  consultant  at  the  Bristol  dental 
hospital  involved  with  the  trials,  said  that 
although  people  are  keeping  more  teeth  for 
longer  they  are  still  plagued  by  gum  disease. 
It  is  estimated  that  about  half  of  children  ag- 
ed 10  to  15  have  gum  disease.  Similarly  half 
ihe  late  teenagers  (15  to  20  years)  have  ir- 
reversible damage  to  gums  and  bone  sup- 
porting teeth. 

The  reason  for  the  problem  is  that  people 
brush  their  teeth  but  no  one  really  cleans 
them,  Mr  Midda  explained. 

On  average  we  spend  30  seconds,  twice 
a  day,  brushing  our  teeth.  That  dates  back  to 
the  old  dictum  that  for  good  dental  health  we 
should  brush  after  meals,  eat  no  sweets  and 
visit  the  dentist  every  six  months.  However, 
new  thinking  suggests  we  shouid  instead 
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remove  plaque  from  each  surface  of  each 
tooth  at  least  once  a  day,  fortify  with  fluonde, 
eat  and  drink  sensibly  and  visit  the  dentist 
regularly  for  a  health  check. 

There  is  feeling  in  the  trade  that  products 
may  be  moving  towards  more  therapeutical- 
ly onentated  pastes.  This  is  allied  to  a  greater 
consumer  awareness  of  oral  hygiene.  Indeed 
one  large  multiple  expects  more  activity  in 
the  gum  health  sector  which  was  "shaken- 
up"  by  Gibbs'  introduction  of  Mentadent  P  , 
two  years  ago. 

Despite  the  activity  retailers  are  still  los- 
ing out  in  terms  of  profit.  Colgate  estimate 
that  for  retailers  to  achieve  the  same  gross 
profitability  comparable  to  that  of  four  years 
ago,  £87. 5m  would  have  to  be  taken  in  1984 
—  about  £12. 5m  more  than  the  projected 
value  of  the  market  this  year.  Relating  den- 
tifrice sales  to  the  overall  level  of  inflation 
during  1981-84,  Colgate  say  retailers  have 
suffered  a  cumulative  loss  of  £36. 5m.  To 
redress  the  balance  Colgate  announced  an 
increase  of  approximately  10  per  cent  across 
the  board  for  Colgate  dental  cream,  blue 
mmty  gel  and  Ultrabrite.  A  move  which  has 
nothing  to  do  with  the  Office  of  Fair 
Trading's  inquiry  into  discriminating 
discounts. 

Beecham's  are  following  suit  and  put  up 
the  price  of  Macleans  and  Aquafresh  3  by 
around  10  per  cent  on  July  23.  And  Procter 
&  Gamble  have  announced  that  prices  for 
Crest  +  regular,  freshmint  and  gel  will  go 
up,  as  of  August  6,  by  a  similar  amount. 

Stafford-Miller  is  in  support  of  the  price 
increase  since  the  market  has  been  depress- 
ed for  so  long.  Boots  too,  feel  it  is  a  good 
move,  and  not  a  surprising  one,  bearing  in 
mind  the  amount  spent  on  promotions  and 
the  lack  of  price  increases.  Ehda  Gibbs, 
however,  declined  to  comment. 

Looking  at  shelf  prices  before  and  after 
the  Colgate  move  (June  25)  in  a  limited  cross 
section  of  outlets  there  seems  to  be  little 
evidence  of  an  increase.  But  Colgate  say  it  is 
too  early  to  tell  whether  retailers  are  toeing 
the  line.  "We  have  not  had  any  comments 
either  way  —  no  one  is  complaining  or  say- 
ing it's  good."  Indeed  Colgate  say  their  com- 
bined share  for  June  actually  went  up. 

The  situation  may  be  a  little  confused  by 
the  current  "three-for-two-offer"  running  in 
some  outlets  on  the  125ml  size  of  Colgate. 
The  offer  was  arranged  long  before  the  deci- 
sion to  increase  prices,  say  Colgate. 
Beecham  too  are  running  a  "40  per  cent  ex- 


tra free"  offer  on  large  and  giant  sizes  as  well 
as  a  free  large  pack  branded  to  the  family 
size  for  which  prices  will  not  be  increased. 
This  is  to  meet  trading  regulations.  "The  of- 
fer will,  however,  only  be  available  in  limited 
quantities,"  say  Beecham. 

Sell  through  of  existing  stocks  will  com- 
plicate the  situation  further  of  course. 

As  for  market  share  it  is  generally  agreed 
that  Colgate  still  rule  the  roost.  They  claim  a 
35  per  cent  overall  volume  share.  In  June 
there  was  an  increase  to  37  per  cent,  that 
broke  down  to  22  per  cent  for  dental  cream, 
10  per  cent  for  blue  minty  gel  and  5  per  cent 
for  Ultrabrite.  The  pump  dispenser  launch- 
ed recently  has  taken  a  2  per  cent  share,  says 
the  company. 

Beecham  claim  second  place  overall 
with  Macleans  taking  18  per  cent  and  8  per 
cent  for  Aquafresh  3. 

Ehda  Gibbs  claim  about  a  20  per  cent 
value  share  of  the  £95m  market  overall  in  the 
year  to  June:  SR  has  around  6  per  cent, 
Signal  6  per  cent,  Mentadent  P  about  8  per 
cent  and  Close-up  about  1  per  cent. 

Proctor  &  Gamble  are  thought  to  have 
around  13  per  cent  with  Crest. 

One  large  multiple  estimates  that  own 
brands  take  about  6  per  cent  at  rsp. 

Interestingly,  looking  at  value,  Sen- 
sodyne  is  number  one  in  independent 
chemists,  claim  Stafford-Miller.  The  brand 
has  an  18  per  cent  sterling  share.  It  is  also 
growmg  rapidly,  says  the  company,  with  a  30 
per  cent  increase  year  on  year  to  February. 

Aquafresh  3  is  also  growing  quickly. 
Since  its  relaunch  the  brand  has  been  in- 
troduced to  nearly  two  million  new  buyers 
while  retaining  its  formal  loyal  users,  say 
Beecham. 
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A  merchandising 
unit  for  Elgydium 
holds  brushes  and 
paste  in  one 
compact  unit.  It 
carries  8  x  75ml 
toothpastes  and  24 
assorted 
toothbrushes 


Celebrating  its  50th 
birthday  Gibbs  SR  has  been 
repackaged  and  is 
supported  by 
advertisements  based  on 
humorous  variations  on  the 
SR  tingle  theme 


To  celebrate  its  50th  anniversary  Gibbs 
SR  has  been  repackaged  which  the  com- 
pany hopes  will  broaden  the  brand's  appeal 
to  younger  people.  The  new  pack  is  seen  as 
more  modem,  up-to-date  and  more  effective 
against  decay,  says  the  company.  A  25  per 
cent  extra  free  offer  on  large  and  economy 
packs  is  to  feature  while  the  family  size  has  a 
free  standard  tube  banded  to  it.  There  is  also 
to  be  support  from  a  national  £600,000  poster 
campaign  with  48  sheet  and  16  sheet  sites 
starting  in  September.  They  will  be  based  on 
the  theme  of  the  famous  SR  tingle. 

Signal  too  is  to  have  its  share  of  support 
with  over  £500,000  planned  to  be  spent  on  a 
national  Press  and  poster  campaign  starting 
the  end  of  this  month.  It  stresses  how  Signal 
can  help  reverse  early  stages  of  decay. 

Mentadent  P  is  claimed  as  the  "most  suc- 
cessful toothpaste  introduction  in  recent 
years".  In  its  first  year  the  brand  had  an  8  per 
cent  sterling  share.  In  support  a  £1.25m  na- 
tional television  campaign  runs  through  to 
September.  In  the  Autumn  10m  money-off 
coupons  are  to  be  featured  in  Press  advertis- 
ing and  Mentadent  P  will  reappear  on  TV 
later  in  the  year,  say  Elida  Gibbs. 

When  announcing  price  increases  Col- 
gate said  that  they  would  be  reducing 
reliance  on  consumer  promotions  such  as 
heavily  discounted  twin  pack  offers,  using 
them  only  when  they  represent  a  genuine 
promotional  tool  to  increase  consumption. 
Details  of  promotions  for  the  second  part  of 
this  year  have  not  yet  been  finalised. 

Sensodyne  is  being  supported  by  a  £2m 
television  campaign  whose  second  burst  ran 
this  month.  There  is  also  a  £lm  campaign 
promoting  the  brand  to  the  dental  profes- 
sion, say  Stafford-Miller.  The  brand  enjoys 
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THE 

LAST  WORD 
IN  ORAL 
HYGIENE 


'Corsodyf  is  recommended  and  pre- 
scribed by  many  dental  and  general  practi- 
tioners for  the  effective  control  of  dental 
plaque  and  the  treatment  of  gingivitis  or 
aphthous  ulceration. 

Its  efficacy  has  been  proved  in 
surgeries,  hospitals  and  in  the  home,  and 
confirmed  in  independent  trials. 
Ensure  your  share  of  the  expanding 
oral  hygiene  market  bv  counter  prescribing 
the  only  oral  hygiene  products 
backed  by  ICI  research. 
Retail  Price  including  VAT: 

Mouthwash  £1.50. 
Dental  Gel  £1.20. 
PHARMACY  ONLY 
So,  what  do  you  recommend? 


CORSODYL 


(Chlorhexidine  Gluconate) 

An  integral  part  of  oral  hygiene 


ICI  Dental  Services* 

Further  information  available  from:-  Imperial  Chemical  Industries  PLC 
ICI  l  Pharmaceuticals  Division  Alderlev  House  Aliierlev  Park 

*  Macclesfield  Cheshire  SK10  4TP  ± 
'Corsodyl' is  a  trade  mark  5382  W 
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recommendation  from  90  per  cent  of  dentists 
for  sensitivity,  says  the  company. 

Denivit  toothcream  was  recently 
repackaged  and  is  being  backed  by  adver- 
tising on  TVam  which  reappears  in 
September.  A  new  counter  display  stand 
which  holds  12  tubes  has  a  header  board 
featuring  pictures  from  the  television  com- 
mercial. A  free  tnaJ-size  7ml  tube  retailing  at 
£0.15  has  been  on  offer  to  the  trade  on  a  one 
to  one  basis;  one  free  with  every  tube  of 
Denivit  ordered. 

Oral  B  Zendium  is  being  advertised  in 
Women's  general  mterest  Press  from  August 
till  early  October.  First  prize  in  Oral  B 
Laboratories  Olympic  competition  which 
ran  earlier  this  year  was  to  have  been 
presented  this  week.  The  presentation  was  to 
be  at  Liberty  Pharmacy,  28  Market  Place, 
Romford,  Essex.  The  company  hopes  the 
brand  will  capture  about  a  Vi  per  cent  of  the 
market  in  its  first  year. 

In  the  smokers  sector  LRC  claim  brand 
leadership  for  Eucryl  which  they  say  takes  a 
3  per  cent  overall  share  in  the  £84m  den- 
tifrice market.  Company  research  shows  that 
60  per  cent  of  all  Eucryl  users  are  female. 
Smokers  original  accounts  for  40  per  cent  of 
sales,  smokers  fresh  28  per  cent,  and  regular 
mild  mint  32  per  cent.  "Retailers  who  stock 
just  one  flavour  thus  cannot  capitalise  fully 
on  potential,"  say  LRC.  An  on-going  trade 
and  consumer  promotional  programme  runs 
throughout  the  year. 

Clinomyn  smokers  toothpaste  has  been 
relaunched  in  new  packaging  and  sup- 
ported by  advertisements  in  women's  Press. 
From  this  month  the  campaign  extends  into 
London  Transport  tube  cards.  The  cam- 
paign uses  as  its  theme  a  1950s  picture 
postcard  pastiche  which  is  highly  visable 
and  avoids  the  stigma  which  can  be  attach- 
ed to  smokers  toothpaste,  say  DeWitt. 

Topol  smoker's  toothpohsh  is  now 
available  in  50ml  (12,  £13.26  trade)  and 
125ml  (12,  £19.60  trade)  sizes.  The  trade 
price  for  the  70ml  size  is  now  £15.44  per 
dozen. 


Brushing  up 


The  toothbrush  market  is  valued  at 
around  £22m-£24m  at  rsp  this  year. 
The  professional  sector  continues  to 
grow  and  now  accounts  for  some  46 
per  cent  in  volume  terms  and  57  per 
cent  in  sterling,  say  Oral  B 
Laboratories. 

The  professional  brush  sector  (small 
headed,  multitufted,  round-ended  filaments 
and  flat  trim)  is  growing  at  a  greater  rate  in 
chemists  than  grocery  outlets.  In  1979,  say 
Stafford-Miller,  pro-brushes  accounted  for 
27  per  cent  of  sales  in  value  in  independent 
chemists  compared  to  1  per  cent  in  grocers. 
In  1983  that  had  risen  to  50  per  cent  for 
chemists  and  22  per  cent  in  grocery  outlets. 

Independent  chemists  appear  to  be 
maintaining  their  share  with  approximately 
12  per  cent  in  unit  terms,  the  same  as  last 
year  according  to  Oral  B,  with  Boots  taking 
around  35  per  cent  of  sales.  Grocery  outlets 
take  about  30  per  cent  volume  and  dentists 


account  for  about  5  per  cent,  say  Oral  B. 

In  sterling  terms  Staiford-Miller  estimate 
grocery  outlets  have  around  20  per  cent  of 
the  market,  Boots  40  per  cent  and  indepen- 
dent chemists  40  per  cent. 

As  for  brand  shares,  Wisdom  still  lead 
overall  with  a  50  per  cent  plus  unit  share  for 
the  whole  range.  And  Addis  claim  to  be  out- 
performing other  professional  brands  with 
their  Wisdom  Quest  and  Mouth  Master 
ranges,  for  which  they  claim  a  47  per  cent 
growth  rate  in  value  making  the  brands 
number  two  overall  in  the  sector. 

However,  Oral  B  still  claim  brand  leader- 
ship in  the  professional  sector  for  their  range 
with  around  38  per  cent. 

Stafford-Miller  say  Sensodyne  was  the 
fastest  growing  brand  last  year  following 
television  advertising  with  a  share  of  13  per 
cent  at  rsp  through  chemists  and  drugstores 
second  only  to  Oral  B. 

Johnson  &  Johnson  claim  a  9.3  per  cent 
sterling  share  for  Reach  in  the  £22m  market 
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MOUTH  WASH  TABLETS 

Associated  Dental  Products  Ltd. 

PURTON  SWINDON  WILTS  SN5  9HT 

Telephone:  Swindon  (0793)  770256   Telex:  43649  Call-in  Kemdent 


Merchandising 
unit  for  Jess 
toothbrushes 
(above)  claimed  to 
be  challenging 
brand  leaders  in 
the  volume  sector. 
And  right,  Denty- 
box  from 
Tail-pieces. 
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YOU  ONLY  NEED 
THESE  3  FIXATIVES 
TO  SECURE  YOUR 
PROFITS  NICELY 


75%  of  all  sales  come  from  Stafford-Miller 
denture  fixative  brands,  primarily  Super 
Wernets,  Super  Poli-Grip  and  Dentu-Hold  - 

each  No.  1  in  their  respective 
fields  of  Powder,  Cream  and 
Liquid  fixatives. 

So  your  customers  need     adrf  > 
o  no  further. 

All  their  needs  are  met 
by  these  three  brands. 
All  are  getting 
solid  advertising 
support  during 
i        1984.  With 

more  than  £1,000,000  behind 
the  three  leading 
brands,  they're  going  to  get  a  lot  of 
notice,  in  this  dynamic  market. 

And  if  you  make  sure 
of  being  well  stocked  ( 
with  these  three 
category  leaders,  you 
can  take  a  confident  bite  at  the  profits. 


SUPER  WERNETS  •  SUPER  POLI-GRIP  •  DENTU-HOLD. 

Stafford-Miller:  the  first  name  in  denture  care. 


ORAL  HYGIENE 


which  they  say  equates  to  a  23  per  cent  share 
of  the  professional  sector. 

As  for  promotions,  Oral  B  Laboratories 
are  putting  more  emphasis  on  dentist  recom- 
mendations which  they  say  is  the  key  to  suc- 
cess. The  company  says  it  maintains  a  policy 
of  tailor-made  chemist-only  promotions. 

Within  the  professional  sector  the  right 
angle  brushes  are  gaining  ground,  say  Oral 
B,  accounting  for  about  15  per  cent  of  sales 
in  value. 

They  recently  added  youth  and  child 
size  right  angle  brushes  to  their  range. 
These  will  be  supported  by  on-going  dental 
advertising  and  national  consumer  advertis- 
ing in  September  and  October,  says  the 
company.  Oral  B  products  also  carry  a 
money-back  offer  whereby  consumers  can 
claim  £1  for  every  four  product  pack  tops 
returned  to  the  company. 

Stafford-Miller  agree  that  professional 
endorsement  of  products  is  an  important 
base  to  work  from.  "But  not  everyone  goes  to 
the  dentist  so  consumer  advertising  has  a 
role  to  play". 

Search  toothbrushes  were  again 
featured  on  television  this  year  in  a  £lm 
campaign  which  ran  in  June.  Combined 
with  this  was  a  radio  campaign  running  at 
the  same  time  in  the  London  area. 

Wisdom  appeared  on  television  during 
May  and  June.  As  part  of  their  promotional 
campaign  Addis  are  currently  running  a 
competition  giving  an  opportunity  for  con- 
sumers to  win  a  holiday  in  the  Bahamas.  The 
"fly  Wisdom  to  the  Bahamas"  theme  is 
echoed  in  POS  material  which  includes 
dumper  bins  and  window  stickers.  Entry 
forms,  available  from  stockists,  also  appear 
in  top  circulation  national  newspapers  up  to 
the  closing  date  of  August  31. 

Johnson  &  Johnson  are  using  television 
to  support  their  range  together  with  adver- 
tisements in  the  Press.  The  spend  this  year  is 
in  the  region  of  £lm,  says  the  company. 

John  Gretton,  managing  director  of  GB 
Products,  urges  pharmacists  not  to  forget  the 
mass  market  sector.  "There  is  a  limit  to  the 
number  of  people  who  will  pay  80p  for  a 
toothbrush."  GB  Products  claim  they  are 
seriously  challenging  the  brand  leaders, 
near  monopoly  position  in  the  volume  sector 
with  their  Jess  range,  90  per  cent  of  which  is 
sold  through  chemists. 

The  brand  is  claimed  to  have  a  19  per 
cent  share  in  independent  chemists  in 


Yorkshire  and  Granada  areas  and  is  doing 
well  in  the  Central  TV  area.  The  company 
says  it  has  sold  2  million  brushes  since 
March  1983  with  200,000  sold  last  month. 
"The  market  is  underdeveloped  and  there  is 
a  huge  untapped  demand  for  a  superior 
quality  toothbrush  at  prices  housewives  can 
afford."  Many  wholesalers  are  offering  Jess 
at  list  less  20  per  cent  enabling  the  retailer  to 
sell  at  29p,  and  still  show  a  good  margin,  say 
GB  Products.  "At  that  price  the  company 
feels  chemists  can  create  an  entirely  new 
market  of  impulse  purchasers." 

Johnson  &  Johnson  estimate  the  floss  market 
is  worth  about  £1.5m  at  rsp  and  has  great 
potential  because  only  about  6  per  cent  of 
the  population  currently  uses  the  product. 

Stafford-Miller  estimate  that  indepen- 
dent chemists  and  drug  stores  account  for 
about  £lm  in  sales  of  floss  and  that  the  total 
market  could  be  worth  up  to  £2m. 

Sensodyne  floss  holds  around  10  per 
cent  share  through  outlets  excluding  Boots, 
say  Stafford-Miller. 

In  1983,  say  J&J,  the  floss  market  grew  by 
10  per  cent  in  meterage.  The  key  to  further 
growth,  says  the  company,  is  continued  ad- 
vice and  recommendation  from  the  dental 
profession  as  9  out  of  10  of  those  told  to  use 
floss  do  so. 

J&J  still  lead  the  floss  market  and  claim  a 
74  per  cent  unit  share  for  their  products.  The 
fastest  selling  variant  is  waxed  floss,  selling 
twice  as  much  as  any  other. 

Oral  B  Laboratories  recently  introduced 
dual-purpose  Superfloss  which  is  designed 
to  brush  and  floss  between  teeth.  It  consists 
of  three  sections:  a  threader,  a  brushing  sec- 
tion of  204  soft  nylon  filaments  which  con- 
tract and  expand  under  pressure  and  a 
length  of  unwaxed  floss.  The  product  is 
claimed  to  be  over  60  per  cent  more  effec- 
tive than  normal  floss  in  plaque  removal. 

Oral  B  Laboratories  agree  the  market  is 
under  developed  valuing  it  at  about  £2. 5m  at 
rsp.  Potential  for  growth  lies  in  increased 
consumer  awareness  and  support  from  the 
dental  profession  and  the  company  is  detail- 
ing to,  and  sampling  through,  dentists. 

Stanmore  Marketing,  who  distribute 
Floss-a-matic,  say  sales  have  increased  by 
around  60  per  cent  over  the  past  year  com- 
pared to  the  previous  year.  A  promotional 
campaign  is  planned  for  late  this  year  or  ear- 
ly next  but  has  yet  to  be  finalised. 
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Display  unit  for  G.B.  Kent's  toothbrushes. 
See-through  vacuum-sealed  packs  fit 
vertically  into  interlocking  bases 


Breath  of 
fresh  air 


The  total  mouthwash  market 
is  valued  at  around  £10m  to 
£14m.  roughly  shared  equally 
between  the  cosmetic  or  fresh 
breath  and  medical  sectors. 
Trade  sources  indicate  that 
Boots  take  around  37  per  cent 
of  sales  in  value  and  indepen- 
dent chemists  account  for 
about  20  per  cent,  both  show- 
ing an  increase. 

The  market  continues  to  be  dominated 
by  liquid  products  and  is  becoming  increas- 
ingly commodity  orientated. 

Listerine  and  Listermint  still  lead  the 
fresh  breath  sector,  say  Warner-Lambert, 
with  28  per  cent  and  30  per  cent  volume 
shares  respectively.  And  on  the  medical  side  | 
Oraldene  leads  with  a  60  per  cent  share. 

Listerine  is  to  be  supported  by  a  poster 
campaign  on  London's  underground  and 
buses  which  runs  to  the  end  of  the  year.  It  is 
based  on  a  humourous  theme,  "What  they 
did  before  Listerine". 

Fluoride  seems  to  be  gradually  creeping 
into  the  fresh  breath  sector  with  two  variants 
launched  this  year. 

Listermint  introduced  a  green  fluoride 
variety  in  March  following  test  marketing. 
Wamer-Lambert  claim  the  product's  launch 
has  helped  increase  Listermint's  overall 
share  at  the  expense  of  other  mmty  brands. 

Ashe  Laboratories  launched  Double 
Amplex  with  fluoride  in  January.  The  com- 
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TOOTHBRUSHES 


INCREASE  YOUR  TURNOVER  &  PROFIT 

•  SUPERIOR  QUALITY  •  ATTRACTIVE  PACKAGING 

•  P.O.S.  DISPLAY  STANDS  •  PRICES  HOUSEWIVES  CAN  AFFORD 


FOR  FURTHER  DETAILS  CONTACT  YOUR  LOCAL  WHOLESALER  OR  RING  THE  JESS  SALES  OFFICE  ON  KIDDERMINSTER  700478 
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Vhat 


before  Usterine. 


Advertising  for  Listerine 
to  be  seen  on  London's 
tubes  and  buses  based 
on  the  theme  "What  they 
did  before  Listerine" 
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pany  says  it  has  gained  a  2  per  cent  sterling 
share  of  green  cosmetic  mouthwash  sales 
through  chemists  without  affecting  sales  of 
original  blue  Double  Amplex. 

Ashe  value  the  cosmetic  mouthwash 
market  at  around  £7. 5m  of  which  Double 
Amplex  brands  take  a  14  per  cent  volume 
share,  they  say.  The  company  are  confident 
the  brand  will  continue  to  grow  backed  by 
advertising  and  promotional  support.  Holi- 
day offer  packs  are  already  on  shelf  and 
other  promotions  are  planned  for  later  in  the 
year.  The  whole  Amplex  range  is  being  sup- 
ported by  a  £500,000  campaign  this  year 
under  the  banner  "Amplex  brings  you 
closer". 

Spring  advertising  for  Gold  Spot  and 
Mint  Cool  brought  a  20  per  cent  volume  in- 
crease in  sales,  say  Ashe,  and  an  on  pack  of- 
fer features  Gold  Spot  and  Mint  Cool  sweat 
shirts. 

Double  Amplex  capsule  sales  have  in- 
creased by  30  per  cent  in  volume  compared 
to  last  year,  Ashe  claim.  The  product  has 
also  benefitted  from  the  "Amplex  brings  you 
closer"  campaign  running  throughout  the 
year,  says  the  company. 

The  so  called  oral  lesion  market  has 
grown  at  about  the  same  rate  as  inflation  and 
is  valued  by  Plough  at  about  £5m. 

Bonjela  is  acknowledged  as  brand 
leader  with  second  place  claimed  for 
Rinstead  pastilles  which,  together  with 
Ristead  gel,  accounts  for  about  a  26  per  cent 
unit  share  of  the  market.  Support  for 
Rinstead  over  the  past  year  focussed  on 
trade  advertising  for  the  launch  of 
mouthwash  and  antiseptic  pastilles  and 
below-the-line  activity  for  pastilles  and  gel, 
say  Plough. 

Future  plans  include  increased  support 
above-  and  below-the-line. 

Winpharm  value  the  mouth  ulcer  gel 
market  at  around  £2. 7m  at  rsp  with  prescrip- 
tions accounting  for  about  10  per  cent  of  the 
market. 

ICI  say  Corsodyl  has  been  growing  by 
25  per  cent  per  year  in  volume  terms  for  the 
past  four  years.  The  brand  is  promoted 
mainly  via  representatives  and  through  den- 
tal journals  although  ICI  believe  mroads  are 
now  beginning  to  be  made  in  the  GP  area.  It 
is  recommended  specifically  for  gingivitis, 
management  of  aphthous  ulcers  and  can- 
didal infections. 


Look  for 
the 

in  sales 


Fluoride  supplements  form  a 
sector  of  the  oral  hygiene 
market  which  is  under 
developed  and  one  which  Is  a 
potential  growth  area  for 
pharmacists. 


Colgate  Hoyt,  Colgate-Palmolive's  profes- 
sional division,  estimates  the  market  for  sup- 
plements could  be  worth  around  £lm 
although  no  audited  data  is  available. 

Supplies  are  mainly  sold  through  den- 
tists but  Colgate  find  there  are  as  many  den- 
tists who  would  rather  recommend  the  pro- 
ducts as  there  are  those  keen  to  stock  and  sell 
them. 

With  this  in  mind  Colgate  Hoyt  are  hop- 
ing to  increase  their  involvement  with  phar- 
macists calling  on  them  in  cases  where  den- 
tists prefer  to  recommend  that  patients  con- 
tact local  pharmacies  for  fluoride 
supplements. 

The  division  set  up  a  sales  team  in 
January  1982  and  is  now  beginning  to  see 
the  fruits  of  its  labour.  Sales  of  Fluorigard 
products  have  shown  a  35  per  cent  sterling 
increase  over  the  past  year,  says  the  com- 
pany. And  Colgate  Hoyt  are  looking  to  in- 
crease the  size  of  their  sales  force  next  year. 

The  division  estimates  its  share  of  the 
fluoride  supplements  sector  to  be  about  20 
per  cent.  With  the  swing  to  preventative 
dentistry  community  pharmacists  should 
evaluate  this  product  group  for  potential 
sales  growth,  as  more  and  more  dentists 
refer  patients  to  pharmacists  for  supplies, 
says  the  company. 

Stafford-Miller  claim  their  En-de-kay 
range  is  the  brand  of  fluoride  supplements 
most  recommended  by  dentists  and  that 
pharmacists'  advice  and  endorsement  is 


essential.  The  company  thinks  the  market  is 
probably  worth  less  than  £lm  with  sales 
mainly  through  chemists  following  dentist 
recommendation.  They  agree  the  area  is 
underdeveloped. 

The  En-de-kay  range  is  promoted  to 
dentists  via  Stafford-Miller's  dental 
representatives  and  through  professional 
magazines. 

The  optimum  dose  of  fluoride  is  current- 
ly thought  to  be  1  ppm,  say  Stafford-Miller. 
Less  than  10  per  cent  of  the  UK  population 
receives  fluoridated  water.  But  the  dosage  of 
supplements  should  be  adjusted  in  relation 
to  the  amount  in  the  water  supply.  Where 
that  exceeds  0.7ppm  supplements  should 
not  be  given,  says  the  company. 

Pharmacists  can  check  the  fluoridation 
level  of  local  water  with  their  water  authority. 

Fluoride  pain 
far  dentists 

Fluoride  toothpastes  and  less  sugar 
having  cut  children's  dental  decay 
by  half  in  the  past  10  years,  many 
dentists  are  carrying  out 
unnecessary  fillings  in  order  to 
boost  their  incomes,  it  was  alleged 
recently. 

ITV's  "World  In  Action"  programme 
interviewed  the  retiring  president  of  the 
British  Dental  Association,  Richard  Miller- 
Yardley,  who  has  decided  to  make  a  long- 
standing debate  within  the  profession 
public.  He  said  that  the  NHS  "piece  work" 
method  of  payment  means  the 
conscientious  dentists  could  go  out  of 
business  while  others  were  "tempted  to 
intervene  unnecessarily  in  a  caries 
situation." 

Part  of  the  problem  is  that  in  the  10 
year  period  during  which  caries  has 
reduced  the  number  of  dentists  has  risen 
by  5,000  to  nearly  24,000.  "It  has  brought 
a  crisis  of  more  dentists  chasing  less 
decay."  Mr  Miller- Yardley  called  for  a 
change  in  the  method  of  payment  so  that 
the  profession  can  be  remunerated  for 
preventive  dentistry. 

The  programme  alleged  that  some 
dentists  had  a  gross  income  well  in  excess 
of  £100,000  per  annum. 

Professor  Aubrey  Sheiham,  London 
Hospital  Dental  School,  said  research 
indicated  that  people  who  go  to  the  dentist 
regularly  do  not  always  benefit.  Each 
successive  filling  has  a  shortened  life  and 
regular  attenders,  if  anything,  suffer  more 
pain  and  more  problems.  Professor 
Sheiham  suggested  that  the  interval  for 
adult  visitors  should  be  extended  to  one  or 
two  years. 
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T  TPHPHPIT'TD  O 


Whole  answer 
on  health  care? 


only  abuse  for  their  opponents.  I  would  not 
waste  my  time  abusing  him  nor  did  I. 
Transcripts  are  available  for  proof  of  this. 

I  see  holism  increasing  in  popularity 
over  the  next  generation,  despite  the 
efforts  of  the  vested  interests  of  its 
opponents,  but  there  will  always  be  a  place 
for  use  of  novel  molecules  in  special 
circumstances  but  their  market  will 
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inevitably  decline. 

I  am  proud  to  have  been  elected  the 
first  chairman  of  the  Holistic  Pharmacists 
Association  and  am  sure  that  we  will  grow 
into  a  body  responsible  and  qualified  to 
uphold  proper  standards  in  this  vitally 
important  area  of  health  care. 
R.J.  Woodward 
Managing  director, 
Larkhall  Laboratories 


Titular  heads? 

If  my  creator  had  granted  me  sufficient 
brain  to  obtain  a  doctorate  it  would  be  an 
honour  to  use  the  title  "doctor"  in  my 
professional  life.  However,  even  if  granted 
the  brain  power  the  Society's  Council 
would  deny  me  the  privilege  of  doing  so 
unless  my  brethren  elevated  me  to  the 
position  of  president. 

Since  Hopkin  Maddock  is  designated 
"Dr"  in  your  pages  may  we  assume  that 
"the  exception  proves  the  rule"  or  that 
privilege  makes  the  rules. 
Peter  Woodley 
St  Budeaux,  Plymouth 

Council  policy  is  that  pharmacists'  use  of 
the  title  "Dr"  on  fascias  or  dispensing 
labels  could  mislead  the  public  into 
believing  they  were  medically  qualified. 
Its  use  in  the  pages  of  C&D  as  a  title  for  the 
current  president  and  vice  president  is 
unlikely  to  mislead  the  profession  or  the 
public,  but  accords  them  the  honour 
implicit  in  their  doctorate.  Editor. 

Status  of  food 
supplements 

Your  report  of  the  PSGB  Council  meeting, 
which  expressed  anxiety  over  "quasi- 
medicinal"  products  {C&D,  July  14,  p78), 
twice  mentions  Ladycare  vitamin  and 
mineral  formulations.  The  report  describes 
certain  other  tablets  containing  5mg  and 
lOmg  of  folic  acid,  respectively  25  times 
and  50  times  the  level  which  would  make  a 
corresponding  medicine  Prescription 
Only,  and  in  a  highly  critical  general  text, 
refers  to  "the  dangers  that  people  were 
getting  into,"  "abuse  of  the  Medicines 
Act"  etc. 

The  references  to  Ladycare 
formulations,  two  of  which  contain  folic 
acid,  resulted  in  a  stream  of  inquiries  from 
unnecessarily  worried  retailers.  May  we 
point  out  to  your  readers  that,  although 
Ladycare  products  are  food  supplements 
and  not  medicines,  they  confirm  with  the 
vitamin  and  mineral  dosage  limits  of  The 
Medicines  (General  Sale  List)  Order  1980,  I 


and  also  the  more  stringent  limits  for 
vitamins  A,  D,  folic  acid  and  B12  in 
unlicenced  products  laid  down  by  The 
Medicines  (Exemption  from  Licences) 
(Food  and  Cosmetics)  Order  1971. 

This  policy  has  for  years  been  applied 
to  all  our  proprietary  food  supplements. 
The  Ladycare  range  is  carefully  designed 
to  provide  safe  nutritional 
supplementation  and,  for  example,  the 
folic  acid  level  per  tablet  (one  to  be  taken 
daily)  is  25mcg,  one  eighth  of  the  GSL 
limit  and  only  one  twelfth  of  the  MAFF 
recommended  daily  amount. 

We  would  share  the  Council's  concern 
over  any  food  supplement  which 
contained  vitamins  or  minerals  at  levels 
above  those  permitted  in  OTC  medicines. 
However,  we  would  hardly  expect  to  find 
Ladycare  products  named  in  a  context  of 
anxiety,  danger  and  abuse  of  the 
Medicines  Act. 
Peter  R.  Bradley 
Quality  assurance  manager, 
Booker  Health  Products 

Any  pharmacists 
for  the  Games 

We  hope  that  many  of  your  readers  took 
note  of  the  success  of  community 
pharmacist  Mr  Lloyd  Davies  at  this  year's 
World  Medical  Games  in  Abano,  Italy. 
(C&D,  July  21,  P138). 

For  two  years  we  have  been  trying  to 
encourage  UK  pharmacists  to  become 
involved  in  this  event,  which  has  grown  in 
stature  since  it  was  launched  five  years 
ago.  It  now  attracts  3,000  people  from  40 
countries  participating  in  20  sports. 

Having  attended  the  last  three  World 
Medical  Games,  it  has  been  disappointing 
to  see  very  few  pharmacists  from  the  UK. 
The  standards  required  to  win  medals  are 
not  high  and  are  based  on  very  fair  age 
ranges. 

While  many  keen  sports  people  go 
there  to  try  to  win  medals,  many  attend 
with  their  families  to  enjoy  the  atmosphere 
and  listen  to  some  of  the  scientific  papers 
which  are  presented  at  the  daily  seminars. 

The  next  Games  are  to  be  held  in 
Monte  Carlo  in  June  1985  and  we  hope  to 
receive  information  from  the  organisers 
very  shortly.  We're  even  considering 
setting  up  a  special  flight  and 
accommodation  package  for  pharmacists. 

If  any  sports-minded  pharmacists 
would  like  advance  information  and  details 
of  previous  Games  we  would  be  happy  to 
supply  details. 
W.T.  Draper 
Pharmaton 

Church  Street,  Liverpool 
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You  have  published  a  letter  by  Mr  Draper 
in  your  July  14  issue  (we  have  since 
published  a  further  letter  from  Mr  Draper, 
July  21,  pl37)  implying  that  I  abused 
Professor  Bender  in  the  recent  television 
programme  on  health  food  supplements.  I 
certainly  did  not  abuse  the  man. 
Unfortunately  he  is  one  of  the 
representatives  of  the  establishment  who 
refuses  to  open  his  mind.  The  programme 
had  already  distorted  the  picture  and  I 
merely  tried  to  bring  out  the  basic 
philosophical  concepts  which  must  be 
carefuhy  considered  before  precipitate 
action  is  taken. 

I  have  argued  for  many  years  and 
would  ask  your  indulgence  while  I 
reiterate  some  important  points  of  view: 

1 .  We  cannot  improve  the  health  of  the 
nation  long-term  by  intefering 
fundamentally  at  the  chemical  level  with 
novel  molecules. 

2.  We  can  help  by  fine  tuning  using 
molecules  to  which  the  body  is 
accustomed  over  generations  of  evolution. 

3.  We  can  also  help  using  selected, 
balanced  items  from  nature  which  are  "in 
tune"  with  our  environment. 

4.  Other  aspects  of  lifestyle,  benefits  of 
meditation,  as  well  as  many 
complementary  treatments,  comprise  the 
holistic  systems  of  treating  patients  as 
individuals. 

Such  ideas  are  so  completely  at  odds 
from  modem  established  medical  thinking 
typified  in  the  Medicines  Act  that  your 
readers  may  appreciate  why  I  feel  that 
regulation  can  be  of  no  value.  Consumers 
are  not  100  per  cent  satisfied  with 
established  medicine  despite  being  free  of 
charge  and  turn  elsewhere  until  they  are 
satisfied  with  a  system  of  health  care. 
Legislation  which  favours  the  suppression 
of  a  minority  view  where  the  majority  has 
not  prevailed  despite  the  formidable 
resources  of  multi-national  corporations 
and  governments  behind  it,  because  that 
legislation  has  proved  inadequate,  is  no 
answer  in  a  free  society. 

Of  course  such  arguments  would 
infuriate  establishment  figures  like 
Professor  Bender  but  they  have  no  answers 


For  migraine. 
Ilie  One  and  Onl 


THE  ONE  that's  most  often  prescribed 

THE  ONLY  specific  treatment  that  can 
be  counter  prescribed 

How  to  use  Migraleve 

Two  Pink  Migraleve  should  be  taken  ,  J 

immediately  an  attack  is  suspected. 

If  after  four  hours  the  migraine  has  developed  or 

persisted,  two  Yellow  Migraleve  should  be  taken 

The 'Yellow' dosage  may  be  repeated  at  four-  f  *&gsL. — I 

hourly  intervals  if  necessary.  .../•.  jRJjRKlV  ■ 

Another  guaranteed  product  from  International  Laboratories  Limited,  Wilsom  Road,  Alton,  Hants  GU34  2TJ  1 
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MPs  debate  EEC 
free  movement 
of  pharmacists 

New  EEC  proposals  for  securing 
freer  movement  of  pharmacists 
within  the  Community  have  been 
debated  on  a  "take  note"  motion  by 
the  Commons. 

Mr  Kenneth  Clarke,  Health  Minister, 
explained  that  the  proposals  were 
confined  to  measures  necessary  tc 
facilitate  the  free  movement  of  pharmacists 
within  the  Community  and  to  define  the 
standard  minimum  requirements  for  the 
profession  with  regard  to  the  pharmacists' 
field  of  activity  and  to  the  conditions  of  his 
education  and  training. 

He  stressed  that  provision  had  been 
made  to  limit  the  scope  for  unbalanced 
movement  between  countries  by 
pharmacists  suddenly  going  to  practice  in 
one  of  the  member  states. 

Mr  Clarke  said  the  Government  had 
carefully  considered  the  "package"  of 
directives  from  Brussels.  "In  our  opinion  if 
the  proposals  are  adopted  they  will  present 
no  serious  financial  or  policy  implications 
for  the  UK.  The  provisions  in  the  co- 
ordination directive  preserve  the 

FPC  reprimand 
confirmed 

The  Secretary  for  Social  Services 
has  confirmed  the  reprimand  given 
by  Birmingham  Family  Practitioner 
Committee  to  a  contractor 
pharmacist  who  dispensed  57 
instead  of  30  Valium  5mg  tablets 
against  prescription. 

The  pharmacist  involved  told  the 
Pharmaceutial  Service  Committee  of  the 
FPC  that  the  tablets  were  counted  by 
machine  and  may  have  been  put  through 
twice  by  mistake  by  his  dispenser  who  may 
have  been  distracted  during  the  process. 
He  regretted  the  error  found  by  the  FPC's 
analyst. 

Explaining  the  dispensing  and 
checking  procedures,  the  pharmacist  said 
that  either  the  dispenser  or  he  count  out 
the  tablets  on  an  electronic  counter  and 
put  them  into  a  labelled  container.  The 
stock  container,  the  labelled  container 
and  the  prescription  form  are  then  placed 
altogether  for  checking.  The  pharmacist 
confirmed  that  he  and  his  dispenser  check 
each  other's  work,  principally  to  ensure 
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comparability  of  pharmacy  diplomas 
throughout  the  UK.  They  also  ensure  that 
diplomas  awarded  by  educational 
establishments  in  England,  Wales, 
Scotland  or  Northern  Ireland,  will  be 
recognised  by  other  member  states  in  the 
same  way  as  they  are  recognised  in  the 
UK,  as  being  equivalent." 

Mr  Clarke  stressed  that  while  with  the 
freedom  of  movement  gained  under  the 
proposals  some  pharmacists  from  other 
member  states  might  seek  to  practice  in 
the  UK,  they  would  have  to  compete  with 
British  nationals. 

"We  do  not  expect  that  any  substantial 
flow  of  people  who  wish  to  come  to  Britain 
is  likely  or  that  they  would  succeed  in 
coming  if  they  tried." 

Mr  Clarke  said  the  professional  and 
academic  organisations  concerned  did  not 
oppose  the  proposals.  "The 
Pharmaceutical  Society  is  reasonably 
satisfied  that  the  proposals  reflect  the 
policies  it  has  evolved  in  recent  years  as  a 
result  of  its  involvement  with  other 
member  states." 

He  emphasised:  "Our  main  anxiety 
throughout  has  been  to  make  sure  that  our 
high  standards  of  pharmaceutical  service 
are  not  damaged  or  even  threatened.  It  is 
an  important  safeguard  for  patients  that 
they  should  know  that  the  dispensing  or 
prescribing  of  medicines  is  done  by 
qualified  professionals  who  guard  to  the 


that  the  right  type  of  tablets  have  been 
dispensed.  Since  the  test  prescription  was 
taken,  the  check  has  been  extended  to 
include  a  visual  check  of  the  approximate 
number. 

FPC  members  noted  the  checking 
procedure  adopted  by  the  pharmacy  and 
felt  that  the  system  was  reasonable, 
although  they  felt  greater  attention  could 
be  given  to  the  quantities  dispensed.  In  the 
circumstances,  the  Committee  found  the 
respondent  pharmacist  in  breach  of  his 
terms  of  service  and  recommended  that  he 
be  reprimanded. 


NPA  date  change 

The  deadline  for  the  NPA  window  display 
competition  has  been  postponed  to 
September  28  after  many  members 
complained  of  their  entries  being  delayed 
by  postal  disruptions  in  the  North. 

The  competition,  with  the  theme,  "Ask 
your  pharmacist.  You'll  be  taking  good 
advice"  has  so  far  had  a  good  response, 
reports  NPA.  First  prize  for  the  best 
window  display  is  £500  and  there  will  be  a 
draw  of  entries  for  a  "participants  prize"  of 
£50,  for  each  of  the  20  NPA  regions. 


maximum  possible  extent  against  mistakes 
or  errors  and  against  dangerous  medicines 
being  wrongly  dispensed." 

Mr  Frank  Dobson,  chief  Labour 
spokesman  in  the  debate,  contrasted  the 
strict  control  over  the  location  of 
pharmacies  in  France,  Belgium,  Holland 
and  Denmark,  with  the  more  relaxed 
arrangements  in  Britain. 

He  commented:  "If  there  is  a  surplus 
of  pharmacists  in  an  EEC  country, 
their  opportunity  for  establishing 
themselves  in  France,  Belgium,  Holland 
or  Denmark,  will  be  negligible  and  their 
opportunities  for  establishing  themselves 
here  will  be  greater  because  we  do  not  put 
restrictions  on  where  people  can  set  up  a 
pharmacy." 

He  said  the  latest  statistics  showed  that 
over  half  the  237  pharmacies  which 
opened  in  England  during  the  period 
concerned  were  within  400m  of  an  existing 
pharmacy.  Mr  Dobson  said  "very  shortly 
—  perhaps  incited  by  the  change  that  the 
House  is  likely  to  endorse  today  —  we  may 
have  to  contemplate  some  restrictions  on 
the  right  of  establishment  of  pharmacies  to 
ensure  that  there  is  a  good  spread  of 
them." 

Mr  Roger  Gale  (Con),  who  is  to  open  a 
short  debate  on  the  future  of  community 
and  rural  pharmacies  on  Monday,  July  31, 
underlined  the  importance  of  maintaining 
standards. 

FP10  ingredient 
cost  falls  

The  average  cost  of  ingredients  for  NHS 
prescriptions  in  England  has  fallen  by 
£0. 12  since  June  1983  says  Minister  for 
Health,  Kenneth  Clarke. 

In  reply  to  a  Commons  question  by 
Labour  MP  for  Central  File,  Mr  William 
Hamilton,  he  said  the  average  cost  of 
prescriptions  dispensed  by  chemists  and 
appliance  contractors  in  the  family 
practitioner  services  was  £3.61  July  to 
September  1983;  £3.59  October  to 
December  1983,  and  £3.49  from  January  to 
March  1984. 

The  total  cost  of  such  ingredients  over 
the  last  five  years  has  almost  doubled, 
from  £54,878,976  in  January  1980  to 
£92,653,461  in  January  1984. 


NI  statistics 

In  April,  chemists  and  appliance  suppliers 
in  Northern  Ireland  dispensed  1,159,540 
prescriptions  (714,911  forms)  at  a  gross 
cost  of  £5. 18m:  average  cost  £4.47  each. 
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PSGB  STATUTORY  COMMITTEE 


Dumped  drugs 
tried  by 

children  

Police  and  health  officials 
inspected  rubbish  lying  behind  a 
chemist's  shop  in  Kennington  after 
bottles  of  tablets  and  medicines 
were  found  by  local  children,  the 
Statutory  Committee  heard  last 
week. 

A  seven  year  old  boy  drank  liquid  from 
one  of  the  bottles  and  later  became  very 
drowsy,  and  other  children  tried  yellow 
pills  from  another  container  but  spat  them 
out  because  they  didn't  like  the  taste,  it  was 
said  at  the  hearing. 

Miss  Gillian  Diggles,  an  environmental 
health  officer  with  Southwark  Borough 
Council  said  it  was  apparent  to  her  that  the 
medicines  originated  from  Maddock  Way 
Pharmacy  owned  by  Mr  Harsadrai  Patel. 

Mr  Patel  denies  an  allegation  that  he 
was  irresponsible  in  disposing  of 


|  unwanted  medicines  by  placing  them  in 
boxes  behind  a  rear  door  of  the  pharmacy 
in  an  area  freely  accessible  to  the  public. 

Miss  Diggles  said  she  found  many 
empty  containers  and  others  still 
containing  medicines  among  several 
boxes  or  rubbish.  Some  of  the  drugs  were 
Prescription  Only  Medicines. 

Mr  Patel  said  the  shop  in  Maddock 
Way  was  run  by  pharmacist  manager  Mr 
Barry  Chung  who  was  responsible  for 
seeing  that  unwanted  medicines  were 
properly  disposed  of.  He  had  given  Mr 
Chung  and  a  lady  assistant  strict 
instructions  about  the  proper  disposal  of 
drugs  and  was  fully  confident  that  his 
instructions  were  carried  out. 

"It  is  my  opinion  that  containers  with 
markings  of  my  shop  were  placed  in  skips 
by  local  residents  who  had  had  drugs 
prescribed  for  them  and  which  had  been 
supplied  through  my  pharmacy,"  he  told 
the  Committee. 

Mr  Chung  said  he  had  worked  at  the 
shop  since  he  qualified  in  1982.  He  denied 
that  he  or  his  assistant  had  ever  disposed  of 
drugs  in  rubbish  bags  left  outside  the 
premises. 


Cross  examined  by  Mr  Josselyn  Hill  for 
the  Society,  he  agreed  that  it  was  unlikely 
that  local  residents  were  responsible  for 
one  particular  tin  containing  2,000  tablets 
or  for  a  bottle  of  nasal  drops  which  were 
found  among  the  rubbish. 

Mr  Patel  admitted  being  convicted  and 
fined  £200  at  Bromley  Magistrates  Court  in 
June  last  year  for  supplying  drugs  without 
product  licences  to  a  Beckenham  chemist. 

The  Committee  spent  a  day  hearing 
evidence  and  then  adjourned  the  case  to 
September  19. 

More  Statutory  Committee  on  pl71  and 
P173 


■  The  Government  is  to  give  an  extra  £lm 
for  initiatives  to  improve  drug  misuser 
services,  Under  Secretary  for  Health,  John 
Patten  announced  last  week.  The 
Government  previously  allocated  £6m  for 
local  initiatives  and  already  80  projects 
have  been  approved.  Three-quarters  of 
the  extra  money  is  to  be  available  in  the 
current  year  1984-85,  with  a  total  of  £7m 
over  three  years. 
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BUSINESS  NEWS 


Monopolies  probe 
for  tampon  market 


The  tampon  market  is  again  to  be 
investigated  by  the  Monopolies 
Commision. 

Sir  Gordon  Borne,  director  general  of 
the  Office  of  Fair  Trading  has  asked  the 
commission  to  report  in  18  months. 

Tambrands  and  Smith  &  Nephew  share 
between  them  some  93  per  cent  of  the 
market.  The  Monopolies  Commission  last 
considered  tampon  pricing  in  1980,  and 
their  two-year  investigation  then 
concluded  the  two  companies'  pricing 
policies  had  acted  against  the  public 
interest  and  created  higher  prices. 

The  commission  then  suggested  the 

300  jobs  lost  at 
Jeyes  —  chemists' 
lines  unaffected 

Jeyes  Group  are  to  make  some  300 
employees  redundant  over  the  next 
six  months  —  nearly  one  sixth  of 
their  total  workforce. 

The  company  also  plans  to  reduce 
their  product  range  to  concentrate 
resources  on  major  brands.  Tough 
consumer  price  competition  is  partly  to 
blame,  says  managing  director  Tom 
Simpson. 

"The  300  figure  is  only  an  estimate"  he 
adds,  "but  that  would  appear  to  be  the 
number  of  staff  excess  to  our  regirements." 

The  products  to  be  dropped  are 
described  as  "low-margin,  and  peripheral 
to  our  main  business."  Chemists'  lines  will 
not  be  affected,  says  Mr  Simpson. 

The  company's  restructuring  of  its 
salesforce  towards  serving  multiple 
accounts,  and  away  from  the  corner  shop 
continues,  with  50  of  the  300  redundancies 
coming  from  this  quarter.  Most  losses  will 
be  at  Thetford  in  Norfolk. 


Robinsons  of  Chesterfield  are 
buying  TPT's  assets  for  the 
manufacture  of  impregnated  wipes. 

TPT  currently  manufacture  moist  wipes 
in  sealed  cannisters  impregnated  with 
fluids  for  office  hygiene,  babywipes,  plant 
wipes,  antiseptic  hospital  and  udder 
wipes.  Robinsons  of  Chesterfield  say  that 
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OFT  follow  developments  in  the  market, 
and  monitor  the  effect  of  new  entrants. 
Evidence  gathered  in  the  three  years 
shows  that  new  manufacturers  —  such  as 
Kimberly-Clark  who  introduced  Ferns  last 
year  —  have  not  significantly  changed  the 
situation. 

The  OFT's  figures  give  Tampax  and 
Tampets  56-58  per  cent  of  the  market,  Lil- 
Lets  and  Dr  White's  Contour  34-37  per 
cent  and  Ferns  and  Boots  own  brand  3  per 
cent  each.  Evidence  for  the  commission's 
inquiry  should  go  to  The  Secretary, 
Monopolies  and  Mergers  Commission, 
New  Court,  48  Carey  Street,  London. 


Brent  South  Labour  MP  Laurie  Pavitt,  who 
has  a  special  interest  in  the  NHS,  toured 
Unichem's  Willesden  branch  as  part  of  the 
company's  "vital  role  of  the 
pharmaceutical  wholesaler"  campaign. 
Pictured  in  the  Willesden  warehouse,  from 
left,  are  Unichem  managing  director  Peter 
Dodd,  Mr  Pavitt,  Unichem's  operations 
controller  Geoff  Bass  and  branch  manager 
Barrie  Boots 


new  market  areas  will  be  exploited  with  an 
intensive  research  and  development 
programme. 

Production,  from  September  7,  will  be 
at  Robinsons'  headquarters  in  Chesterfield 
but  will  still  meet  the  requirements  of 
customers  previously  supplied  by  TPT,  say 
Robinsons. 


Barclays  up 
sales  13pc  

Barclay  &  Sons  put  13  per  cent  on 
sales  in  the  year  to  April  28.  Profits 
were  increased  by  7  per  cent. 

Sales  for  the  Barclays  group  —  which 
also  includes  Westons  and  Hildreth  — 
reached  £74. 6m  (£66.  lm).  Profits  rose 
£15,000  to  £220,000. 

Financial  director  Chris  Ferris 
describes  the  results  as  "reasonably 
satisfactory  —  bearing  in  mind  the 
Government's  action  over  the  year,  which 
obviously  cost  us  a  considerable  sum." 

Parent  company  Dixons  report  a 
record  year  in  1983/84,  with  profits  up  46 
per  cent  on  sales  increased  31  per  cent. 

The  distribution  division  —  principally 
Barclays  —  increased  sales  by  13  per  cent 
to  £77. 9m,  but  nonetheless  saw  profits  fall 
£238,000  to  £642m. 

The  retail  division  almost  doubled  last 
year's  profits  of  £7. 468m  —  missing  by  just 
£125,000.  Turnover  in  the  division  put  on 
43  per  cent  to  reach  £2 16. 56m.  Sales  per 
square  foot  rose  30  per  cent. 

Processing  turned-round  to  profit, 
thanks  to  "effective  marketing  and 
improved  productivity."  Turnover  here 
increased  77  per  cent  to  £19. 4m,  yielding 
profits  of  £401,000  from  1982/83's  loss  of 
£314,000. 

The  Group  as  a  whole  made  profits  of 
£20. 6m  on  sales  of  £351m.  "My  conclusion 
is  clear"  says  chairman  Stanley  Kalms,  "I 
have  never  been  more  optimistic  about  the 
future  growth  of  Dixons." 


Glaxo  spend  £50m 

Glaxo  are  spending  £50m  to  expand 
ceftazidime  production  facilities  at 
Ulverston. 

Ceftazidime,  an  injectable 
cephalosporin,  was  described  in  last  year's 
annual  report  as  "an  important  new 
antibiotic  with  all  the  characteristics 
necessary  to  become  a  major  product." 

The  drug,  known  in  the  UK  as  Fortum, 
has  recently  been  made  available  in  Italy 
and  West  Germany.  The  bulk  of  output 
will  be  for  export,  with  a  "full  international 
programme  of  launches"  promised. 

Work  has  already  started  on  the 
Ulverston  development,  which  should  be 
complete  by  mid- 1986.  The  biggest  single 
element  will  be  a  new  four-storey  nrocess 
building. 

The  plant,  which  can  now  claim 
Glaxo's  biggest-ever  single  UK 
investment,  is  operated  by  Glaxo 
subsidiary  Glaxochem. 
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Robinsons  buy  TPT  wipes  business 


ICI  sell  Goya  fragrances 
to  Coty's  Rigease 


ICI  are  to  sell  Goya  to  Coty's  parent 
company  Beauty  International 
Fragrances.  Completion  of  the  deal 
is  expected  next  month. 

BIF  approached  ICI  with  an  offer 
earlier  this  year  and  negotiations  have 
been  going  on  ever  since.  Last  week  BIF 
secured  an  exclusive  option  to  buy. 

The  transferred  products  —  Aqua 
Manda,  Amie,  Kachina,  Pirouette,  Cedar 
Wood,  English  Classics  and  Sign  of  the 
Zodiac  —  will  continue  under  the  Goya 
name.  "It's  a  good  name"  they  say.  After  a 
transitional  period  during  which  the 
products  will  be  sold  through  both  sales 
forces,  distribution,  as  with  other  Coty 
products,  will  be  through  Rigease. 

ICI's  decision  to  sell  is  based  on  a 
desire  to  concentrate  their  consumer 
activity  on  healthcare  —  an  area  of  activity 


which  fits  in  much  better  with  their 
mainstream  pharmaceuticals  business. 

They  will  retain  Goya's  sister  company 
Care  Laboratories,  whose  leading  brands 
are  Savlon  and  Cepton.  Goya 
International,  which  used  to  act  as  agents 
for  both  Goya  and  Care,  changed  name  to 
Care  Products  in  May  this  year.  The 
change  was  designed  to  reflect  Care's 
increasing  sales  importance  relative  to 
Goya. 

One  condition  of  the  sale  was  that  there 
would  be  no  redundancies  at  Goya.  The 
company  will  continue  to  operate  from 
Amersham,  according  to  ICI,  although 
Coty  say  no  decision  has  yet  been  taken. 

Care  Laboratories  people  will  be 
relocated  to  a  new  headquarters  in  North- 
West  England  —  rumoured  to  be 
Manchester.  Manufacturing  facilities  will 
continue  at  Alfreton. 


ABPI  attack  on 
Government 

The  ABPI  is  accusing  the 
Government's  Public  Accounts 
Committee  ol  not  understanding  ltbu& 
industry's  profit  position. 

Ronald  Wing,  FPS,  president  of  the 
Association  of  the  British  Pharmaceutical 
Industry,  gives  details  of  the  industry's 
return  on  capital  in  his  annual  report,  and 
compares  these  figures  with  those  of 
defence  contractors  —  another  major 

Boots  optimistic 
for  full  year 

This  week's  announcement  of  DHSS 
labour  and  overhead  payments 
(pl44)  will  have  come  as  no  surprise 
to  Boots  chairman  Peter  Main.  He 
predicted  just  such  a  move  at  the 
company's  annual  meeting  last 
week. 

Boots'  retail  operation  in  the  UK 
increased  sales  by  about  1 1  per  cent  in  the 
first  quarter,  of  which  2.5  per  cent  was 
price  inflation. 

"The  good  Summer  weather  has  of 
course  been  of  considerable  benefit. 
However,  the  long  miners'  strike  has  had 
an  adverse  effect  on  sales  in  those  parts  of 
the  country  most  involved"  said  Dr  Main. 

Sales  in  the  industrial  division 


draw  on  the  public  purse. 

"In  1975,  for  example,  the  comparative 
figures  were  26.3  per  cent  on  defence,  and 
15.2  per  cent  for  pharmaceuticals"  he 
says.  Equivalent  figures  for  1981  were  20.7 
per  cent  and  19.7  per  cent. 

The  Public  Accounts  Committee  has, 
says  Mr  Wing,  shown  "significant  lack  of 
knowledge  and  understanding"  here. 

"I  believe  it  is  incumbent  on  the 
Government  to  ensure  greater  realism  in 
its  assessment  of  the  profitability  and  value 
of  this  leading  industry." 

Unless  action  was  taken,  significant 
damage  would  be  done  to  the  industry. 


increased  by  15  per  cent.  Pharmaceutical 
sales  were  up  20  per  cent,  most  of  this 
coming  from  overseas  sales.  The  UK 
situation  was  "less  satisfactory,"  with  a 
reduction  of  10  per  cent  in  the  sales  of 
prescription  medicines  and  hospital 
products. 

"I  am  pleased  to  report  that  the 
Government  has  recently  introduced 
regulations  to  control  parallel  importation, 
and  this  should  be  of  benefit  to  us,"  he 
added. 

Consumer  products  in  the  first  quarter 
are  described  as  "somewhat 
disappointing."  Overall  sales  increase  was 
7  per  cent,  with  Crookes  Products 
improving  their  performance  by  9  per 
cent. 

"Although  one  has  to  be  somewhat 
cautious  about  the  second  half,  I  remain 
an  optimist"  said  Dr  Main.  "I  believe  this 
will  be  another  good  year." 


Germany  eases 
trading  hours 

West  Germany's  trading 
regulations  —  condemned  as  "the 
most  unadventurous  on  earth"  in  a 
recent  Financial  Times  piece  — 
have  been  loosened  half  a  notch. 

About  150  West  Berlin  shopkeepers 
are  to  be  allowed  to  open  until  9.00pm, 
Fridays  only,  for  the  duration  of  the 
Summer. 

Shops  throughout  Germany  were 
previously  obliged  to  close  at  6.30pm.  The 
change  is  a  radical  one  by  German 
standards,  and  is  opposed  by  most 
shopkeepers  and  their  assistants. 
Consumer  bodies  have  so  far  made  no 
comment.  The  idea  is  to  promote  tourism, 
and  liven-up  Berlin's  urban  scene. 
□  David  Mellor,  under-secretary  at  the 
Home  Office,  last  week  told  the  Commons 
the  Government  hoped  to  receive  the 
Sunday  trading  report  in  early  Autumn.  It 
would  be  published  shortly  after  that,  but 
the  Home  Secretary  would  want  to 
consider  the  report  fully  before  making 
any  statement. 

One-and-a-half 
accountants 

Health  Minister  Kenneth  Clarke  has 
been  fielding  Commons  questions 
on  the  pharmaceutical  industry 
from  Labour  MP  Willie  Hamilton. 

Mr  Hamilton  asked  the  Health  Minister 
how  many  drug  companies  had  been 
allowed  to  increase  their  prices  by  over  20 
per  cent  (Mr  Clarke:  "Overall,  none")  and 
went  on  to  inquire  how  many  staff  — 
including  accountants  —  had  been 
available  to  deal  with  the  pharmaceutical 
price  regulation  scheme  over  the  past  five 
years. 

Mr  Clarke  replied  that  each  of  the  past 
five  years  had  seen  the  equivalent  of  about 
12  full-time  staff  involved  in  running  the 
scheme.  "This  includes  the  full-time 
equivalent  of  one-and-a-half  qualified 
accountants"  he  added.  Two  private  sector 
accountants  have  been  seconded  to  the 
DHSS  to  "strengthen  the  team"  and 
undertake  special  assignments  connected 
with  the  scheme. 


■  Mayborn  Products  have  acquired  G.E. 
Romney  (Bama),  UK  distributors  of  foot 
comfort  products  made  by  Bama-Werke  of 
West  Germany.  In  August  1983  Mayborn 
took  over  Jackel  International. 
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BUSINESS  NEWS  


600,000  less 
animal  tests 

The  number  of  experiments  on  live 
animals  dropped  by  almost  600,000 
last  year  to  3,624.191,  according  to  a 
Home  Office  report  published  this 

week. 

Cosmetics  and  toiletries  accounted  for 
18,000  experiments  (0.5  per  cent  of  the 
total)  almost  5  per  cent  less  than  in  1982. 

Nearly  60  per  cent  of  experiments  were 
to  select,  develop  or  study  the  use  of 
medical,  dental  and  veterinary  products 
and  appliances.  No  anaesthesia  was  used 
in  2,862,120  experiments  last  year. 

Ciba-Geigy  used  their  recent  annual 
report  to  defend  the  neccessity  of  animal 
experimentation . 

They  see  the  atmosphere  for  research 
and  development  as  being  in  general 
decline  —  particularly  in  their  native 
Switzerland.  This  has  been  seen  not  only 

A  Mexican 
standoff?  

Multinational  drug  companies  have 
reacted  with  unprecedented 
hostility  to  a  Mexcian  Government 
decree  tightening  regulations  on 
that  country's  pharmaceutical 
industry. 

The  decree,  which  obliges  the  industry 
to  switch  from  trademark  to  generic 
labelling  of  380  products  in  the  hope  of 
boosting  the  position  of  national 
pharmaceutical  producers,  is  due  to  come 
into  effect  next  month. 

Fourteen  companies  have  sought 
injunctions  against  the  decree  and  are 
anxiously  awaiting  the  outcome  —  their 
hopes  raised  by  Upjohn  winning  a 
Mexican  court  ruling  declaring  the 
measure  unconstitutional  and  allowing 
them  to  continue  trading  as  normal. 

A  report  in  the  Financial  Times  last 
week  says  the  decree  gives  the 
Government  "wide  powers"  to  control 
trademarks,  public  sector  purchases,  and 
supply. 

Behind  the  action  is  an  attempt  by  the 
Mexican  Government  to  raise  their 
company's  share  of  the  overall  market  at 
the  same  time  as  increasing  their  self- 
sufficiency  in  drugs  and  raw  materials.  It 
has  received  an  angry  reception  from  the 
Association  of  the  British  Pharmaceutical 
Industry  which  has  made  a  number  of 
representations  to  the  Mexican  embassy 
and  to  the  British  Government. 


in  legislation,  but  also  a  change  in 
thinking  among  broad  sectors  of  the 
public. 

"Alarmed  by  doom-laden  prophesies 
from  the  mass  media,  they  are  becoming 
increasingly  prone  to  an  obscurantist, 
anti-science  and  anti-technology  attitude 
which  will  make  a  logical  solution  to 
existing  problems  more  difficult  or  even 
impossible. 

"It  is  necessary  to  state  yet  again  that 
animal  experiments  cannot  be  given  up. 
The  conclusions  that  can  be  drawn  from 
them,  in  conjunction  with  exposure 
studies,  are  essential  to  the  hazard 
classification  of  chemicals  of  all  kinds. 
Often  overlooked  is  the  fact  that  our  fellow 
creatures,  animals,  are  also  beneficiaries." 

A  Swiss  animal  rights  group  has 
gathered  enough  signatures  supporting  a 
complete  ban  on  animal  experiments  to 
demand,  under  the  federal  constitution,  a 
national  ballot.  The  referendum  will  take 
place  in  two  years.  "Statistics  on  Living 
Animals  in  Great  Britain  1983"  HMSO 
£5.10  (Cmnd  9311). 


"The  decree  is  clearly  a  move  by  the 
Mexican  Government  to  try  to  establish 
their  own  indigenous  industry  by  keeping 
out  competition  but  it  will  prove  totally 
counter-productive  as  they  will  be 
depriving  patients  of  vital  health  care 
products  and  technolgy,"  said  ABPI 
spokesman  Peter  Lumley. 


BPC  details 
finalised  

The  programme  for  the  BPC  in 
Southampton,  September  10-14  has  now 
been  finalised. 

Excursions  planned  include  a  trip  to  a 
New  Forest  butterfly  farm,  Beaulieu  Palace 
motor  museum,  Bucklers  Hard, 
Stonehenge  and  the  Mary  Rose. 

There  are  to  be  three  professional 
sessions  on  the  themes  "The  pharmacist's 
contribution  to  cost-effective  healthcare", 
"Medicines  —  past,  present  and  future" 
and  "Pharmacy  in  family  health  care". 

The  conference  lecture  is  to  be  given 
by  Dr  G.C.  Schild  of  the  National  Institute 
for  Biological  Standards,  who  is  to  talk  on 
"New  vaccines  against  old  viruses". 

Advance  inlormation 

E.H.  Butler  &  Son  Ltd.  Wigston  Stage  Hotel,  Leicester,  August 
19  Trade  lair  for  customers  previewing  Christmas  goods  Over 
25  manufacturers  expected  to  attend.  Four  course  meal  with 


Customer  flow 
information 

A  market  research  service  has  been 
launched  for  retailers  and  investors 
which  provides  detailed  data  on 
shopping  pedestrian  flows. 

Shopping  Flowcount,  set  up  by 
Property  Market  Research  Services, 
promises  to  answer  such  questions  as 
"Where  is  the  prime  pitch?  Has  the  new 
centre  altered  the  shopping  pattern  of  the 
high  street?  What  has  pedestrianisation 
done  to  shopping  patterns?" 

The  company  believes  that  the  data 
will  be  of  value  to  those  acquiring  shop 
property,  seeking  tenants,  and  negotiating 
rent  review  and  lease  renewal. 

Flowcount  defines  the  number  of 
people  per  week  passing  30  count-points 
in  100  different  shopping  locations.  The 
data  is  then  sent  out  in  tables  co-ordinated 
with  site  maps. 

Subscribers  to  the  service  (£175  a  year) 
will  receive  information  on  the  100 
shopping  centres  in  four  parts,  starting 
September. 

In  future  years,  the  company  plans  to 
up-date  the  information  on  these  centres 
and  to  cover  all  major  towns  in  Great 
Britain.  Property  Market  Research 
Services  Ltd,  88  Baker  Street,  London 
W1M1DL  (01-289  3431). 


Institute  of  Packaging,  Sysonby  Lodge,  Nottingham  Road, 
Melton  Mowbray,  Leicestershire,  September  11  One  day 
seminar  on  "selling  abroad."  Information  from  Mary  Hatton  at 
above  address  (tel  0664  500055) 

Whole  Health  Programmes.  Institute  for  Complementary 
Medicine,  21  Portland  Place,  London  Wl,  September  15-17. 
Three  day  course  in  vitamin  and  mineral  therapy  lor  health 
practitioners  and  well-informed  lay  people  Cost  £75  plus  VAT 
Inquiries  to  Whole  Health  Programmes,  Upper  Vicars  Farm, 
Stokenchurch,  Bucks  HP14  3YL  (tel  0844  52098). 

Computer  Trade  Forum,  National  Exhibition  Centre, 
Birmingham,  September  25-28  Designed  for  trade  buyers 
looking  for  equipment,  credit  faculties,  marketing  and  delivery 
schedules  to  suit  their  needs  and  for  manufacturers  looking  for 
third  party  sales  outlets.  Inquiries  to  Cahners  Exposition  Group 
SA,  Chatsworth  House,  59  London  Road,  Twickenham, 
Middlesex  TW1  3SZ  (tel  01-891  5051). 

Parenteral  Society,  Holiday  Inn  —  Slough/Windsor,  Ditton 
Road,  Langley,  Slough,  Berks,  September  24.  "Parenterals  in 
the  1990s."  Information  from  The  Parenteral  Society,  3 
Constable  Road,  Headlands  Park,  Swindon,  Wilts  (0793 
824254) 

Institute  of  Information  Scientists,  southern  branch.  The 

Zoological  Society,  November  14-15.  "Text  retrival  '84."  Two 
day  meeting  concentrating  on  developments  in  the  field  of 
automated  text  retrieval  Information  from  IIS,  southern 
branch.  Harvest  House,  62  London  Road,  Reading  RG1  5AS 
(tel  0734  861345). 

PIRA  Packaging  Division.  PIRA  conference  room,  Randalls 
Road,  Leatherhead,  Surrey  KT22  7RU,  December  11 .  Seminar 
PK/SM/58  on  "Legislation  affecting  packaging  "  Details  from 
Mrs  Liz  Jones,  packaging  division,  PIRA,  at  the  above  address 
(tel  0372  376161) 


COMING  EVENTS 
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tCentTN9  1RW. 
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Publication  date 

Every  Saturday 
Headings 

All  advertisements  appear  under 
appropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Display/Semi  Display 

£1 1 .50  per  single  column 
centimetre,  min  30mm.  Column 
width  42mm 
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(260mm  x  180mm) 
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Box  Numbers  £2.50  extra 
Available  on  request. 


Appointments 


WANTED 


A  male/female  (in  possession  of  a  typewriter) 
for  the  typing  of  English  names  and  addresses 

on  lists.  Also  a  male/female  who  can  pack 
these  lists  daily,  with  commercial  folders  and 
affix  names  and  addresses  so  that  they're 
ready  to  be  mailed.  The  daily  working  hours 
at  home  is  approximately  four  to  six  hours. 
Send  your  letter  with  data  to:  — 

Reguliersgracht  41, 
1017  LK  Amsterdam, 
Holland. 


Agents 


SALES  AGENTS  REQUIRED 

In  certain  areas  throughout  the  UK  to  sell  Prestige 
French  perfumes. 

Including  Le  Galion  +  Molinard  etc.  Must  have 
established  connections.  High  rate  of  commission. 

■    |  FRANGLERE  *££ 

I     Hi  Please  write  with  full  details  to: 

FRANGLERE  LTD,  P0  BOX  201, 17  WINWICK  STREET, 
WARRINGTON,  CHESHIRE. 
or  phone  JOHN  MILLS  on  0925  52176 


AGENTS 

required  to  sell  American 
range  of  contraceptive 
products  in  Northern 
Ireland. 


Please  contact: 
Mr  Farrell  at  Dearsley  Ltd, 
No  2,  Chelmsford  Lane, 
Ranaleigh,  Dublin  6. 
or  telephone  Dublin 
00019634  24. 


ESTABLISHED 
AGENT 

With  1 1  years 
experience  calling  on 
main  chemist  stores 
within  the  London 
area.  Seeks  up  market 
agency. 
Many  contacts. 
BOX  C&D  3058 


Shopfitting 


MYERS  PHARMACIES 

Specialist  interiors  for  pharmacies 
and  dispensaries. 


The  Myers  Formula 

takes  the  headache  out  of  refits. 

Myers  Pharmacies,  229  Green  Lane,  Hford,  Essex  IC1 1XR 
Tel:  01-590  3575 


LEXDRUM 

0626  832308 


WE  OFFER  A  PROFESSIONAL 
SHOPFITTING  SERVICE  FOR  THE 
•     RETAIL  PHARMACY 

LEXDRUM  STOREFITTERS 

Chopple  Rd ,  Bovey  Trocey.  Devon. 

0626  832308 


(LuxLine 


SHOPFITTING 
SERVICE 


N.P.A  ft  NUMARK  APPROVED 
FREE  PLANNING  AND  ADVICE.  FOR  YOUR  SHOPFITTING  PROJECT. 


Contact: 

LUXLINE,  8  COMMERCE  WAY,  LEIGHT0N  BUZZARD,  BEDS. 
Tel:  0525  381356. 


HOSPITAL  AND  COMMUNITY  PHARMACY 
$ 


ALAMI  IMPORTS  &  EXPORT  LTD 


Handkerchiefs  loose  and  boxed 
range  of  tea  towels.  Jacquard  and 
handloom  towels,  pillow  cases, 
yeUow  dusters,  face  cloths,  baby 
nappies,  terry  socks. 


m 


^8UU  INQUIRIES  WELCOME 


H0PEGLADE  HOUSE 
19,  23  KINGSLAND  ROAD 

LONDON  E28AA 
Tel:  01-729  5501  (4  lines) 

Cables:  SDNAMEX  LONDON  Telex:  893903  ALAMI  C 


DETROIT 
DISPLAY 
SHELVING 


A  new  pharmacy  can 
b«  your»  for  £18  33 
par  wash  Haass  ratal 
fitted  free 


Recommended  by 


NUMARK 


K  M  WOODFORD  &  CO  LTD 
Ring  Now  0202  36272 
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Professional  Prescription 
Computer  Labelling 


Now  being  used  in  Retail  and  Hospital 
pharmacies  all  over  the  country,  the 
Richardson  system  has  acquired  an 
unrivalled  reputation  for  speed,  ease  of 
use  and  professional  quality.  We  » 
could  show  you  why -but  if  you  n 
would  prefer  to  ask  a  Richardson    1 1 
user,  there  must  be  one  nearby!  ibk 
Prices  from  £  1 165.  fIRjP 

John  llichardf  on  Computer!  ltd  Pteiton,  Lanes.  PR5  BAR.  Tel:  Preston  323763  Kecommended 


The  Key  to  Quality  Labelling 

1500  satisfied  customers 
carit be  wrong! 


Stock  for  Sale 


FILMS       KODAK       TUDOR       FLASH       FILMS  FILMS 


PERFUMES  &  COSMETICS 

CHEMIST  SUNDRIES,  FILMS  &  LOTS  MORE 


To  pick  n  choose  out  of  the  biggest  selections  of 
branded  perfumery  at  competitive  prices  for  PRICE 
LISTS. 

•Si*  01-960  0319  or  01-960  5752 


PASCOS 

425  Harrow  Road 
London  W10  4RE 


OPEN 

M0N-FRI  10am-5.30pm 
SUNDAY  10am-12.30pm 


PERFUMES 


PERFUMES 


PERFUMES 


PERFUMES 


Export/Import 


REPUTABLE  EXPORT  HOUSE 
REGULARLY  REQUIRES 

COSMETICS  TOILETRIES  PERFUMES 

DISCRETION  ASSURED  +  PAYMENT  GUARANTEED 
ALL  OFFERS  WELCOME 

WRITE  BOX  C&D  3060 


IMPORT  /  EXPORT 

Call  us  for  the  most  competitive 
prices;  the  best  range;  the 
quickest  service;  cash  and 
carry. 

CONTACT:  EURO  CHEM  LTD 

Southway,  Walworth  Ind.  Estate,  Andover, 
Hants.  Tel:  0264  59872/59585 


GERALD 
FRASER 

WHOLESALE 
COSMETICS 
IF  YOU  WANT 
FRENCH  PERFUME 
ENGLISH  PERFUME 
DISCOUNT  PRICES 
DISCOUNT 
COSMETICS 

Give  us  a  call  at: 
33  Broughton  Street, 
Manchester 
Telephone: 
061  832  3427 


Open  9.30-5  weekdays; 
10-2  Sundays 


JUST 

PERFUMES 
457B  ALEXANDRA 
AVENUE,  RAYNERS 
LANE,  HARROW, 
MIDDX. 

Tel:  01  866  4563 
01-868  0100 

Telex: -8954667 
VBSTLX  REFSMY 

Largest  selection 
branded  perfumes  in 
the  UK. 

Open  Sundays  —  10am  to  2pm 


Property  to  Let 


HIGHLY 
SUCCESSFUL 

Retail  chemist  prominent 
main  road  position  in  SE 
London. 

Turnover  £120,000  pa. 
with  excellent  potential 
for  expansion. 

£39,000  plus  sav. 

Telephone:  01  764  1501 


Trade  Services 


Branded  cosmetics,  toiletries, 
perfumeries  and  pharmaceuticals 
required  for  regular  trade  at 
competitive  prices. 

Contact: 

JESCO  EXPORTS 
01-958  1285 


Tablet  Production, 
Liquid  Production, 
Powder  Production, 
Packing  . . 


CONTRACT  PHARMACEUTICAL  SERVICES  LIMITED. 
Park  Road,  Overseal,  Burton-on-Trent,  Staffordshire 
Telephone:  0283  221616.  Telex  341345 
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Trade  Services 


Business  for  Sale 


TJie 

$ta-Sqf-Fi 

RANGE  OF 
UNIQUE  AFRO  HAIR 
PRODUCTS  AVAILABLE 
NOW  FROM 


* 


ZEBBRA  DISTRIBUTORS 

(Specialists  in  afro  products. 
Stockists  of  all  leading  brands) 

FOR  A 
FAST,  EFFICIENT 
AND 

RELIABLE  SERVICE 

AT  COMPETITIVE 
PRICES  TELEPHONE: 


BROMLEY,  KENT 

DRUGSTORE  FOR  SALE 

Situated  on  Main  Road 
Turnover  in  excess  of  £80,000  pa 

With  excellent  potential  as 
Pharmacy  Outlet 

Offers  around  £45,000  sav 
leasehold  with  flat. 

Please  apply 
BOX  C&D  3054 


Equipment  Wanted 


WANTED 

Second  hand  show  racks,  second  and  third 
generation  shop  fittings.  Must  be  in  good 
condition. 


Tel:  0274  732694 


HOW  DARE 
THEY! 


If  you  see  an  advertisement  in  the 
press,  in  print,  on  posters  or  a  cinema 
commercial  which  makes  you  angry, 
write  to  us  at  the  address  below.  (TV 
and  radio  commercials  are  dealt  with 
the  I.B.A.) 

The  Advertising  Standards 
Authority. 
If  an  advertisement  is  wrong, 
we're  here  to  put  it  right. 

ASA  Ltd,  Brook  House,  Torrington 
Place,  London  WC1E7HN. 
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PEOPLE 


"Cheque  that 
card  number 
carefully 

Can  you  rely  on  the  bank's  co- 
operation when  faced  with  a  bad 
cheque?  Council's  Graham  Walker 
has  a  cautionary  tale  for  his  fellow 
pharmacists: 

A  customer  in  Mr  Walker's  store  paid 
for  her  goods  with  a  cheque.  But  —  due  to 
a  hiccup  in  the  system  on  a  busy  Saturday 
afternoon  —  the  number  taken  by  the 
assistant  was  that  of  a  cash  card,  not  a 
cheque  card. 

In  due  course,  the  cheque  was 
returned  by  Mr  Walker's  bank  marked 
"refer  to  drawer,"  but  this  was  impossible 
as  he  had  no  address  to  return  the  cheque 
to.  The  usual  checks  with  telephone  book 
and  electoral  register  yielded  nothing. 

A  request  for  an  address  from  the  bank 
was  refused,  on  grounds  of 
confidentiallity,  but  they  did  offer  to  pass  a 
letter  on. 

Mr  Walker  accordingly  wrote  via  the 
bank,  warning  that  County  Court 
procedings  would  be  taken  unless  the 
cheque  was  honoured.  There  was  no 
reply,  so  the  Court  was  contacted,  along 
with  the  Police.  Enter  Catch  22. 

Mr  Walker  was  told  a  summons  could 
not  be  taken-out  without  an  address.  The 
police  were  also  refused  this  information, 
on  the  grounds  that  they  had  no  court 
order  giving  access  to  the  account.  Such 
an  order  cannot  be  obtained  without  a 
specified  address. 

"I  can't  belive  the  banks  are  acting  in 
the  public  interest  here"  says  Mr  Walker. 
"I  could  understand  it  if  they  always 
refused  to  give  information  on  accounts  — 
but  what  about  credit  references  and 
information  going  to  the  Inland  Revenue? 
After  all,  all  I'm  asking  for  is  an  address. 

"The  police  have  told  me  that  this  is  a 
problem  they  face  every  day,  and  I  think 
the  banks  are  being  very  irresponsible 
here." 

A  spokesman  for  the  Banking 
Information  Service  told  C&D  that  the 
banks  have  a  common-law  obligation  to 
keep  details  of  their  customers'  accounts 
secret  —  unless  information  is  requested 
by  a  Court  under  the  Bankers  Books 
Evidence  Act. 

He  sympathised  with  the  retailers' 
position,  but  said  there  was  little  else  the 
banks  could  do. 


Merseyside  pharmacist  Paul  Roderick  has  won  a  holiday  in  Los  Angeles  in  a 
Vantage/Family  Health  product  competition  run  by  Vestric.  The  prize  includes  tickets  for 
the  major  Olympic  events.  Mr  Roderick  of  I.  Max  &  P.  Roderick  Chemists,  Park  Road, 
Liverpool  is  pictured  with  his  wife,  Lyn  and  11-month-old  daughter  Jennifer  Ann  being 
presented  with  their  tickets  by  chemist  representatives  Mrs  Norma  Walton  (left),  Vestric 
Liverpool  branch  manager  Steve  Beavan. 


USDAW  man  to  go 

Mr  Bill  Whatley  is  to  retire  as  General 
Secretary  of  Britain's  sixth  largest  trade 
union,  USDAW  —  the  Union  of  Shop, 
Distributive  and  Allied  Workers  —  in 
January  1986,  soon  after  his  63rd  birthday. 
He  became  general  sectretary  in  July 


1979  and  was  elected  to  the  TUC  General 
Council  in  the  same  year.  He  has  been  a 
full-time  union  official  since  1948  and  has 
served  in  a  national  capacity  at  USDAWs 
head  office  in  Manchester  for  18  years. 

Current  deputy  secretary  of  USDAW 
is  Mr  John  Flood,  who  is  an  assessor  on  the 
Home  Office  committee  of  inquiry  on  shop 
hours.  The  election  of  a  successor  is  not 
expected  to  take  place  until  next  year. 


APPOINTMENTSi 


Beatson  Clark 
promote  Clark 

Mr  John  Clark  becomes  managing 
director  of  Beatson  Clark  on  September  1. 
He  will  be  directly  responsible  for  the 
manufacture  of  glass  containers. 

The  company  says  the  appointment 
reflects  the  Beatson  board's  belief  that  the 
glass  container  business  requires  the  full 
attention  of  a  chief  executive  to  enable  its 
potential  to  be  fully  realised,  particularly 
in  view  of  its  current  major  investment 
programme. 

The  chairman  and  managing  director, 
Mr  David  Clark,  continues  as  an  executive 
chairman  concentrating  on  corporate 
development  and  non-glass  activities. 


John  Clark,  has  for  the  past  15  years 
been  Beatson's  director  of  sales  and 
marketing.  A  Glass  Manufacturers 
Federation  council  member  and  past 
chairman  of  the  Sheffield  branch  of  the 
Institute  of  Marketing,  he  is  now  a  national 
councillor  for  the  same  branch  and  a 
member  of  the  Institute  of  Packaging's 
Board  of  Directors. 

Glaxo  Ltd:  managing  director  Bernard 
Taylor  has  been  appointed  chairman  of  the 
company.  Formerly  managing  director  of 
Glaxo  Australia,  he  was  appointed 
managing  director  of  Glaxo 
Pharmaceuticals  in  Jaunary. 

Proctor  &  Gamble  Ltd:  Mr  Y.  Quek 
advertising  manager,  packaged  soap  and 
detergents,  and  Mr  S.W.  Goodroe,  sales 
manager,  personal  care  products  have 
been  appointed  to  the  board. 
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Manufacturing  &  Distributing  Services 


PARACETAMOL  TABLETS? 

WE'RE  THE  UK's  LARGEST  SPECIALIST  PRODUCER! 

In  bulk  or  bottles,  strip  pack  or  own  label  —  try  us  for 
aspirin  or  saccharin  too! 

Fast  service  —  unbeatable  prices  —  from 

THE  WALLIS  LABORATORY, 

11 CAMFORD  WAY,  SUNDON  PARK,  LUTON  LU3  3AN 
TEL:  Luton  (0582)  584884 


JOHN  DOWELL  &  SONS  LTD 

OF  SAFFRON  WALDEN 


Suppliers  of  the  "Dormel"  Infant  Miniature  Feeder  &  Spare  Latex  Teats  for 
well  over  50  years  —  obtainable  from  the  ma|onty  of  Chemist  Wholesalers 

Orders  (wholesale  only)  and  enquiries  to 
John  Dowel  &  Sons  Ltd,  c/o  R.  Higgs,  264  St  Barnabas  Rood, 
Woodford  Green,  Essex  IG8  7DP.  Phone:  01-504  8718. 


Focus  Solutions 

Suppliers  it  Wholesalers  of 
Contact  Lens  Solutions 
Eye  Care  Cosmetics 
and  Accessories 

Abatron  Allergan 

Barnes  Hind 
Bausch  &  Lomb 
British  American  Optical 

Burton  Parsons 
Calotherm  Contactasol 
Cooper  Vision 
Eye  Care,  Hydron,  Kelvin 

Optique,  Sauflon 
Smith  &  Nephew,  Titmus 

Telephone  Liz  Puttnam  at 
Berkhamsted  (04427)  74326 
for  details. 

Focus  Contact  Lenses 

Northbndge  Road,  Berkhamsted, 
Herts.,  HP4  1EH 


® 


PLASTIC  PRODUCTS 

BABY  PANTS 
TODDLER  PANTS 
INCONTINENCE  PANTS 
MATTRESS  SHEETS 
COT  SHEETS 

etc.,  etc. 

HENLEYS 
OF  HORNSEY 
LTD. 

London  N8  ODL 
Tel:  01-889  3151/6 


MOLEHAVEN 


MOLEHAVEN  LIMITED 
703  TUDOR  ESTATE 
ABBEY  ROAD 
LONDON  MW10  7UW 
TELEPHONE  01-965  6551 
TELEX  8952939 


BLISTER  PACKED 

Paracetemol    Z7S^S' 24s 

300mg  in  24s 

Soluble  Aspirin  300mg  in  24s 

ALSO  AVAILABLE  IN  VIALS  AND  BULK 

Contact  us  now  for  a  detailed  quote 


SHOPFITTING  EQUIPMENT 


ZAF  complete  shopfitting  systems, 
counters  and  showcases  for  the  modern 
pharmacy 

(N.P.A.  AND  NUMARK  APPROVED} 


ZAF  LIMITED 

RADFORD  COURT,  ILKESTON  ROAD 
NOTTINGHAM  NG7  3HD 

Telephone  I0602I  780808    Telex  377739 


FREE 
QUOTATIONS 


COMPETITIVE 
PRICES 


FREEPOST 

Nottingham  NG8  8BR 


Apeils  Systems 


From  Apeils  Systems  a  com- 
plete range  of  shop  and  dispensary 
equipment  designed  to  increase 
your  profits. 


lUmdisch '  The  modular  system  lor 
I  .  'I  your  ideas 


..  Precision  Dispensary 

Id  I  I  Id  stock  control  system 

Unit  P,  Kingsway  Trading  Estate, 
Kingsway,  Luton, 
Bedfordshire  LU1  1  LP 
Telephone  Luton  (0582)  4571 1 1 


From  ONE  to  whatever  quantity  then  use  our 
SUPERFAST  service  for  a  complete  range  including 
DATING  •  TIMING  •  CODING  •  NUMBERING  etc 

Send  for  f  urtherdetails  and  brochure 


JOHN  T.CLARKE  &SON  LTD  £ 


BATTERSEA  RD  HEATON  MERSEY  STOCKPORT, CHESHIRE  SK4  3EN 
TELEPHONE  061  432  9451 

LONDON  OFFICE     31  MOXTON  SQUARE       LONOON  N1  6NP    TEL  01  739  6956 
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First  with  more. 


Discover  2  was  the  first  home  pregnancy  test  to  give 
the  extra  reassurance  of  a  second  test  in  every  pack. 
The  result  was  instant  success  and  rapidly  increasing 

brand  share. 


First  with  less. 


Last  October,  we  re-launched  Discover  2  with  highly 
sensitive  Beta-reagents. 
The  new  Discover  2  gave  busy  women  a  result  in  One  Hour, 
cutting  the  previous  best  time  in  half. 
And  right  away  less  time  meant  more  sales. 


It's  hardly  surprising  then,  that  the  latest  independent 
market  research  shows  Discover  2  to  be  the  undisputed 
Brand  Leader  in  OTC  pregnancy  tests. 


Results  in  one  hour,  one  day  after  a  missed  period.  And  two  tests  for  complete  confidence. 
Carter-Wallace,  Wear  Bay  Road,  Folkestone,  Kent  Tel:  (0303)  57661. 


First. 


Fbr  earlier  testing 
with  greater  accural  ) 


